"ewel ers 


6ist YEAR fe he & & ( ] ie 


The Great National Jewelry Weekly 








JANUARY 16, 1930 








(Sorham Sterling enhances the “atmosphere” of 


the better jewelry stores which distribute it—an 
atmosphere of impeccable taste, exclusiveness and 
superiority. W nether it is a complete dinner serv- 
ice—or a small decorative unit, or a bit of personal 


adornment—-Sterling by Gorham is Sterling of su- 











perior craftsmanship. This superiority is the re- 
sult of generations of research and lifelong devotion 
by Gorham craftsmen to their craft. For these 
craftsmen have hand-carved in Sterling Silver, hand- 
etched, hand-engine turned and hand-hammered— 


to create and maintain a standard of excellence 
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ee STERLING 
CRAFTSMANSHIP 


without peer. Daring 1930 the Gorham Company 
will advertise masterpieces of these craftsmen in the 
following class publications: House Beautiful, Vanity 
Fair, Harpers Bazar, House & Garden, Good House- 
keeping, Vogue, American Hebrew, and American 


Home. I his advertising will bring before Sterling 








buyers the flawless loveliness, exclusive pattern and 
delicacy of workmanship which distinguishes all 
Gorham Sterling. "Fhe readers of these class pub- 
lications naturally will seek out the Gorham jeweler 
in their community. Be prepared to fill their wants. 


Have stocks of Gorham Sterling on hand. 





The Jewelers’ Circular, Published weekly ‘and copyrighted, 1930, by the Jewelers Publishing Corp., 239 West 39th Street, New York. _Entered 
as second cl.ss matter February 15, 1902, at the Post Office, at New York, under the act of March 3, 1879. Subscription, $4 per year in U. S. 








THE JEWELERS’ CIRCULAR January 16, 1930 



































Soe oe 
LAUT tiepeererier 












































(oh —the product of the Star he) 
y\\| Watch Case Company—are |/\f7~ > a 
| the result of a life time of care- 
ful study and experience. They 
are dependable—mechanically 
and intrinsically, and in de- 
| sign they present an assurance 
\! of quality appealing to all. |// 


STAR WATCH CASE CO. 


LUDINGTON, MICHIGAN 





NEW YORK OFFICE 20 WEST 47TH S SAN FRANCISCO E 4 MARKET ST 
CHICAGO OFFICE 35 E. WACKER DRIVE CINCINNATI! OFFICE 
—_ 
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In 


January .... 


105,000 
Brides 









... Government statistics tell us that 7% of the year’s wed- 
dings take place in January. 105,000 wedding rings are sold. 


Good business demands your share of these profitable sales. 
Good taste requires of you new stocks, smarter styles, unques- 
tionable values. 


.. . Styled to the minute and priced for your profit, VWWedding 
Rings from the House of J. R. Wood & Sons are your 
solution. Complete stocks in many styles, a wide price range 
and exceptional values make Wedding Rings by Wood real 
business-builders. 


J. R. WWOOD & SONS 


New York Office Chicago Office 
15 Maiden Lane 29 E. Madison St. 


Plant 
Brooklyn, N. Y. 
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J ...OF MEN WHO ENTER 
YOUR STORE 


Tn 


HAIN PROSPECTS 
1 















More than 7 out of 10 well dressed 
men wear chains and regularly must 
buy new ones. 


This business can be yours—it can be 
any jeweler’s who will give chains dis- 
play and feature numbers whose cost 
is but a couple of dollars. 


' The Forstner line, including patterns 
and styles for every taste, and cover- 
ing five different qualities, no one 
type of which retails for over $5.00, _ 
is the favorite line of thousands of 
jewelers. 


" . 
; Every Forstner chain gives satisfac- 


tion. If it doesn’t—we do. 


Forstner chains are soldthrough 
wholesalers only. 


“ 
| 
j 
| 
| 
| 
|| 
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Beauty Is of the Surface 


HE old truism, “beauty is only skin deep,” holds good in jewelry as 
in other applications. Beauty is what the eye sees and the eye can- 
not penetrate below the surface. It perceives form and color and 


brilliance. Quality is outside its range. 


The surface then—the finish is what first attracts. It is what fills the eye 
and stops it in its wanderings. Afterwards, of course, comes the need to 
prove the quality, the worth, to make the appeal to the mind. 


Does the finish of the things you manufacture completely satisfy you? 
Can you hold up before you a ring or a chain or a brooch and critically 
looking at it say, “that’s really fine”? When you lay it alongside the 
product of your competitor, if one piece is a shade the better, is the ad- 
vantage on your side? 


If you must answer, “No”, very probably our new process is the thing to 
change the situation. The Baker System deposits a continuous, unbroken 
covering either for flash plate or encasing. We have developed it for 
plating with platinum, rhodium (very hard), palladium-rhodium and 
palladium and for depositing gold on aluminum. All give a brilliant 
finish of excellent wearing quality. For encasing, a thickness up to 10 
per cent of the weight of the article may be obtained with a minimum 
of scratch brushing. 


Permission to use our process is granted upon a license basis. We shall 
be glad to send you all details. The very thing you have been searching 
for may be within your reach. Don’t you think investigation advisable? 


BAKER & CO., INC. 


54 Austin St., Newark, N. J. 


55 E. Washington St. 
Chicago 


760 Market St. 


San Francisco 


30 Church St. 
New York 











Quality Is Another Subject 
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LAUNCHED 


AT LASTII! 





eSSIONS 


EIGHT-DAY 
A lL AR M 


an 8-day alarm with 
a 6-way buy-urge! 


Sessions calls to your attention a new and rad- 
ically modern line of 8-day alarm clocks. They 
have everything a person wants in an alarm clock. 


Why are they popular sellers? 


I Because a fellow has to wind them only 
Once a week. 


2 Because all you have to do to silence them 
is tap the top. 


2B Because they come in exquisite colors io 
natch any decorative scheme—or in nickel. 


M Because they are unique in design, with 
raised numeral metal dial—an innovation 
in alarm clocks. 


ed Because they are real honest-to-goodness 
time-tellers. 


q3 Because, with all these features, they are 
priced right. 


Try out an assortment of these modern sleep de- 
featers. Ask your jobber about Sessions’ new 
modern 8-day color alarms. If he hasn't them, 
drop us a line and get the whole interesting story. 


The Sessions Clock Company, Forestville, Conn. 
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Design ess arewryyen 


Masterty conception...notable craflsmanship 1709 Ae oD Oa Y 
have merited for ‘ | a created jewelry the 
enduring regard of the eleul. 


JACQUES KREISLER G COMPANY 


36 WEST 47-STREET - NEW YORK 
55 EAST WASHINGTON STREET, CHICAGO 


ae 














THE 


ANNOUNCING TRE NEW 


W RIS TACRAL 


EINE FOR SPRING 
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LXS—New Spring Type Wristacrat — 
Made of “Lusterwite,’’the white metal 
that will not tarnish.Retail Price,$3.50 


CLOSEI 







LWS—New Spring Type Wristacrat— 
Available in white, green or yellow 
gold filled. Retail Price, $4.50 






LR — Non-Spring Type— 
Hand made and hand as- 
sembled bracelet, available 
in white, yellow and green 
gold filled. Retail 
Price, $7.50 






All Wristacrat watch bracelets illus- 
trated on this page have the folding 
center-catch ws permits the watch 
to be slipped over the hand quickly 
and easily. 



















LX—Non-Spring Type — Made of 
“Lustrerwite,’’ the white metal that 
wilinot tarnish. Retail Price,$3.00 











LW-— Non-Spring Type— 
Available in white, green 
and yellow gold filled. Re- 
tail Price, $4.00 




















HESE new link WRISTACRAT 

Watch Bracelets that “go on and come 
off” right over the hand are going to be 
popular sellers. Each type is available 
in a range of end hooks wide enough to 
fit any watch and harmonize with the 
design. Attractive stone set models 
are also ready in all types. 








January 16, 1930 THE JEWELERS’ CIRCULAR 














MYA—Plain “Caterpillar” design for men available 
in white, green and yellow gold filled. Retail Price, 
$6.50. Lusterwite $2.50 





MYB—Engine Turned Design—‘‘Caterpillar”’ Wrist- 
acrat for men. Available in white, green and yellow 
gold filled. Retail Price, $6.50. Lusterwite, $2.50 









nen a — - — 


i! 


mene vee 


be alo si 


This new, fold-over center catch, which opens 
easily and closes securely with no trace of 
bulkiness, insures a smart pean by 
carrying out the design of the rest of the 
bracelet. Links may be quickly removed at 
each end of the bracelet. 












LYB-—Engine Turned “Caterpillar” 

Design for women—available in white, 
green and yellow gold filled. Retail 
Price, $5.50. Lusterwite, $2.50 
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LYC—Pierced Design “Caterpillar” 

Type for women—available in white 
green and yellow gold filled. Retail 
Price, $5.50. Lusterwite, $2.50 


; UE BEEEEEREEE! 


atueteons aed say bite tale wih oon pf > he 8 . 





HESE new WRISTACRAT crea- 
tions represent another step in the 





advancement of watch bracelet design. 





In selecting your line for spring, re- LZA — Silk Cord Type—avail- 
able in Black, Rose, Gray, 


member the makers of WRISTACRAT Maroon, Green and Blue 
cords. Sizeableto fit any wrist. 
Retail Price, $2.00 






gave the industry their first satisfactory 
flexible, expanding watch bracelet; 





LZB— Leather Cord Type for 





then the first center catch and now tcc Ay oe 
: ° . ° and white leather only asillus- 
they are offering this outstanding line trated —sizeable to fit any 






_ wrist. Retail Price, $3.00 
of “fold-over” watch bracelets. It will ; 
pay you to follow the lead from the 

ended A 

rhite, j 

start and sell WRISTACRATS. es oe ae ae 
wrist. Retail Price, $5.50. 
Lusterwite, $3.00 





LOUIS STERN COMPANY 
Providence - R.I. 
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BAKER & CO., INC. 


Refiners and Workers of Precious 
Metals, Ring Blanks, Jewelers’ Settings 
and Findings. 

for Sweeps, etc. 


Always in the market 


760 Market Street, San Francisco 


& BUSHNELL 


San Francisco 


BUEHN 


717 Market St. 
MASONIC—EMBLEM — RINGS 


Scottish-Rite 14th Degree Rings 








WILDBERG BROTHERS 
SMELTING & REFINING CO. 


Gold—Silver—Platinum 


747 So. Hill St., Los Angeles 





BUYER—COLLECTOR 
EXPERT REPAIRING 


ANTIQUE JEWELRY 


For 30 Years—Trade Only 


I. SUGAR COMPANY 
2102 Allston Way, 


Berkeley, Cal. 


PLATING 


Silverware Repaired, Plated and 
Refinished 


Catering to the Jewelry Trade 
Gold, Silver and Nickel Platers 


M. & H. PLATING WORKS 
717 Market St. San Francisco 


742 Market St., San Francisco 
School—Class 


EMBLEMS “tr 


Manufacturing Jewelers 
Wholesale Only 


GEO. A. DESENFANT & SON 
150 Post St., San Francisco 













I. BEHRSTOCK CO. 
Wholesale Jewelers 


220 West Fifth Street 
Los Angeles, Cal. 





Advertising on this West Coast 
page will keep your name and 
business before the leading retail 
jewelers with whom you are in- 
terested in doing business. 










FRANK J. ESTERLIN 
Lapidary 
Importer and Cutter of Precious Stones 


901-2 Shreve Bldg. 
210 Post Street 
San Francisco, Cal. 











the entire West Coast what he thinks of advertising of this type. 
know that his close contact with the retail jeweler of that section calls 
for the keeping of his name, the name of your Company and your 


product before the subscribers of The Jewelers’ Circular. 


will represent a splendid investment on your part. Write us for rates 


and details. 


JEWELERS PUBLISHING CORP. 
239 West 39th Street, New York 


e Ask Your Representative who covers 


A card advertisement on this page 









We 
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THE CK MESH WATCH BRACELETS 


Plain—and Diamond Mounted 


Designed to conform 
with the latest styles 
in diamond 
mounted wrist 
watches. 
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PRODUCT OF PROVIDENCE STOCK CO. 














he MANIFOLD 335 Pats. Pend. 


Adjustable to Fit Any Wrist 


Separable Sections. Strong—Comfortable—Piiable. Made in a quality for every demand. 


1/10-14K Gold Filled—1/20-12K Gold Filled—Nickel Silver 
White, Green, “Bluwite” (chromium) finish—Also plain and striped Butler Finished 
Styles shown are: M1IB/12 1/10—14K Gold Filled. M2/12 Nickel Silver. Bluwite Finish. J1/12-1/20—12K Gold Filled. 


Providence Stock Co. 


100 Stewart St. Providence, R. I. 


CHICAGO—1209 Heyworth Bldg. NEW YORK—9 Maiden Lane LOS ANGELES—424 So. Broadway 
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' This Beauty 


; is one of our best selling designs in Necklaces. 


; Our Pendant and Necklace designs are famed 
among leading Jewelers for beauty and 


workmanship. 
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Saul 
Unallette 


THE WATCH OF 
THE MOMENT 






















AK CAS 
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HENRY FREUND & BRO. 


SOLE AGENTS 
20 WEST 47th STREET, NEW YORK 














NO W 


A GOOD TIME TO FILL THE GAPS IN YOUR STOCK WITH THE NEW 
PATTERNS AND NEW STYLES 





WE SOLICIT YOUR SILVERWARE ORDERS—LARGE OR SMALL 


J. W. JOHNSON 


14 MAIDEN LANE ILVERWARE 1 W. 47th ST. 
NEW YORK INCE 1869 NEW YORK 











ESTABLISHED 1870 


Sa thle i, 
ey 
2 
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JOHN W. BLOCK 


Manufacturing Jeweler 


22 WEST 48rH STREET 
NEW YORK 


Uy m mn’ 





Fancy Cut Diamond Jewelry 
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LOOSE DIAMONDS 
DIAMOND RINGS 


=>.—)h—C it DS 













Consistent with mod- 
ern methods of mer- 
chandising, we offer 
diamonds of out- 
standing value— 


quality and size. 









To the Jobbing Trade Only 


SCHLESS-HARWOOD CO. 


INCORPORATED 


DIAMONDS 


2 West Forty-Sixth Street 
New York 


Originators and Makers of “Standarized” Diamond Rings 
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A Striking Watch Bracelet for Ladies 
Originated by Edge 



































Here is a new creation in watch attachments that is as singularly beau- 
tiful as it is practical. 
Guaranteed solderless. Very fine round cord mesh. Adjustable to 


fit any wrist. Four qualities—gold filled, 14 Karat, 18 Karat and 
Platinum. Also available as a mounting for diamonds. 


{ Sold through Jobbers | 





W. C. EDGE JEWELRY COMPANY 


480 Washington St. Newark, N. J. 








UNLIKE ANY OTHER BAGUETTE 


rie ie a 


The FREY Baguette uses all available case 


space thus allowing the use of larger & stronger parts. 


aa Other Baguettes of much higher price pay for 
their narrow lines with small & weakened parts 
With the same exacting workmanship and fine materials the 


FREY Baguette is of popular price & gives better & longer 
service than the ordinary high priced baguette movements. 







































































ASK FOR FIREW BAGUETTE CATALOGUE 


showing all the Models from your Importer or from 


FREY & C° S.A. BIENNE (Switzerland) 
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Tarnex Prevents Tarnish 


Tarnex, the new paste, is not a lacquer, but is more 
than a polish; contains no scouring abrasives, acids 
or alkalies; does not harm plated ware; is non- 
poisonous. 


Attractive display free with order of one dozen jars. 


Bright Metals Corp. 


Long Island City 


1 Hunter Avenue 


THE JEWELERS’ 
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LET 
TALK To YOU! 


One application of Tarnex keeps silver bright 
months longer than ordinary polish. Tarnex 
itself proves it to you. Send for a free trial jar. 


You Sell Tarnex 
You Use Tarnex 


Tarnex makes money for you. It is easy Pic 
rod 
Tarnex saves money for you. at 
> 
os 


It preserves your stock. Re 


to sell. 


‘2 
od 
? 
2 


Send for that Free Jar we Send 
a Free Trial 


rs Jar Tarnex 
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o” Name 
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Pos Street 
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City 














TARNEX | 


























H. Gasser & Co., S. A. 


Watch Manufacturers 


Since 1868 


BIENNE 


(Switzerland) 


wish to announce their Novelties in 


B aguette 
Movements 


in two sizes 
at very interesting prices 


All necessary information may be obtained 
from Mr. Charles E. Gasser, President of the 
Company, who is now residing at the Hotel 


Manger, New York City. 

















NECKLACES 


of GENUINE STONES 
that blend with the Mode 
in Color, Design and Length 











Amber, 


Carnelian, 


Amethyst, 
Crystal, 
Chalcedony, Jet, Lapis, etc.—Ear- 


Amazonite, 
Chrysoprase, 


rings, Bracelets and costume 
Jewelry to harmonize. 


LEWY and COMPANY 


321—5th Ave. (at 32nd St.), New York 


Specialists in Semi-precious Stone Jewelry 
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NEWARK, NEW JERSEY 


Stands for Quality and Reliability 
in Jewelry of Highest Grade 








Necklace Clasps and Novelty Jewelry 


MODERN NOVELTY CO., INC. 
126 Seuth St., Newark, N. J. 


14kt. Bead Necklaces, also loose beads 
for manufacturers. Various styles and 


Burstow, Kolimar & CO 


18 Columbia Street 


WATCH CASES 


We Specialize in Watch Cases 


WACNER & CO. 


Tel. Market 7448 91 Oliver Street 

















- Mig ulaye 
eats 


RINGS 
And Pendants to Match 
Chrough wholesalers only 


401-7 MULBERRY STREET 














New Jersey Jewelry Mfg. Co., Inc. 
60 Columbia a 

bm owivels pe ma” i} 

Various kinds ef Fhe cing a ole ane 
Phone Mitchell 2569 


BARRASSO & BLAS! 


THE HOUSE OF CAMEOS 
Lady's Stone Rings — Diamond Mountings. 
Pendants — Earrings 

CAMBO BROOOHES 

Sold through the jobbers only. 

81-383 Governor St., Newark, N. 4. 


V4 te @ carat 18K Engagement Ring 
mountings ornamented with email 
diamonds and sapphires 


MARTIN H. WIEDMANN 


23 Longworth St. Newark, N. J. 








HENRY RUFEISEN-IN¢ 


MANUFACTURERS OF 


RINGS OFAAQUALITY 


126-128 South Street 
Ohicago Office, 31 N. State St. 


BARTELL & MILLER 


Manufacturers of 
FINE WATCH CROWNS 
244 Market Street 
Catalog sent on request. 











RINGS— a specistty with 
Louis Bleiberg 


336 Mulberry Street 


Sterling Fireless Sliver 


Reduces polishing to a minimum and obtains 
lasting brilliance. 


JOHN J. JACKSON 4 CO. 
All Sterilae and Fine Silvers Rolling fer the Trade 


ALEX A. HASTREITER 
IMPORTER & JOBBER IN 
DIAMONDS, WATCHES AND 
JEWELRY 
207 Market Street Phone Mulberry 2406 











What Is the 
Jabel Ring Mig. Co. 


putting out now? That Is the question 
the ring trade le asking. 401 Mulberry 8t. 


SEND FOR SAMPLES 


Mee a 
TAGS 235i 
ALL COLORS 
ARCH CROWN MFG. CO. 
82 Warren &t. Newark, N. J. 
Originators and Patentees 


THE GENERAL ALLOY CO., Ine 


Correct White, Green, 
Alloys & Soldere Yellow and Red 


WEDDING RINGS 











Gold and Platinum Selders— 
“Clinton Alloys” 
For White, Green, Yellow Gold 


Refiners of Precious Metals 


Clinton Refining Co., Inc. 


81-83 East Kinney 8t. Newark, N. J. 


the HELEN MFG. ee 


475 WASHINGT ON_ST, 


GS & MOUN  INTING? 


Cc. B. W., Inc. 


10, 14 and 18K Ringe—Jobbers Only 


891 Mulberry Street Tel. Market 6320 
New York Office, 98 Nassau &t. 











Wefferling, Berry, Wallraff Co., Inc. 


Makers of 
FINE EMBLEMATIC JEWELRY 
Eight Rose Street 








M. ALEXANDER 


Manufacturer of 
GOLD RINGS 


Tel. Mitchell 1453 60 Columbia &t. 


L. FRITZSCHE & CO., Inc 


Manufacturers of 
Platinum and 14Kt. Gold Jeweiry and 
Flexible Bracelete 
480 Washington Street 











Jewelers’ Settings and Soidera 
Refiners and Smelters 


BAKER & CO., INC. 


Murray and Austin Sts. 
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CHINESE GEMS CO 


DIRECT IMPORTERS 





J 





CHINESE JADE—CARNELIAN 
AMETHYST- CORAL 
ROSE QUARTZ 
20 West 47th Street New York 
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GENUINE 
..ooANTIQUE JEWELRY.... 


SOLID GOLD NECKLACES 
LOCKETS AND CHAINS 
BANGLE BRACELETS 
FLEXIBLE BRACELETS 
RINGS, COSTUME PIECES 
COMPLETE SUITES 
. Complete Line of Genuine Antique Silver Jewelry. Prices from $5.00 up... 


LEO ELWYN & — Inc. 


23 WEST 55th ST., NEW YORK 


e 












=a’e 
















o.a8 









Know Your Merchandise 


““GEM-STONES,” by G. F. Herbert Smith, gives a clear, concise, but 
very comprehensive survey of the various precious and semi-precious 
stones used for ornamental purposes. Written in a most interesting and 
instructive manner by an Assistant Secretary of the British Museum 
and a world authority, it presents the history and technology of getns, 
tells what they are, where they are found, how they are fashioned, and 


how they may be distinguished. 


It offers the jeweler and his clerks an excellent means of fully familiarizing 
themselves with this interesting subject, and provides the answers to many 
questions asked by customers. Fully indexed, it makes an excellent reference 


book. Price $3.00. Order your copy today from— 











7 over 300 Pages THE JEWELERS’ CIRCULAR 


many tables, plates, 


and illustrations. 239 West 39th St. New York, NY. 
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BUY ML 


NEW YORK 









NEW YORK ... World Market Place . .. Serving the discriminating, and also the millions . . . 
Facing the centers in Europe, close to all the world ... With its smart shops and clever craftsmen 
. . . Fashion Center and Focal Point of awhole continent ... Shop in NEW YORK. 





ARTIFICIAL PEARLS 


Leys, CurisTie & Co. 
“Orienta”’ Pearls 


65 Nassau St. 


BADGES, EMBLEMS, MEDALS 


Digces & Crust, 15 John St., Medals, Cups, 
Badges, Class Rings, Special Order Work 


BALANCES, SCALES 


CuristTiaAn BEcKER, INC. 
Balances (Diamond and Gold) 


92 Reade St. 


CLOCKS 
Norman M. Morris 542 Fifth Ave. 
Importer, Boudoir, Traveling Clocks, Watches 


Poote Crock Div.—Morse Prop., Inc. 233 
Spring St. America’s Most Accurate Timepiece. 


Henry Socwuarp, 3 Maiden Lane. Importers 
of Fine Desk, Boudoir, Traveling Clocks 


CRYSTAL—COLORED GLASSWARE 


T. G. Hawkes & Co. 542 Fifth Ave. 
Decorated Crystal and Silver Mounted Crystal 


CHINAWARE 


Mappocx & Mi ier, Inc., 39-43 W. 23rd St. 
“Royal Worcester China” 


DIAMOND IMPORTERS AND 
CUTTERS 
Baumcotp Bros., INc. 
Diamond Cutters 
BrirnBAUM Presser Co., Inc. 62 W. 47th St. 
Diamond Cutters 
Cuas. P. GotpsmitH & Co. 20 W. 36th St. 
Loose Goods, Mfrs. of Plat. & Dia. Jewelry 
Jewet-Gem Co., Inc., 145 W. 45th St., Lapi- 
daries & Importers of Diamonds & Other Stones 
Surman Bros. & Co. 234 W. 39th St. 
Diamond Imp., Mfrs. Plat. and W. G. Rings 
J. R. Woop & Sons 15 Maiden Lane 
Diamond Cutters, Jewelry Mfrs., Omega Watches 


62 West 47th St. 


DIAMOND JEWELRY 

C. V. DoucHerty Co., Inc. 7 W. 45th St. 
Plat., Diamond, Seed Pearl and Jade Jewelry 

Morse Bros. 64 West 48th St. 
Diamonds and Diamond Jewelry 

Starcer & Sons, INc. 527 Fifth Ave. 
Finest Type of Platinum Diamond Jewelry 





FOUNTAIN PENS AND PENCILS 


Pen-O-GrapHic Pen Co. 152 W. 42nd St. 
Mfrs. Combination Pens and Pencils 


NOVELTIES 
Max SINGER 9 Maiden Lane 
Specials in Jewelry Jobs and Novelties 


PEARLS 


Papazian Bros., Direct Importers, 2 W. 46 St. 
Undrilled & Seed Pearls, Zircon, Jade, Coral. 


PLATINUM CHAINS AND MESH 


Corsetr & Berro.one, Inc. 74 W. 46th St. 
Chains, Mesh, Plat. Cord, Watch Attachments 


PRECIOUS AND COLORED STONES 

R. J. BLuMENTHAL 65 Nassau St., 
Jade for Manufacturers—Beads 

R. A. BrerpensacH 48 W. 48th St. 
Diamonds, Precious and Imitation Stones 

Max DurarrourcG, LTD. 580 Sth Ave. 
Synthetic Calibre, Ring Stone, Importers 

Jures FranKkuin, Inc. 452 Sth Ave. 
Pearls and Precious Stones 

ALFrep La Frantz & Co. 41 Forsyth St. 
Jobbing Colored Stones, Cutting, Encrusting 

Max Natuan Co. Estab. 1886. 68 Nassau St. 
Pearls, Precious, Imitation Stones. Mail orders. 

Supreme Stone Imp’r Co. 37 Forsyth St. 
Encrusting, Jobbing Stones, Mail Orders Filled 

J. L. Warner Co., Inc. 36 W. 47th St. 
Importers and Cutters of Precious Stones 


REAL STONE COSTUME JEWELRY 
Arax Jiry. Mrc. Co., Inc. 74 W. 46th St. 
Real Stone, Costume and Seed Pearl Jewelry 
Astatic Art Jewetry Co., Inc. 22 W. 48th 
Chinese Jade, Seed Pearl, Artistic C’t’me J’l’y 
Boyayran’s Sons Co., Inc. 64 W. 48th St. 
Seed Pearls and Art Jewelry Manufacturers 
InpIa JEWELRY Co., 307 5th Av. East Indian, An- 
tique, Enameled, Gold, Silver, Real Stone J’l’y 
Jacoss & Lepov, 83 Canal St. Manufacturers 
Oriental Costume Jewelry, Special Order Work 
KERPEN BROTHERS 353 Fifth Ave. 
Genuine Amber Beads & Amber Jewelry 


Mortimer B. KiInc “The House of Jades” 
Necklaces, Costume Jewelry. 65 Nassau St. 


REAL STONE GIFTWARE 


Avcust D1ncetprtn & Son $51 Sth Ave. 
Real Stone Ash Trays, Special Order Work 





PRECIOUS METALS 
Baxer & Co., Inc. 30 Chureh St. 
Jewelers’ Settings and Solders 


Jounson, MattHey & Co., Inc. 15 W. 47th St. 
Platinum and Other Precious Metals 


REPAIRS FOR THE TRADE 

S. Hevrer & Co., 49 Maiden Lane 
Silversmiths, Jewelers, Platers, and Colorers 

Kinc & Co., 40 John St. 
Repairers, Silversmiths, Jewelers 


I, RosenBauM 36 West 47th St. 
Fine Jewelry Repairing—Special Order Work 


Factory P. TrEcHE 93 Nassau St. 
Repairers; Watches, Dials, Supply Material. 


Time Service Co. 22 West 48th St. 
Repairers All Makes Watches, Clocks 


RINGS, RING MOUNTINGS 
DaTTELBAUM & FRIEDMAN 1 W. 47th St. 
Manufacturers of Gold Rings and Mountings 


KnicHt Mrc. Co. Formerly Stein & Windt, 
64 W. 48th St. Gold & Platinum Rings 


SEED PEARL JEWELRY 


Eastern Peart Co. 64 W. 48th St., 
Mfrs. Seed Pearl Jewelry, Alse Repairs 


SILVERWARE 


Dersy Sitver Co.s 10 Maiden Lane, World Re- 
nowned Hollow, Toiletware, Novelties, Pewter 


WATCHES—AMERICAN 


AvpHevus L. Brown 15 Maiden Lane 
Watches: Waltham, Elgin, Howard, Hamilton 


WATCHES—IMPORTED 

Cortesert WatcnH Co., Watches and M’ts. 
M. Foerster & Son, Agency, 15 Maiden Lame 

Lussac WatcH Co. 12 John St. 
Importers of Swiss Watches of all prices 

A. Suaprro & Son 48 W. 48th St. 
Specializing in Men’s Platinum Watches 


I. TannenBaum Co. 121-123 Canal St. 
Importers of Swiss Watches and Movements 


WATCH MATERIALS — TOOLS — 
JEWELRY FINDINGS 

Kriecer & Dranorr, 10 W. 47th St. 
Direct Agents for Gruen Watch Material. 


Picxorr Bros., 56 Christie St. Am. & Swiss 
Materials, K.K., G.S. & Standard Crystals. 
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Paper-weight- Clock 


Calender-Clocks 


On special: request supplied with any inscription. 
_ Uhrenfabrik ( Clock Factory) Villingen, 


Villingen y {hinekidrauty Ga Germany. 
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PROMPT ANSWERS 
TO YOUR QUESTIONS 


THE JEWELERS’ CIRCULAR is the great 
central point for information on all phases of 
the jewelry trade. 


Our resources for information are at the dis- 
posal of our subscribers at all times, absolutely 
without obligation, or cost. 


We will be glad to assist you at any time in 
securing technical or merchandising informa- 
tion, or advice on storekeeping, store records, 
store advertising, etc. 


Just address the— 


Manager, Information Bureau 


THE JEWELERS’ CIRCULAR 


Two-thirty-nine West Thirty-ninth Street 


NEW YORK 
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10,171 


EXHIBIT Ss. 
an new salable g goods to: 


choose from at Fe world’s 
Loa trade ‘fair 








You will be especially interested in the Fair’s un- 
usual presentations of 
234 exhibits of precious metals, jewelry, clocks 
and watches. 
467 exhibits of applied art and artistic crafts. 


693 exhibits of glassware and ceramics. 


ERE is the largest collection of merchandise the 
world has ever seen! The Leipzig (Germany) 
Trade Fair. 

Here are 10,171 exhibits of new merchandise—salable 
merchandise—the products of manufacturers from 21 


different countries. 


Here, in short, are the goods you want—goods your 
customers want. For whether your line is toys or 
textiles, hardware or house furnishings, you’ll find a 
complete display of it at Leipzig. 


Last Spring alone, 165,000 buyers from 72 different 
countries found so many values that they left the 
Fair with over $500,000,000 worth of the exhibitors’ 
products. They also left with new ideas and new 
merchandising methods tucked away in their bags ‘of 
experience. 

Plan now to join the Fair’s ever increasing number 

of buyers—General Fair, March 2nd to 8th, Engineer- 

ing, Building Material & Equipment Fair, March 2nd 
to 12th. 

Write to the New York office. We shall be glad to 
tell you the complete story of this vast mar- 
ket place—and to tell you of the special cour- 
tesies extended by the Fair to make your 
trip inexpensive. Leipzig Trade Fair, Inc., 


Dept. JC-1, 11 West 42nd St., N. Y. ( 


LEIPZIG TRADE FAIR 


FOR 700 YEARS—THE MARKET PLACE OF EUROPE 
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YOUR PEWTER STOCK WILL NEED RE- 
BUILDING AFTER THE HOLIDAY RUSH 


PEWTER’S popularity increased enormously during 
1929. For very definite reasons. Its mellow beauty 
appeals to all classes of customers. Its simple, grace- 
ful lines harmonize perfectly with present trends. 
Quite naturally, sales were heavy during the 
Christmas season. 

And the same qualities which suggested pewter for 
gift purposes will assure a steady demand during 
1930. You want your share of the business, of 
course. If your stock of pewter is low, here’s an 
easy, convenient way. to rebuild it. 

Merely write for illustrations of our various pewter 
' lines. Make your sel- 
ection, or choose one 
of the assortments— 
ranging in price from 
$50.00 to $150.00, list. 
Then you will be ready 
PEWTERERS’ “TOUCH 








MARKS” TO GUIDE YOU IN 
TOUR PURCHASES 


Tre CHARMING modern breakfast set at the left has unadorned 
The group at the right shows 


surfaces and simple design. 
Colonial precedent. It is rugged, sincere and graceful. 





for the Spring gift season with a stock of pewter of 
genuine beauty and real salability. 


And every piece is a product of International Silver 
Company. The fine craftsmanship and authentic de- 
sign of pewter by International, combined with full- 
page national advertising, has kept our factories 
producing pewter busy for months. This acceptance 
of the International brands, so well and so widely es- 
tablished, is certain to continue. The national adver- 
tising begun in 1929 will continue throughout 1930 
and help to increase that acceptance. 


Take advantage of this fast moving, big-profit line. 
Begin today to plan for 
the pewter business 
that the vear 1930 will 
bring! 

\ddress Pewter Depart- 
ment (C4, International 
Silver Co., Meriden, Conn. 
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Control of the Jewelers’ Raw Material 


; EARS ago they used to tell this story of a New 
York politician more noted for his force and 
ability than his education. When told that he 

could not accomplish certain objects “because it 
would be running contrary to economic laws,” he 
was said to have shouted that he did not care be- 
cause “he had influence enough to have them re- 
pealed or at least declared unconstitutional by the 
courts.” There are times when the business world 
would wish him success in his undertaking. 


The law of supply and demand is immutable and 
yet its direct effects, at least, may be modified. In 
fact, the jewelers of the world are in a much better 
position than merchants in any other line because 
the effects have been modified by another factor in 
connection with the supply and demand of this raw 
material of the industry. This factor is control. 


For a long time our chief raw material, gold, has 
been stabilized in price, thus taking away all danger 
to the industry, no matter how much gold may be 
discovered or mined or how little it might be in 
demand. In this, the jeweler has always felt that 
no loss can ever come through a drop in value of 
the raw material, because in this standardizing, 
the dollar is tied to the gold. 


Another great line in the jewelry trade, dia- 
monds, have been, to a large extent, unaffected by the 
question of supply and demand for about one-third 
of a century, due to the control of the supply through 
the financial interests behind the great producers and 


the London Diamond Syndicate. True, fluctuations 
have occurred, but this control has developed until 
with the strength of the Syndicate and the legisla- 
tion now in force in the Union of South Africa, 
prices are stabilized irrespective of supply and de- 
mand. 


Proper control of supply or market would make 
it possible to produce the same condition in platinum 
and it is to be hoped that steps may be taken to lay 
a foundation for such control in the near or imme- 
diate future. 


Silver, it would seem, is the one great product in 
which control seems to be impossible either in pro- 
duction or consumption. In this it would appear 
that the laws of supply and demand must have full 
sway unaffected by outside influence. While the 


jeweler cannot affect the supply, he can, in some 


slight measure, affect the demand by aiding in de- 
veloping a general appreciation for products in this 
beautiful white metal. 


With gold and diamonds effectively controlled, 
with platinum a possibility, we have little cause for 
complaint at our inability to stabilize silver. 


Editor. 


Read “How to Sell Watches for All Occasions” 
on Pages 26 and 27 of this Issue 
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Feature watches for 

men and women for 

day and night occa- 
sions 





6é ATCHES for all occasions—Watches for day 
Don night—” That may well be the new mer- 
chandising slogan of the progressive jeweler. 
Above are illustrated day watches of the latest design 
for men and women. The three watches at the top may 
be carried in a woman’s handbag or in a man’s vest 
pocket. Several other styles, attractive and substantial, 
are shown for men and women. 
Fashion decrees a different watch for afternoon and 
formal street wear from the one worn in the evening—a 
special style for sport and morning shopping, travel, etc. 
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Wise jewelers will em- 
phasize style in watches 

















Reese in their displays and 
advertising 


CJ HUS we have the watchmakers indulging their fancy 
gaily in the most delightful of casual sport types 
which are sure of a welcome just because they do not try 
to go too far. 
The watch for golf and other outdoor sports is dif- 
ferent from the watch worn on the bridge hand. Mod- 
ernistic designs are much in evidence. 


cr” HERE are watches for evening wear, with the din- 
ner jacket, full dress; with the restaurant gown, for- 
mal evening dress or smart dancing frock. 
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Modern day and even- 

ing activities afford a 

real selling opportu- 
nity 











a watches are luxurious in the extreme. 

Many are shown on fine mesh bracelets. One manu- 
facturer shows his loveliest evening models on a delicate 
black cord, and a few of the most expensive models are 
attached to elaborate diamond studded filigree bracelets. 
All the evening models are exquisitely delicate in design, 
and are so far removed in appearance from their real 
utilitarian purpose of telling the time that one almost 
forgets that such is really their reason for existence. 

A manufacturer has produced his loveliest evening 
model with a decidedly modernistic touch in the form of 
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| | Suggest watches for 
out-door sports ror 

| ) 1 »? ports, i 
afternoon and evening 


wear 


baguette diamonds at either end of the tiny face. These 
diamonds appear again in the clasps on the black silk 
wrist cord, and the effect is beautiful and elegant in the 
extreme. 
IT N all, the note of quiet good taste is struck. In fact, 
one style-wise watchmaker contends that there is no 
fashionable flashy watch, even though some are made by 
our leading manufacturers. As he expressed it, “We can 
consult our own taste in designing the really good things, 


(Continued on page ot) 
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Sell Them More Watches and 
Clocks in 1930 


HE American public has a way of insisting 

upon being optimistic and of “wanting what it 

wants when it wants it.”” Watches and clocks 
come under the head of things that people want 
when they want them, and the holiday and year’s 
business of 1929 in these lines show that human 
nature has not changed in the last year. 

That same American public will want watches and 
clocks in 1930, and it is the retail jeweler’s job to 
sell them more timekeepers this year than ever 
before. 

It is far easier for Mr. and Mrs. American Public 
to buy watches and clocks than it is to spend a large 
sum for a new automobile, but the alert jeweler will 
not make the mistake of taking this for granted. 
The present business situation will undoubtedly call 
for keener merchandising effort, but the jeweler 
who goes after the business with up-to-date methods 
and a determination to succeed is the one who will 
get it. 

Sell them watches for different occasions—for 
afternoon and for evening wear—for sports and for 
There are watches suitable for all such 


business. 
occasions. 
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For every room in the house, whether large or 
small, there is a beautiful, distinctive clock fitted for 
the uses of that room and to its style of furnishings. 
Ross Crane, writing in Better Homes and Gardens, 
said: “For every room there is one best place for the 
clock and one best clock for the place.” The clock 
should be in harmony with the room in which it is 
placed and of a size in keeping with the space it 
occupies. You would not select a small wall clock 
for a large wall any more than you would choose 
a sports watch for an evening social function. 

Help the public become watch and clock conscious 
—make 1930 a banner watch and clock year. 


Progress of Calendar Reform 


OW do the merchants in the jewelry industry 
H feel on the question of calendar reform? Are 
they to participate in the movement to “im- 
prove” the calendar, or do they wish to fight against 
it? Now is the time to take action pro or con as 
prospects are that the contemplated international 
conference to consider the question will be held un- 
der the auspices of the League of Nations in 1931. 
The existence of a strong demand for a calendar 
change in this country was proved during the year 
by two independent surveys of public opinion, one 
by the National Committee on Calendar Simplifi- 
cation, and the other by the Chamber of Commerce 
of the United States. Similar surveys on public 
opinion are being made in 15 other countries by 
national committees organized at the suggestion of 
the League of Nations. 

The Assembly of the League of Nations at its 
meeting in September adopted a resolution taking 
note of the progress made toward calendar reform 
in the different countries and placing the subject 
on the agenda of the League’s Fourth General Con- 
ference on Communications and Transit to be held 
in 1931. Events which led to the action of the 
League Assembly included a resolution adopted by 
the International Chamber of Commerce at Amster- 
dam in July urging the League to call an interna- 
tional conference without further delay, and the 
Report of the National Committee on Calendar Sim- 
plification for the United States, submitted to the 
Secretary of State on August 14 and by him trans- 
mitted to the League. There should also be men- 
tioned a resolution adopted by the World Federation 
of Education Associations at its meeting in Geneva, 
July-August, also urging the League to call an in- 
ternational conference. 

An independent survey conducted by the United 
States Chamber of Commerce among its 2000 mem- 
bers, in the form of a referendum, showed that a 
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substantial majority of the chambers of commerce 
and trade association members favor the reform of 
the calendar and that a two-thirds majority favor an 
international conference to determine what changes 
should be made, and the participation of the United 
States in such a conference. 


vv Vv 


Jewelry Trade Practice Rules 


HE complete text of the Trade Practice Rules 
of the jewelry industry issued by the Federal 
Trade Commission will be found on pages 56 and 
57 in this issue of THE 
JEWELERS’ CIRCULAR. 
These rules were orig- 
inally promulgated Oct. 
28, 1929, but at the sug- 
gestion of the trade were 
revised Dec. 12 last. 
They are of interest to 
all branches of the trade 
—manufacturer, whole- 
saler and retailer alike— 
and are published in 


Kind Words from an Old 
Subseriber 
E. H. Gouxpinc’s Sons Co. 


Jewelers and Opticians 


ALTON, ILL. 


THE JEWELERS’ CIRCULAR 29 


Lhe Month of Banquets and 
Meetings 


ANUARY is the month of annual meetings and 
BL ters in the jewelry trade. It is the begin- 
ning of the New Year—the time for renewing 
friendships, the time for a backward glance over the 
past year and the time to plan for the year ahead. 
The annual round of meetings and banquets was 
ushered in late in December with the election of 
officers of the Jewelers’ 24 Karat Club of New York. 
That gathering has been followed during the past 
week by the branch office meetings of the National 
Jewelers’ Board and the yearly get-together of the 
3rotherhood of Travel- 
ing Jewelers and the 
Traveling Jewelers’ As- 
sociation. 


Today the general 
meeting of the National 
Jewelers’ Board of Trade 
will be held in New York 
and tonight the Chicago 
Jewelers’ Association 
will hold its big banquet. 





complete form in this 
issue at the request of 
many of our readers. 

It will be recalled that 
trade practice resolutions 
for the jewelry industry 
were adopted at a con- 
ference in Chicago last 
June. These resolutions 
were submitted to the 
Federal Trade Commis- 
sion and on Monday, 
Oct. 28, the commission 
made public its findings. 
The rules as sent out by 
the commission followed 
the resolutions of the 
Chicago conference in 
most instances, but on 
some, particularly those 


We would appreciate your sending us the 
series of eight advertisements which you have 
prepared and mention as being ready for dis- 
tribution in your Nov. 21, 1929, issue of THE 
JEWELERS’ CIRCULAR. 

We plan to use all these ads and think you 
deserve worlds of credit in your work of supply- 
ing the jewelers with a type of service they 
really needed for years. 

E. H. GOULDING’S SONS CO. 
(Signed) R. L. Goulding. 


* * * 


We were most happy to cooperate with the above 
among a large number of other leading jewelers re- 
questing advertisements referred to. That these proved 
of aid and assistance to our subscribers and particularly 
to houses like the Goulding firm that have been leaders 
in the industry in their vicinity for many years, is 
naturally gratifying. Their kindly comment on the 
service is the kind that will naturally spur us to greater 
effort in the future. 

Editor, THe JeweLers’ Crrcucar. 





dependent upon his fellowmen. 


The following weeks of 
the month will see other 
meetings and banquets 
of a similar kind. 


The meetings are nec- 
essary for the welfare of 
the associations but what 
about the banquets? Are 
they worth while? 


A writer once said: 
“Sharing friendship is 
the greatest of social 
goods,” and he who 
would raise the question 
as to the holding of ban- 
quets should bear in 
mind that in this fast 
moving era no man can 
live unto himself—he is 
He must mix 





relating to the use of terms as to precious stones, 
they changed the sentiment of the trade as expressed 
in Chicago. 

This resulted in a large number of protests and 
the rules have finally been changed. 








The Biennial Census of Manufactures, to be taken 
this year in connection with the Decennial Census, will 
ask for the first time, in the case of most industries, 
for sales instead of production figures. It is believed 
that it will be advantageous to have these figures given 
in the same terms as data in the census of distribution. 


and mingle; give and take, and realize that in a 
warm handshake and a hearty greeting he is finding 
some of the real joy of life—something that acts as 
spice to the workaday business turmoil and sends 
him home with a new outlook on the great industry 
of which he is a part. 

Yes, banquets have an important place in the 
cycle of events in the jewelry trade. They are in- 
vestments in friendship and builders of good will— 
and there is no one who would be without friend- 
ship and good will. 
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The Customer Wants to Know 
And Here Are Some Helpful Facts for the Salesman 


By W.S. Hays 


ACH individual has his own original way of ex- 
pressing himself, which is much more effective than 
a parrot-like sales talk that might be used indis- 
criminately by all salesmen. Our belief is that if the 
salesman is well fortified with vital, important facts 
about clocks, and understands the rudiments of salesman- 
ship, he can sell considerably more clocks than if he de- 
pended upon a “canned” sales talk, which after all would 
be too general to apply to the various types of clocks, 
each of which is sold from an entirely different angle. 
If the salesman understands his merchandise thor- 
oughly, he can answer any reasonable questions con- 
cerning his stock of clocks that the customer may ask. 
He should study the difference in quality of various 
movements and learn sufficient details of construction so 
that he may know just what makes one clock of higher 
value than another. Lever clocks are more suited to 
certain locations than pendulum types. This feature is 
ascertained only after a knowledge is gained of construc- 
tion of both types of clocks. Likewise chime, electric, 
striking, ships bell and all other clocks have their points 
to be considered and understood. 


Ae ee advertisement recently showed an illustration 
of a little boy with a watch in parts surrounding 
him. Underneath was the caption, “I wonder what makes 
it tick?” This inherent curiosity is the attitude that 
most of us have toward clocks—the living furniture— 
or any working mechanism. It is fundamental. We all 
want to know what makes the wheels go around. Fre- 
quently a prospect or customer will ask information about 
certain points of a clock mechanism in a manner similar 
to people buying an automobile. Consequently every 
salesperson in a retail shop selling clocks should at least 
familiarize themselves with the general workings of 
clock mechanisms, 


A “wake-em-up 
window” is es- 
pecially in order 
right now. Show 
card slogan—‘Be 
on time — avoid 
worry” 





There are certain basic fundamentals regarding clocks 
every salesman should know. Clocks are classified on a 
basis of what the motive power is, i. e., weight clocks, 
spring clocks and electric clocks. 


ZEIGHT Clocks.—The most constant force known 
to science is gravity. Accordingly, the most ac- 
curate clocks are weight driven. Throughout the entire 
time of operation there is a constant force operating the 
train, as the works are referred to by clock people. Such 
clocks are favored for railroad and observatory use. 
They are, however, bulky and frequently impracticable 
for home use. Necessity for more compact clocks ac- 
cordingly caused the development of the spring clocks. 

Spring Clocks—Here the motive power for driving 
train is derived from a coiled spring. Originally springs 
were only of a length and strength to drive a clock for 
a single day. Now for eight, thirty and even a hundred 
days’ operation, springs have been developed. Such clocks 
are necessarily not so accurate as weight clocks due to 
lessening strength of spring as it uncoils. 

Electric Clocks—Here power is supplied by electricity 
either from a battery or from lighting circuit. In most 
instances, whether through a motor or a magnet, the 
purpose is to keep constantly wound the spring-driven 
mechanism. Recently there has been developed a syn- 
chronous motor that replaces clock movements. 

All clocks are further distinguishable on a basis of the 
manner in which motive power is controlled. They fall 
into two general groups, lever and pendulum. 

Lever Clocks—The heart or brain of a clock is in its 
control. In the lever type by means of a balance and 
hairspring the power is regulated. This type of clock 
can be made much more compactly and is suitable aboard 
ship or where vibration exists. It runs in any position 
and it does not have to be level. On the other hand, it 


A special win- 

dow might well 

be devoted to 

clocks and 

watches once a 
week 
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is not as accurate unless considerable expense is put on 
the movement to refine the train and jewel the escape- 
ment to avoid friction. The delicacy of the adjustment 
requires frequent cleaning and oiling. 


N applying the foregoing information to sales the 

salesman must use discretion. No customers, par- 
ticularly women, are interested in the mechanism of 
clocks, merely as mechan- 
isms. The average woman 
does not care how a clock 
runs so long as it runs, but 
if she is convinced that for 
the particular use for 
which she wants a clock a 
pendulum would be more 
suitable than a lever clock, 
the salesman can hold her 
interest and frequently 
clinch the sale by explain- 
ing the reason why. Or 


she may want a clock that : = ————— 


will occupy a permanent 

place in some room in the home and the salesman can 
give her good reasons why she should purchase a pen- 
dulum clock. 

Therefore, while it is essential that the salesman must 
know all about the clocks he sells, he must not proceed 
to air his knowledge by giving long discourses on the 
workings of clocks to an unwilling listener. Three types 
of salesmen—poor, mediocre and efficient were most 
aptly illustrated in a recent trade paper. The first pic- 
ture showed a salesman flipping over rugs, calling out 
prices to the prospective customer. ‘“Here’s one at 
$57.50 and here’s another at $80,” and so on. His indif- 
ferent manner and concentration on price confuses the 
customer and sends her away with the impression that 
he “doesn’t seem to know much.” The second picture 
showed the mediocre salesman, who was well versed in 
floor covering construction but neglected the style angle. 
His technical talk of three-ply worsted, stuffing warp, 


Time plays an 
outstanding 
part in this gen- 
eral display by 
Simon Press, Inc., 
Philadel- 
phia, Pa. 


THE JEWELERS’ 


F the salesman understands his merchan- 
dise thoroughly, he can answer any rea- 
sonable questions concerning his stock of 
clocks that the customer may ask. He should 


movements and learn sufficient details of 
construction so that he may know just what 
makes one clock of higher value than another. 
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weft, etc., bewilders and bores the customer who is only 
incidentally interested in these details. The third pic- 
ture showed the efficient salesman and contained the cap- 
tion, “Let me show you how this rug harmonizes with 
your color scheme.” This salesman, having skillfully 
learned the customer’s requirements, selects the most 
suitable rug and stages a setting to show it in its natural 
surroundings. His knowledge of style sells not one but 
three rugs. 


¢ HESE identical illus- 

trations could apply 
to the clock salesman. To 
the average purchaser to- 
day there is nothing of 
greater importance than 


study the difference in quality of various sivie. whethie thay ate 


buying clothing or clocks. 
The clock salesman should 
stress the points in a clock 
that bring out the style 
“ - feature. He should ascer- 
tain details as to furnish- 
ings, size and color scheme of the room or rooms for 
which the clocks are intended. He should find out 
whether the walls are papered or painted. For the 
painted or plainly papered wall there is nothing more 
fitting that a banjo clock with hand-painted or stenciled 
panels. For the room with somber furnishings that 
needs brightening, a colored clock to match the hangings 
will often bring out a cheery note that is most desired. 
If the living room wallpaper is flowered and the room 
chintz hung, a mahogany clock has a steadying influence, 
whether shelf or wall type; also Colonial design clocks 
of dignified lines have a potent appeal in this type of 
room. If the room is very formal, but with a Sheraton 
influence, there are clocks designed after this type of cab- 
inet making. If the room, on the other hand, has the 
French influence and is furnished with quinze or slen- 
derly proportioned furniture, lacquered or gilded wood 
(Continued on page 37) 


Pocket watches, 
strap watches, 
wrist watches for 
women, jewelry 
and clocks con- 
front the on- 
looker 
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Others 


Profit 


Ideas on selling window display, stock records, merchandising, ad- 
vertising, store system, etc., gathered by Mr. Terhune in his travels 
around the United States so that others may profit by them. Keep 
these pages. They will help you. 


By Harry R. Terhune, Field Editor, THE JEWELERS’ CIRCULAR 


Features Store on Colored 
Cards 


one ANGELES, CAL.—Oscar Fresard 
sends out post cards in color illus- 
trating his stores here and in Lucerne, 
Switzerland. 

Mr. Fresard opened his shop in the 
Biltmore Hotel, here, several months 
ago. It is located on the galleria floor 
His stock consists of watches, gems, 
jewelry, fine clocks and enameled novel- 
ties, all imported from his shops in 
Lucerne, Switzerland. The interior of 
the shop is designed especially after 
many of the European shops. The wood- 
work is of walnut. The ceiling is done 
in light blue. The floors covered with 
carpet of a deep blue color. 


x * «* 
Notice of Private Sale 


hater met results have been ob- 
tained by an Illinois jeweler through 
the sending out of postal cards to his 
customers telling them that by present- 
ing the card they will be entitled to the 
benefits of a private sale. Three days 
are devoted to the private sale, and one 
week or 10 days to the regular news- 
paper advertised sale. This is the way 
the card reads: 

“This is to show our appreciation of 
your past patronage. As before, you 
will be given a three-day advantage of 
our Semi-Annual Sale which begins Jan. 
6. This card entitles you to make your 
purchase Jan. 2, 3, or 4. 

“Our stock is more complete than 
usual at sale time, and our prices more 
PONE... sks nen ri cesane Jewelry Co.” 


Paid His Customers’ Bills! 


HEN a Virginia jeweler decided to 

do only cash business, he had sev- 
eral long overdue accounts on his books 
These customers still live in town, but 
bought their jewelry elsewhere because 
of the bill against them. While the 
chance of collecting these bills was not 


hopeless, it was pretty near it. A re- 
ceipted bill was mailed to everyone, with 
a letter stating that the store was now 
on a cash basis, so decided to let bygones 
be bygones, hence the receipted bill. The 
salve of appreciating past trade was not 
spread on too thickly, but it was a 
friendly letter nevertheless. Now the 
amazing part was that the large ma- 
jority of customers sent checks while 
many more paid something on account. 
Not one asked for further credit. So 
taken all in all the reaction was all that 
could be desired. 


* * * 


A Profitable Follow-Up System 


ASHINGTON, D. C.—One enter- 
prising jeweler has hit upon a prof- 
itable follow-up system. He makes a note 
of the name of his customer who buys a 


wedding present, the name of the soon- 
to-be-married girl and the date of the 
wedding. One year lacking but two weeks 
for the date of the wedding, he sends 
the following letter to his customer: 

"PORT PATE. 6 vascwest 

“If I recall rightly, it was just about 
a year ago that you purchased a hand- 
some wedding gift here for your friend 
who was then Miss .......... 

“Her first wedding anniversary will be 
on the 25th of this month and I thought 
I would remind you of it at this time 
in case you might like to remember 
your friends on their anniversary. 

“In case you should wish to send them 
an anniversary gift—something that 
they could really use and would appre- 
ciate—I have some excellent giftwares 
appropriate for a young couple that I 
should like to show you at this time.” 


A. C. 
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Post card in two colors sent out by jeweler of Los Angeles, Cal. 
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Useful Card Index 


ITTSBURGH, PA.—In the John M. 

Roberts & Sons Co., jewelry store 
here stock records are kept in a some- 
what different manner. The entire 
stock is divided into many departments, 
each having a designating letter. Fol- 
lowing are the heads of the jewelry 
section. 


Lockets and chains. 

Necklaces. 

Cuff links. 

Scarf pins. 

Brooches, bar pins, etc. 

Rings. 

Solid gold watch chains. 
Filled gold watch chains. 
Leather goods. 

Silver necklaces, bracelets, etc. 
(M.) Silver cuff links and novelties. 
(N.) Clocks. 

(P.) Solid gold novelties. 

(S.) Emblems. 


(A.) 
(B.) 
(C.) 
(D.) 
(E.) 
(F.) 
(G.) 
(H.) 
(K.) 
(L.) 


A similar division is used in the silver- 
ware department. 

So far, that is the usual procedure, 
but the Roberts method is through their 
having colored index cards. A separate 
color is used for each manufacturer, 
thus under “A” or Lockets and chains, 
if there are six different sources of 


supply, there would be six different 
colored cards. 
The card reproduced shows the in- 


formation contained and needs no fur- 
ther explanation. Store numbers are 
scratched on the articles for identifica- 
tion purposes. 

This card index is considered quite 
an aid in checking the stock. Its worth 
as a buying guide has been proved again 
and again. A thumbing of the cards 
often shows items that are holding back 
the store’s turnover, as well as showing 
just what are the most profitable articles. 

* ok * 
Advertises Four Times Each 
W eek 
T. LOUIS, MO.—‘Always something 
to sell”—“In the papers regularly 
four times a week.” It is following these 
two rules that makes Oliver Selle, St. 
Louis jeweler, believe that newspaper 
advertising pays. 

The prime reason for Advertisement 
A is that credit is an important factor 
in business, so it is necessary to tell 
of the Selle plan. Note how a direct 
ad—“Something to sell”—is tied right 
after the story of the plan. 

Copy B_ shows the _ conversational 
straightforward talk that tends to in- 
spire confidence. 

Once a week, that is, on Wednesdays, 
a four-inch single column ad is used. 
This is purely institutional and is the 
only departure from the “something to 
sell” mode. 

Sometimes when one piece of copy 
proves very strong, it is worked over. 
The reasoning in this case is that if 
women responded so well to this type, 
why shouldn’t men? Well, the men did, 
not in great droves, but enough spoke 
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Stock recerd card used by Pittsburgh jewelers 


of seeing the advertisement to warrant 
its being repeated in a different form 
again. 

The advertising appropriation is fig- 
ured on a percentage basis, not, how- 
ever, on what the store has done, but 
on what it should do. That is, a certain 
amount of money spent should bring 
certain definite returns. So far the 
proper ratio has been maintained, which 
tends to impress the firm that this type 
of copy is being read. 


* * * 


Writes His Customers from the 
Sources of Supply 


HATTING with a southern jeweler 
who was up on a buying trip brought 
out a very practical idea from him. “On 
going to the market, often interesting 
and unusual pieces are seen. The 
chances are if I bought this or that and 


ae Jewelt 


yop GOO 


This St. Louis jeweler has his ad 


in the 


simply placed it in my stock, it might 
be some time before it is sold. The 
following little method however is pretty 
sure of making the sale, if it should not 
hit the mark it serves the purpose of 
strengthening the friendship between a 
good customer and the store. Knowing 
the requirements of our trade quite in- 
timately allows me to visualize what cus- 
tomers would best appreciate the indi- 
vidual item. 

“That night a personal letter is writ- 
ten on the hotel stationery to the cus- 
tomer back home whom I have in mind. 
This note briefly describes the article 
and why I think he will appreciate it.” 


* * * 


Tit for Tat 
HEN he pays his telephone, electric 
light and personal bills by check, a 
Springfield jeweler always ships some of 
his own store advertising in the envelope. 





local paper four times a week 
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Credit Jewelers Extol 
Newspaper Advertising 


Ben Cohn & Bros., Spokane, Wash., Tell 
How They Develop Business 


By Ray Budwin 


HE 20th anniversary of the opening of Ben 
Cohn & Bros.’ store, Spokane, Wash., was recently 
celebrated. The firm has been 17 years in the 
present location, W. 722 Riverside Ave. 
“Standard merchandise at standard prices, together 


with a wide credit selling policy, is responsible for our 


growth,” Mr. Cohn said. “We have kept our stock mov- 
ing, which has increased the buying and selling possi- 
bilities of the firm. At all times the credit system on 
the partial payment plan has been fostered. 
“Thirty-three years ago in Leadville, Colo., where we 
first entered the retail trade, the establishment of par- 
tial payment, or installment jewelery buying was intro- 
duced. Business grew by leaps and bounds and soon it 
was necessary to expand. In 1909 we came to Spokane 





and opened a second store. The popularity of the partial 
payment business was instantaneous here. Today, 85 
per cent of our business is conducted on a credit basis. 
Of our total business, about 10 per cent is gained from 
out-of-town customers, who are reached through the me- 
dium of newspaper advertising.” 

Mr. Cohn stressed his belief in the future of Spokane 
as a business center of the Inland Empire and laid par- 
ticular emphasis on newspaper advertising as a profit- 
able means of bringing attention to the jewelry trade. 


6¢ (ACH year we expend in the neighborhood of $7,000 

in newspaper display advertising, and the results 

can be measured in sales total. Newspaper advertising 
(Continued on page 37) 


This credit jewelry firm shouts loud but gets the business 
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For Dining Rooms in the Spanish or Mediterranean Style—The Granavo 


Silver that Harmonizes with One’s Dining Room 


Modern entertaining calls for the highest expression of art in all the accessories of the home. And there 
is growing a very definite consciousness of the needfor good taste in the selection of the pattern of one’s 


Silver—that the design should fit into the decorative scheme of one’s dining room. 

This new discrimination in the design of table Silver owes much of its impulse to the makers of TREAS- 
URE Solid Silver, who have had the nice discernment to create lovely modern Sterling in the best accepted 
styles of modern decoration. 

Whether your customer’s dining room is Early English, Early American, Late Colonial, or Spanish in feel- 
ing, there is a TREASURE pattern that you can suggest with authority and which will blend in perfect 
harmony. 


Write for a copy of the folder, “Choose Your Sterling as You Would Choose a Home.” 


ROGERS, LUNT & BOWLEN CO. Silversmiths GREENFIELD, MASS. 


Member of the Sterling Silversmiths Guild of America 


¢- Treasure Solid Silver | 


STERLING g2g/10¢00 FINE 
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The Customer Wants to Know 


(Continued from page 31) 


and exquisite damasks, there are numerous wall clocks of 
varying colors and shades that harmonizze beautifully 
with the general decorative scheme. 

Clock salesmen may now have answered for them any 
question regarding clocks or methods of selling, which 
is a great advantage and help to the jeweler endeavoring 
to increase his turnover. 

Illustrated is a window display featuring watches by 
Simon Press, 909 Market Street, Philadelphia, Pa. In 
referring to the display Mr. Press said: 


“In the center we have built seven steps. On each 
step is displayed 22 small cerise stands containing dia- 
monds set in rings, pins of all kinds, ete. The remainder 
of our stock such as watches, bracelets, costume jewelry, 
etc., is shown individually in modernistic designs. In 
order to emphasize the exhibit more conspicuously and 
distinctively we have installed two are lights and two 
spot lights inside the window. I can safely say that I 
attribute much of my selling success to my window 
trims.” 


Credit Jewelers Extol Newspaper Advertising 


(Continued from page 34) 


does reach the buying public and in our business, featur- 
ing the credit selling, too much cannot be said in favor 
of specialized advertising. Evening newspapers have 
been found to produce the greatest results. 

“Twice a year, in October, when we hold our annual 
anniversary clearance, and immediately after the first 
of the year, we conduct sales. At this season, many peo- 
ple take advantage of the values offered for Christmas 
buying. Several hundred new accounts are opened during 
each anniversary sale. 

“By conducting such events for the buying public, 
which means large savings in jewelry purchases, we also 
profit by cleaning up our stocks. It is a policy of the 
firm not to carry over merchandise. 


“Standard quality merchandise, with nationally ad- 
vertised goods as leaders, are found to be far more easily 
moved. 

“Through the handling of standard merchandise on 
the credit basis, we find business stimulated to the point 
where it is difficult to handle our trade. The idea is 
merely keeping pace with the times, which is essential 
to success today. 

“To our credit merchandising plan is added a courte- 
ous sales service, which in itself cannot be over-esti- 
mated. Our customers are ‘always right’ and we feel we 
‘an safely boast that we have never had a dissatisfied 
customer. Our success in Spokane will bear out such a 
statement.” 


How to Sell Watches For All Occasions 


(Continued from page 27) 


just so far, but we have to make a few styles to sell to 
those who have not progressed as far in discrimination 
as we would wish. We never push these models, and it 
is very gratifying to see the constant improvement in 
good taste in our American buying public.” Here the 
dealer has real missionary work still to do. Help your 
customers to pick the really good things, not necessarily 
the most expensive, but the most suitable, and you will 
produce lasting satisfaction. 


EN’S evening watches are interesting. While 
fashion still insists upon the pocket watch for 





formal and evening wear, leading retailers admit that 
there are two wrist watches sold for every one of the 
regulation pocket variety. As a matter of fact, we find 
that many of the best-dressed men wear a pocket watch 
for any occasion requiring dignity, and make themselves 
at ease for sport and many business occasions with a neat 
wrist watch. We observe one manufacturer who obeys 
this trend by featuring “watch sets,” consisting of a 
handsome pocket watch of white gold and a substantial 
wrist watch on a leather strap, which are sold together 
at a given price for the two. This is an idea well worth 
featuring. 
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Diamond Dealers Report Market Firm 


Indications Point to an Increase in Prices—Situation in Cutting Trade Improving—British 


LONDON, Jan. 8.—The soundness of 
the diamond industry in view of the 
restricted volume of trade is regarded 
as a most encouraging sign for the im- 
mediate future. Diamond merchants 
find prices very firm with every indica- 
tion of their remaining so. Discussing 
current conditions in the polished mar- 
ket Backes & Strauss, the Holborn 
Viaduct diamond house, said that they 
look for prices to increase later on in the 
New Year. 

1 * * 

Although the situation in the diamond 
trade is improving slowly the Belgian 
and Dutch cutters are proceeding cau- 
tiously in the matter of output, being 
content to work short time rather than 
overload the polished market. The 
cutting houses and the employes’ organ- 
izations are cooperating in this policy 
of reduced output. By working only 
three days a week instead of the usual 
five-and-an-half or six the output of dia- 
monds is being cut 50 per cent. Brussels 
reports that the present policy will con- 
tinue in force throughout January and 
that by the end of the month it is hoped 
the position will have so far improved 
that a more normal procedure in polished 
stone production will be possible. 

* ok * 

The Amsterdam diamond firms an- 
nounce they are prolonging until Feb- 
ruary the period of three working days 
a week. The original plan was to reduce 
working hours per day by half until the 
second week in January. Under the 
circumstances it is now thought politic 
to continue the reduced output plan 
through to the end of the month. In 
both Amsterdam and Antwerp it is ad- 
mitted that business in diamonds is 
showing a slow but sure improvement, 
and that prices are keeping firm. 

ok * * 

Jade, coral and jet constitute the 

latest fashionable combination in smart 


Industries Fair Feb. 17-28 


jewelry. Square-shaped initials in each 
one of these three mediums are now 
used in brooches and bracelets. Even 


the silken cord that is sometimes used 
to string the ornaments is now imitated 
by the jewelry designer in jet. Where 
special effects are desired in a two-color 
note the reddest of coral and the bluest 
of lapis-lazuli are utilized in adaptable 
necklaces that unfasten in sections to 
make a brooch and a pair of earrings. 
Where finger rings to match are desired 
these can be supplied separately. 


* K 


So that intending visitors from for- 
eign countries may know before reach- 
ing England the precise nature of the 
manufacturers’ offering at the British 
Industries Fair in London and Birming- 
ham, Feb. 17 to 28, the fair officials are 
busy sending out 10,000 catalogs to busi- 
ness men in Europe, North America, 
South Africa and the eastern coast of 
South America. The catalogs contain 
descriptions of the manufactures of the 
1800 exhibitors and indexes in nine 
languages. British manufacturing jewel- 
ers, silversmiths, goldsmiths and plated 
goods houses will be exhibiting at the 
Olympia section, with the heavy exhibits 
at Birmingham. 

A firm of jewelers at Lyons in France 
who recently paid a woman $150 for a 
piece of plate telling her it was of for- 
eign manufacture and not worth more 
has just been ordered by the court to 








pay the customer $600 and $40 damages. 
In addition the members of the firm 
have been sentenced to six months’ im- 
prisonment. The woman, a widow in 
distressed circumstances, was informed 
by a connoisseur who had seen the piece 
of plate in the jewelry store windows, 
that it was a period French piece worth 
at least $600. Proceedings were then 
brought in the courts. 


‘-- -- 


The demand for cutlery for distribu- 
tion under coupon schemes has stimu- 
lated business at Sheffield where the out- 
put of the lighter goods amounts almost 
to a record for the time of year. The 
cutlery affected is mainly of the fair 
quality type. In the high quality grades 
the usual seasonal slackness is now being 
felt. The Sheffield manufacturers are 
not unduly optimistic over 1930 pros 
pects, but they look for an improvement 
on 1929 business, 

* * * 

From the production viewpoint the 
diamond trade is in quite a sound con- 
dition, according to Sir David Harris 
who presided at the annual general meet- 
ing of De Beers Consolidated Mines, 
Ltd., recently at Kimberley. Alluvial 
production, he said, has visibly decreased 
total diamond production from all 
sources, being today the average which 
the world has absorbed during the past 
few years. It was the past over- 
production, he says, which brought about 
the abnormal accumulation of stocks. 
During the three years of 1918 to 1920, 
when alluvial production was normal, 
the company sold nearly $78,000,000 
worth of stones. During the three 
years ending Dec. 31, 1929, the company 
has sold nearly $50,000,000 worth not- 
withstanding the fact that the diamond 
demand during the past three years has 
exceeded that of the three years, 1918- 
1920. 
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Extension of Time Granted to File 
Briefs in Nassak Diamond Case 


WASHINGTON, D. C., Jan. 13.—The 
United States Court of Customs and 
Patent Appeals has granted the motion 
of attorneys for domestic interests for 
an extension of 30 days, or until Feb. 
10, in which to file their brief in docket 
No. 3267 involving the famous Nassak 
diamond. 

It will be recalled that this diamond 
was allowed free entry into the United 





States on the ground that it was an 
artistic antique. Domestic interests are 
fighting this in the Court of Appeals. 


* * * 


Senate to Soon Consider Jewelry and 
Gem Sections of Tariff Bill 


WASHINGTON, D. C., Jan. 14.—The 
Senate is again fast getting to that part 
of the tariff bill which is of special in- 
terest to the jewelry trade of the United 
States. Reference is here made to sched- 
ule 15 of the bill, known as “Sundries” 
and 16, the “Free List” in which are 
included both diamonds and jewelry. 

While the trade has shown passing 
interest in the way in which the bill has 
been progressing in the Senate, it has 
not been very actively interested since 
action was taken on the watch and clock 
paragraphs in schedule 3 of the bill. 

It is quite possible that just about the 
time this issue of the CIRCULAR reaches 
its readers that the Senate will have 
reached the sundries schedule. At the 
time this is written it is still working on 
the sugar schedule, but there is every 
indication that that will be completed 
by Tuesday or Wednesday. Following 
that the paper schedule will come up for 
consideration. That is only expected to 
take one or at most two days. This 
means that by Friday or Saturday, un- 
less something unforeseen should turn 
up, the Senate will be*starting on the 
sundries schedule. 

Insofar as the jewelry - section, No. 
1527, of the sundries schedule is con- 
cerned, it will be recalled that that was 


THE JEWELERS’ CIRCULAR 


4l 





By L. M. Lamm, Washington, D. C., Correspondent 


changed considerably by the Finance 
Committee when reporting it to the 
Senate over the manner in which it orig- 
inally passed the House. 

Also paragraph 1528 of the same 
schedule, on diamonds was changed by 
the Senate Committee. It will be re- 
called that rough diamonds as the bill 
passed the House were dutiable at 10 
per cent while they were put on the free 
list by the Senate Committee, while a 
duty of 10 per cent was placed on cut 
diamonds and other precious and semi- 
precious stones. This is a decrease from 
the 20 per cent rate as provided for in 
the House bill 

These sections were printed in full in 
THE JEWELERS’ CIRCULAR when the bill 
was first reported to the Senate. 

Diamonds now on the Free List, para- 
graph 1668 reads: 


“Diamonds and_ other precious 
stones, rough or uncut, and not ad- 
vanced in condition or value from 
their natural state by cleaving, split- 
ting, cutting, or other process, 
whether in their natural form or 
broken, glaziers’ and engravers’ dia- 
monds, any of the foregoing not set, 
miners’ diamonds and diamond dust.” 


Another thing of interest to the trade 
on the Free List is “ores of gold, silver, 
or nickel; nickel matte; nickel oxide; 
ores of platinum metals sweepings or 
gold and silver.” 

There are also a number of minor 
items in the sundries and free list which 
will be of more or less interest to the 
trade. 

* * * 


Beware of This Counterfeit $10 Note 


WASHINGTON, D. C., Jan. 13.—W. H. 
Moran, chief of the Secret Service, has 
announced that his agents have just 





found a counterfeit $10 note, purporting 
to have been issued by the Federal Re- 
serve Bank of Chicago. It is not be- 
lieved that it will deceive ordinarily 
careful handlers of currency. 

The counterfeit is printed from photo- 





mechanical plates on one sheet of paper 
of poor quality, the plates being about 
one-fifth of an inch shorter than the 
genuine. The face and back of it lack 
the luster which characterizes the genu- 
ine note in revealing the excellence of 
the printing and engraving features, the 
portraiture and lathework being particu- 
larly poor. The Treasury seal outline 
appears partly in black, the design hav- 
ing been etched in against the word 
“Ten” through faulty workmanship. In 
the genuine the seal is printed in green 





without the design of the seal outlined in 
black in the background. The back is 
executed in a drab green tone decidedly 
off color, while the numbering is likewise 
printed in a pale shade of green. Speci- 
men at hand bears serial number 
G05919087A. Following is a detailed 
description of the counterfeit: 

“$10 Federal reserve note; On the Fed- 
eral Reserve Bank of Chicago, IIl., 1928 
series; check letter ‘I’; face plate No. 9; 
back plate No. 174; H. T. Tate, Treas- 
urer of the United States; A. W. Mellon, 
Secretary of the Treasury; portrait of 
Hamilton.” 

- - * 


Proper Method of Handling Fountain 
Pen Shipments 


WASHINGTON, D. C., Jan. 10.—The 
Transportation Division of the Depart- 
ment of Commerce has recently circular- 
ized leading fountain pen manufacturers 
with a view to determining the proper 
method of handling fountain pen ship- 
ments. 

The customary method of shipping is 
by parcel post, 12 pens to a cardboard 
box, separated from each other by card- 
board partitions. This box is wrapped 
with heavy corrugated board before be- 
ing inclosed in waterproof paper. The 
package is then eovered with ordinary 
wrapping paper and tied two or three 
ways with heavy twine. Where several 
dozen containers are placed in one pack- 
age, the parcel is sometimes tied with 
tightly drawn wire. 

Manufacturers emphasized that freight 
shipments must be pilfer proof, recom- 
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mending that only new strong lumber 
from three-fourths to one inch in thick- 
ness be used, and that the case be cleated 
and carefully lined with waterproof pa- 
per. Metal strapping was advocated for 
all freight shipments of pens. 


* * * 


Failures in Last Quarter of 1929 
Below Corresponding Period 


of 1928 


WASHINGTON, D. C., Jan. 11.—Fail- 
ures in business during the month of 
December were higher last year than 
they were in 1928 but the number for 
the last quarter of 1929 was below that 
for the corresponding period of 1928 
according to information made public by 





the Bureau of the Census but collected 
by private sources. 

During each of the four quarters of 
1929 the total figures were below that of 
the preceding year, though the liabilities 
for the second and fourth quarters were 
higher than for the same quarters of 
1928. More than 50 per cent of the 
combined indebtedness for December was 
accounted for by insolvencies of large 
size, and the amount of all defaults was 
the heaviest for any month in a long 
time it is stated. 

The total number of business failures 
during 1929 was 22,909, compared with 
23,842 for the preceding year, while the 
liabilities for the 12 months of last year 
amounted to $483,250,196 and for 1928 
the total was $489,600,000. This figure 
for last year was below the total for 
1927 also when the liabilities amounted 
to about $520,000,000 and the number 
of failures for 1927 was 23,146. 


* * * 


Proposals to Strengthen Federal 


Reserve System 


WASHINGTON, D. C., Jan. 13.—Pro- 
posals to strengthen the Federal Re- 
serve System through clarification and 
development of its administrative poli- 
cies have been submitted to a referendum 
vote of the 1700 business organizations 
making up the federated membership of 
the Chamber of Commerce of the United 
States. 

The results of this nation wide poll, 
which in effect will determine the poli- 
cies of organized business toward the Re- 
serve System, will be made public at the 
end of 45 days. 

While the business community was 
asked to register its opinion on 19 spe- 
cific recommendations, dealing with 
questions of administrative policies and 
practices of the Reserve System, the ref- 
erendum report stresses the fact that 
relatively few of these recommendations 


THE JEWELERS’ CIRCULAR 


call for changes in the Federal Reserve 
Act itself. 

The referendum is based on a thor- 
ough and sympathetic study of the far 
reaching activities of the Reserve Sys- 
tem made by the Banking and Currency 
Committee of the National Chamber. 


* * * 


Department Store Sales for Decem- 
ber Only Two Per Cent Under 
Same Period in 1928 
WASHINGTON, D. C., Jan. 13.—Depart- 
ment store sales for December were 2 
per cent smaller than in the correspond- 
ing month a year ago, according to pre- 
liminary reports made to the Federal 
reserve system by 478 stores located in 
leading cities of all Federal reserve dis- 
tricts. Decreased sales were reported by 
365 stores and increased sales by 113 

stores. 

Decreases were reported for nine 
Federal reserve districts, increases of 
2 per cent for the New York and Rich- 
mond districts, and little change for the 
San Francisco district. The reported 
decrease in sales in the other districts 
varied from about one per cent in the 
Cleveland district to more than 6 per 
cent in the St. Louis, Chicago and 
Minneapolis districts. In some districts, 
particularly in the Middle West, heavy 
snowstorms were a factor in reducing 
the volume of Christmas trade. 


* * * 


Forthcoming Censuses of Manufac- 
tures and Distribution 


WASHINGTON, D. C., Jan. 14.—Dr. W. 
M. Steuart, Director of the Census, will 
start on a nation-wide trip on Thursday, 
Jan. 16, during which he will hold a 
series of conferences with the 600 Cen- 
sus Supervisors who will have charge of 
the forthcoming Censuses of Manufac- 
tures, Distribution, Population, Agricul- 
ture and Mining. Dr. Steuart will be ac- 
companied by Robert M. Davis, statis- 
tical editor of the McGraw-Hill Publish- 





of the Pub- 


chairman 
licity Committee of both the National 


ing Co., and 
Committee on Manufactures 
and the National Advisory Committee 
on Distribution, traveling in the ca- 
pacity of expert consultant. 

Mr. Davis will deliver addresses on 
the practical use of the Census data 
on manufactures and distribution to 
groups of manufacturers and distribut- 
ors gathered at luncheon meetings un- 
der the auspices of the local chamber of 
commerce and other trade and service 
organizations. These addresses will be 
given in the following cities: 


Advisory 
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Capital Notes 


A report has reached here made on 
the basis of a recent survey, that sales 
of specified main store departments rep- 
resent the following percentages for 
jewelry of total sales in stores with less 
than $1,000,000 sales; with $1,000,000 
to $5,000,000 and over $5,000,000 annual 
sales. In the first class the jewelry sales 
represented 1.7 per cent, in the second 
class 1.6 per cent and in the third class 
1.6 per cent. 


Retail salesmen’s inadequate  infor- 
mation on the merchandise they sell was 
found responsible for one-fourth of the 
200 losses of sales analyzed in a Mid 
West store recently. Salespeople were 
held responsible for all except 23 of the 
200 lost sales, only the reasons, “out of 
stock,” “condition of stock,” and “poor 
merchandise” not being assignable to 
them. The following reasons were as- 
signed for the loss of the 200 sales: 
ignorance of merchandise, 50; indiffer- 
ence, 30; improper handling of custom- 
ers, 23; errors in address, 20; out of 
stock, 17; insolence of salespeople, 12; 
customer kept waiting, 10; promise not 
kept, 6; condition of stock, 5; unfamil- 
iarity with stock, 15, and poor merchan- 
dise, 1. 
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District Meetings ot National Jewelers 


Board of ‘Trade 


Members of New England and Chicago Districts Elect Directors and Hear Encouraging Reports 


PROVIDENCE, R. I., Jan. 11.—His Ex- 
cellency Norman S. Case, Governor of 
Rhode Island, and President Otto D. 
Wormser, Secretary B. L. Shinn and 
Manager James McDermott of the rat- 






OTTO D. WORMSER, 
PRESIDENT OF THE 
NATIONAL JEWEL- 
ERS BOARD OF 
TRADE, WHO AD- 
DRESSED THE NEW 
ENGLAND MEM- 
BERS 


ing department of the National Jewelers 
Board of Trade were the speakers at 
the dinner following the sixth annual 
meeting of the New England district of 
the organization, held at Narragansett 
Hotel on Tuesday evening, Jan. 7. The 
attendance was one of the largest of 
any yet held by the district and the 
meeting proved very satisfactory to 
everyone. More than 60 members and 
guests from Providence, the Attleboros 
and Boston gathered at small tables set 
in the hotel parlors at 6.30 o’clock. 
Honorary Vice-President Aldro_ A. 
French presided, and introduced the 
various speakers. At the conclusion of 
the excellent beefsteak dinner, Vice- 
President French extended a cordial wel- 
come and congratulated the committee 
in charge of the arrangements upon the 
results of their efforts. 

Governor Case gave a very interesting 
and instructive talk on the industrial 
activities of the New England States 
that are being fostered by the New 
England Council and laid particular 
stress upon the transportation situation 
and facilities. 

President Otto D. Wormser compli- 
mented the officers of the New England 
district and the members on the splendid 
showing made at the dinner gathering 
and called attention that the way to get 
the most return from the investment of 


membership in the National Jewelers’ 
Board of Trade was to take advantage 
of every department and every facility 
of its increasing organization. He coun- 
selled the members to be optimistic and 


not lose faith in the business situation. 
He pointed out that the recent unsettled 
condition of the stock market was bound 
to react and that until that turmoil 
is straightened out it will be almost 
impossible to have a normal condition in 
business throughout the country. He 
said that undoubtedly the next three 
months or so may be crucial ones for 
the jewelry industry in which the manu- 
facturers, wholesalers and the retailers 
must all bear their share, but prophesied 
that six months hence a great improve- 
ment will be experienced and the indi- 
cations are that the year 1930 as a 
whole will be a satisfactory one. 
Secretary Shinn gave a detailed and 
comprehensive account of what the vari- 
ous departments and the five district 
branches of the National Jewelers Board 
of Trade are doing, and are planning to 
do, as well as a brief résumé of what 
has been done the past year, citing num- 
erous instances of difficulties that come 
in the daily routine of the organization. 
Mr. McDermott gave the members a 
vivid insight into the workings of the 
Board’s rating department, explaining 


how the ratings are determined, what 
effect certified financial statements have 
upon the computation of rating and how 
character, ability, social and fraternal 
associations as well as civic activities 
all had their bearing upon the deter- 
mination of rating creditability. He 
discussed credit relations and explained 
why there may sometimes be apparent 
discrepancies in the comparison of rat- 
ings of firms that are apparently equally 


ALDRO A. FRENCH, 
HONORARY VICE- 
PRESIDENT OF THE 
NEW ENGLAND DIS- 


TRICT, WHO PRE- 
SIDED AT THE 
MEETING 


prosperous and active. He urged all the 
members to give all the assistance pos- 
sible when asked by representatives of 
the association so that as complete and 
correct a report can be made upon a 
concern as possible. 

At the business meeting, which pre- 
ceded the dinner, Robert W. Hamilton, 
of Hamilton & Hamilton, Jr., and Clar- 
ence J. Roehr, of the Bassett Jewelry 
Co., both of this city, were elected New 
England directors for terms of four 
years. Harold E. Sweet, of the R. F. 
Simmons Co., of Attleboro; Earl Ashley, 
of the Hoffer-Ashley Co., and Frank E. 
Farnham, of the Jewelers’ Supply Co., of 
this city, were appointed a committee to 
present nominations at the next annual 
meeting. 





Chicago District Members of National 
Jewelers Board of Trade Hold 
Annual Meeting 
CHICAGO, Jan. 10.—The annual meet- 


ing of the members of the Chicago Dis- 
trict of the National Jewelers Board of 
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Trade was held at noon last Tuesday in 
the Palmer House. More than 60 were 
in attendance and the business session 
was both interesting and enthusiastic. 
Talks by officials and members indicated 
a growing interest in the organization in 
this district and the sentiment expressed 
by Frank Milhening, of J. Milhening, 
Inc., seemed unanimously indorsed, that 
the Board of Trade is growing in useful- 
ness in this territory. 

The principal business transacted was 
the election of two directors each to 
serve for two years. The report of the 
nominating committee was unanimously 
adopted and Claud Swanson, of J. R. 
Wood & Son, and Arthur Manheimer of 
the Manheimer Watch Co., were chosen 
as the new members of the Chicago Dis- 
trict board of directors. 


The nominating committee selected 
consists of Walter Campbell, of the 
Elgin National Watch Co.; D. J. B. 


Prins of Son & Prins, and J. C. Petersen 
of the International Silver Co. 

S. C. Lund, vice-president of the Chi- 
cago District, presided and briefly re- 
viewed the work of the past year. Mr. 
Lund felt very much encouraged over 
the record of the year and stated that 
he felt the adjustment committee and 
arbitration committee would be used 
much more frequently by the members 
if a full appreciation of the possibilities 
of these committees were realized. He 
urged a greater support of the prosecu- 
tion fund, pointing out the importance 
of this to the industry. 

The report of C. D. Thorpe, local man- 
ager, showed a membership of 164. 

Following talks by several members 
and officers, J. M. Braude, of Rosenberg, 
Braude & Zimmerman, designated attor- 
neys for the Board in this district, gave 
a report of his office, particularly in ref- 
erence to the free collection service and 
presented figures showing the efficiency 
of this department. 

After short talks by the newly elected 
members of the local board of directors 
the meeting was adjourned and the 
Credit Men’s Association, affiliated, went 
into regular weekly session. 








Jewelers of Omaha and Council 


Bluffs Hold Monthly Meeting 


OMAHA, NEB., Jan. 11.—The Jewelers’ 
Guild of Omaha and Council Biuffs held 
its regular monthly meeting at the Hill 
Hotel, Thursday evening, with President 
J. P. Byrne presiding. 

A. E. Long, Omaha correspondent for 
THE JEWELERS’ CIRCULAR, made the ad- 
dress of the evening. His subject was 
“Time for Brutal Frankness.” 

He made a careful analysis of what 
some of the most aggressive manufac- 
turers and wholesalers in various lines 
are doing today to help their indepen- 
dent retailers meet the modern compe- 
tition of the chain stores, direct selling 
over the radio, increased aggressiveness 
of the house-to-house canvassers, and 
the sudden expansion of the big mail 
order houses. Mr. Long showed some 
startling examples of increased volume 


THE JEWELERS’ CIRCULAR 


the independent retailers were able to 
get where their manufacturer or whole- 
saler friends had worked out a syste- 
matic method of helping them draw 
trade and attract crowds to their stores. 
The speaker also showed where, in some 
instances, the traveling salesmen of some 
of the big houses were trained first of 
all to be missionaries of modern retail- 
ing methods. 

A great deal of discussion followed 
the talk. R. E. Leydecker, promotion 
manager for the Jewelers’ Guild, re- 
marked that he had always felt, and still 
feels that the jewelers had made one of 
the big mistakes of their lives when 
they failed to take on costume jewelry, 
and allowed this business to fall into 
the hands of the department stores. 

J. P. Byrne contended it was not yet 
too late to get into costume jewelry, but 
that the function of the jeweler would 
be to induce the public to buy a higher 
grade of costume jewelry which the 
jeweler could carry to the credit of his 
business. 








Arthur J. Sundlun Re-elected Presi- 
dent of the Jewelers Section of 
Merchants and Manufacturers 
Association, Washington, D. C. 

WASHINGTON, D. C., Jan. 13.—Arthur 

J. Sundlun, of A. Kahn, Inc., was re- 

elected president for the fourth time of 

the Jewelers Section of the Merchants 





RE-ELECTED 


SUNDLUN, 
PRESIDENT 


ARTHUR J. 


and Manufacturers Association at the 
annual election held here last week. 
One of the important matters taken 
up at the meeting was the discussion 
of two questionnaires which had been 
prepared for mailing to all members of 
the association. These questionnaires 
deal with various phases of the jewelry 
business and the intention is to have 
the local trade answer and comment 


upon them so that ultimately one com- 
prehensive 
piled. 


questionnaire can be com- 





AT 


Plan for Convention 


Philadelphia Jewelers Organize for Gather- 
ing of National Association of Credit 
Jewelers March 24, 25 and 26 


PHILADELPHIA, Jan. 13.—Representa- 
tives of leading credit jewelry houses in 
this city attended a luncheon meeting 
held last week at the Benjamin Franklin 
Hotel at which arrangements for greet- 
ing those who attend the annual conven- 
tion of the National Association of 
Credit Jewelers were discussed. The 
convention dates selected by the execu- 
tive committee of the association are 
March 24, 25 and 26. The principal 
business sessions are to be held at the 
Benjamin Franklin, which is to be 
convention headquarters, while the ex- 
hibits will be staged on the 13th floor of 
Gimbel Bros. department store across 
the street from the hotel. 

Organization of the leading credit 
houses here to make local arrangements 
for the convention was started at the 
luncheon, by the appointment of a com- 
mittee. J. F. Newman, of Detroit, ex- 
ecutive secretary of the national asso- 
ciation, explained the objects of the 
convention and stressed the importance 
and magnificence of the exhibits. 

The committee includes: Herman 
Barr, chairman, with heads of the fol- 
lowing firms as members: Harburger; 
Lefkoe, Simon & Sons; Herbst & Kline; 
Morton, Cohen, and others. This com- 
mittee will hold frequent meetings. 

It was stated at the luncheon that the 
greater part of the exhibit space already 
has been taken and that the exhibition 
here in March will be the largest and 
most attractive ever held by the asso- 
ciation. As another result of the lunch- 
eon, a local branch of the association 
will be organized here with assurances 
of a large membership. Mr. Barr, who 
was the prime mover in bringing the 
convention to this city, has been a mem- 
ber of the national association for some 
time and will work with his fellow mem- 
bers of the Philadelphia committee to 
make the affair a success. Details of the 
program and other arrangements will 
be announced soon, it was stated by 
Secretary Newman. 

It has been decided that the annual 
banquet of the association will be held 
at the Penn Athletic Club. 








Philadelphia Jewelers Club to Hold 
Annual Banquet Feb. 22 


PHILADELPHIA, Jan. 11.— Plans are 
well under way for the annual banquet 
of the Jewelers Club of Philadelphia, 
which this year will fall on the exact 
date of the birth of George Washington. 
The event this year will be held on Sat- 
urday, Feb. 22, and the place as usual 
is the grand ball room of the Bellevue- 
Stratford Hotel. 

This will be the 34th annual event, and 
the usual large number of jewelers from 
New York, Baltimore, Washington and 
Boston, will be present. Arrangement 
details are again in the capable hands 
of L. P. White and Robert L. Coates. 
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Brotherhood of Traveling Jewelers 





Fortieth Annual Meeting Held in New York—Officers Elected and Reports Submitted—Banquet 
Follows Business Session—Auxiliary Meets for Short Session 


The 40th anniversary of the Brother- 
hood of Traveling Jewelers was marked 
by a well attended meeting held last 
Saturday evening in the new headquar- 
ters of the New York Athlete Club, 
Seventh Ave. and 57th St., New York. 
At the close of this session the Traveling 
Jewelers’ Association held a brief meet- 
ing, after which members of both organ- 
izations enjoyed a dinner in one of the 
private dining rooms at the club. 

These annual meetings are the only 
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G. H. NIEMEYER, 

RE-ELECTED PRES- 

IDENT OF THE 

BROTHERHOOD OF 

TRAVELING JEWEL- 

ERS FOR A SECOND 
TERM 


occasions when members get together. 
Only about an hour was needed for the 
transaction of business, because of the 
excellent manner in which President 
Niemeyer carried on the business. For 
this 40th birthday of the Brotherhood 
the members made a special effort to be 
in attendance, with the result that the 
meeting room was well filled when the 
session was called to order. 

The activities of the association dur- 
ing the past year were interestingly re- 
viewed by President Niemeyer. His re- 
port was one of the most comprehensive 
submitted at an annual meeting of the 
organization. He reported on the two 
meetings and dinners he attended last 
July with members on the Pacific Coast. 
One of these meetings took place in Los 
Angeles and the other in San Francisco. 
In his address he discussed present busi- 
ness conditions and told the salesmen 
that it was up to them. 

A. L. Woodland, secretary-treasurer, 
reported that during the past year 11 
members had died, 12 new members had 
been elected and that one application for 
membership is still pending. When this 
application is acted upon it will bring 
the total membership of the organization 


up to 350. The financial report showed 
the organization to be in good condition. 

Knowlton Read read the Brotherhood 
poem, which is one of the ceremonies of 
each annual meeting. This was followed 
by the reading by Secretary Woodland 
of the names of those members who have 
died within the past three years. 

Having reached the time for the elec- 
tion of officers, President Niemeyer va- 
cated the chair and called upon Vice- 
President Percy Savory to take over the 








in the 


meeting. The election resulted 
unanimous selection of G. H. Niemeyer 
to serve as president for another year, 
W. I. Royce, vice-president, and A. L. 
Woodland, secretary and_ treasurer. 
W. C. Barry and R. A. Hunken were 
each chosen to serve for two years on 
the executive committee. 

Upon resuming the chair President 
Niemeyer thanked the members for the 
honor of again selecting him as their 
head, and then called attention to the 
fact that at the close of the last annual 
meeting the question of selecting a suit- 
able emblem was discussed. Accordingly 
President Niemeyer called attention to 
an initial “B.” which he was wearing, 
and also to a design combining the letters 
“B. T. J.” Many of the members at first 
felt that the letter ““B” would be suitable, 
but “Bill” Barry known for his oratorical 
ability, was of another mind. He pointed 
out that the emblem embodying the 
initials “B. T. J.” was distinctive and 
was a means of easily identifying mem- 


bers with the organization. At the con- 
clusion of Mr. Barry’s brief talk the 
question was again submitted to the 
members and they were almost unani- 
mously in favor of the three letter em- 
blems. 

Again stepping down from the ros- 
trum, President Niemeyer suggested that 
the Brotherhood establish life member- 
ships. The members seemed heartily in 
favor of the plan, but final action on the 
question will not be taken up until a 
later meeting. The matter of raising 
the membership limit from 350 to 400 
was also discussed and this will also be 
given further consideration at another 
meeting, which will be called for, this 
purpose. 





A. L. WOODLAND, 
WHO HAS SERVED 
AS SECRETARY- 


TREASURER OF 


THE BROTHER- 
HOOD SINCE 1910, 
WAS AGAIN RE- 


ELECTED 


The following were appointed to serve 
on the nominating committee for 1930: 
W. F. Chambers, W. J. Harber, W. G. 
Rattey and Daniel Price. 

Just before the meeting came to a close 
L. D. Reynolds and A. B. Tuthill paid 
glowing tributes to President Niemeyer 
for the interest he has displayed in the 
organization during the past year. After 
this meeting was adjourned a brief re- 
cess ensued. 


Meeting of Traveling Jewelers’ 
Association 


At 6.30 o’clock the Traveling Jewelers’ 
Association went into session. ‘This meet- 
ing took only a few minutes, with Presi- 
dent Arthur C. Brown in the chair. In 
his short report he called attention to 
the fact that this was the 25th anniver- 
sary of the association. 

Secretary-treasurer, Hugo Staiger, 
reported that during the year nine mem- 





(Continued on page 78) 
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THIS ENSUING YEAR WILL BRING AN EVEN GREATER 
DEMAND FOR SYNTHETIC STONE JEWELRY ... ALERT 
MANUFACTURERS WILL PREPARE TO MEET THE 
REQUIREMENTS OF THE VOGUE. 


Our Stocks of “TRU-STONES” are COMPLETE. 


S. NATHAN & CQ., Inc. 


31=73 Nassau Street, New York 


Diamonds, Pearls, Precious Stones 





International Stone Service 


















Popular TRU-STONE Synthetics Are: 
Zircon, Ceylon Sapphire, Ruby, Spinel Sapphire, 


Violet Kunzite, Rose Kunzite, Perigem...and the 
stone sensation *DIRIGEM 


Registered Trade Mark 





A Jewelers Block Policy will protect you against Fire, 





Mr. Retailer Burglary, Hold-up, Shoplifting and Window Breakage, 
covering your own stock and furnishings, as well as 
Your Insurance merchandise entrusted to you on memo, for repairs 


or for safekeeping. 


Problems are The policy also protects you against loss on merchan- 


dise in your customer’s hands for approval. 


Easily Solved Your own insurance broker or agent can obtain de- 


tailed information from us upon application. 


WM. H. McGEE & CO., INC. Jewelers 11 South William St., 
Underwriters Block New York City 
Policies Insurance Exchange Bldg., Chicago, Ill. 


























The Van Itallie Company 


90 West Broadway, New York 


Diamonds for Industrial Purposes 


Representing 
J. K. SMIT & ZONEN FOULDES, SMIT & CO. 


AMSTERDAM LONDON 
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Officers Installed 


Newly Elected Leaders of Cincinnati W hole- 


salers’ and Manufacturers’ Association 
Assume Duties 


CINCINNATI, Jan. 11.—An animated 
discussion enlivened the meeting of the 
Cincinnati Wholesale Jewelers’ and 
Manufacturers’ Association when officers 
for the year were installed at the Hotel 
Gibson, Tuesday evening. The discus- 
sion developed on the question of taking 
a decided interest in the proposed en- 
graving and designing school at the Ohio 
Mechanics Institute in conjunction with 
the watchmaking department. The solu- 
tion and end of the debate was brought 
about by President James W. Farrell 
when he announced that he would ap- 
point a committee to take the matter 
under consideration. 


A majority of members favor the pro- 
ject, as interest in the watchmaking 
school has been so decided that Prof. 
John T. Faig started a night course in 
the profession. Formerly all classes 
were conducted during the day but a 
number of requests from young men 
employed in the daytime together with 
some who wanted to come in from other 
cities, caused a change, so that two 
classes are conducted now. 


President Farrell will also appoint a 
committee of five to determine whether 
the wholesale association cannot be of 
some assistance to the chamber of com- 
merce and the retail jewelers association 
in bringing the convention of the state 
retail association to Cincinnati in 1930. 


Officers installed by the association at 
the meeting include: James’ W. Farrell, 
president; Richard Albert, vice-presi- 
dent; J. Charles Becker, secretary; 
Clarence Loeb, treasurer, and McLean 
Reemelin, recording secretary. The ex- 
ecutive committee is made up of Julius 
Jacobs, Michael Plaut, William H 
Schwarz, Louis Mecklenborg and Harry 
Greenwold. 


The annual dinner dance of the asso- 
ciation was held at the Hotel Gibson on 
Saturday night and proved to be more 
successful than any of the preceding 
ones. 








Henry Norton Elected Secretary of 
R. Wallace & Sons Mfg. Co.., 
Wallingford, Conn. 


The R. Wallace & Sons Mfg. Co., 
Wallingford, Conn., announced last week 
the election of Henry Norton to the 
office of secretary of the company. Mr. 
Norton has been connected with the 
Wallace organization for the past 41 
years, going through the various chairs 
of executive positions during’ that 
period. 


At the time of his election to the posi- 
tion of secretary he was assistant to the 
vice-president. Before that, Mr. Norton 
held the position of sales manager of the 
company. 
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American Ambassador Visits Van 
Dam Diamond Cutting Works 
in Amsterdam 


On Dec. 18 last, his Excellency the 
Ambassador of the United States of 
America, G. Diekema of The Hague, 
visited the city of Amsterdam, Holland. 

In the afternoon a few hours were 


spent in inspecting the diamond cutting 
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concerns, the aggregate has been en- 
couraging as indicating the possibilities 
of good business during the current 
year. It has been prophesied that the 
jewelry industry should be prepared to 
experience a crucial period during the 
first few months with an optimistic feel- 
ing that the year as a whole would prove 
a prosperous one. The conservative, 
though consistent, placing of orders by 





G. DIEKEMA, THE NEW AMERICAN MINISTER TO THE NETHER- 
LANDS, AT THE VAN DAM CUTTING PLANT 

He recently paid a visit to the Van Dam diamond cutting works in Am- 

sterdam accompanied by Mrs. Diekema, Charles L. Hoover, the American 

Consul-General in Amsterdam, and Mrs. Hoover Mr. Diekema is in the 

center of the group, with Mr. Hoover on the extreme left, Henri Van Dam is 


on the extreme 


factories of the N. V. Diamantmaat- 
schappy Eduard Van Dam, where the 
ambassador, the American Consul Gen- 
eral Charles L. Hoover and their ladies 
were received and conducted around by 
Henri Van Dam. 

As representative of the Dutch-Amer- 
ican Chamber of Commerce there was 
present Jonkheer Six. 

Henri Van Dam explained to the visi- 
tors the different branches of the dia- 
mond industry and had an interesting 
conversation about the important rela- 
tions between the Amsterdam diamond 
industry and the United States of Amer- 
ica. Afterwards they inspected a col- 
lection of finished diamonds in different 
qualities, colors and shapes, which were 
exhibited in the office of the firm. ‘The 
visitors were much interested. 

In concluding, Mr. Van Dam presented 
to the ladies as a souvenir of their visit 
a silver hammered box, on which was 
pictured an old Dutch diamond cutting 
mill. 








Unusual Number of Jewelry Buyers 
Visit Providence Early 
in New Year 
PROVIDENCE, R. I., Jan. 11.—The first 
10 days of the new year have been 
noticeably characterized by the number 
of jewelry buyers who have visited this 
city and vicinity and, while individual 
orders have not been large to any single 


right 


the early buyers has had a very stimu- 
lating effect. 


During the past week among _ the 
jewelry buyers reported in this city 
and vicinity were the following: Mr. 


Gebauer, of Arbuthnot-Stephenson Co., 
Pittsburgh, Pa.; Mr. Freundlich, of the 
American Wholesale Corporation, Balti- 
more, Md.; Mr. Treyz, of Treyz Bros., 
Binghamton, N. Y.; Mr. Quimby, of the 
United Jewelry Co., Boston; Mr. Heller, 


of L. Heller & Co., Chicago; Mr. Bard, 
of George W. Bard Co., Lancaster, Pa.; 
Mr. Magnus, of John Magnus & Co., 


Chicago; Mr. Figarsky, of Joseph Figar- 
sky, Albany, N. Y.; Mr. Eppstein, of the 
Import Specialties Co., Milwaukee, Wis.; 
Mr. Pfersich, of A. L. Pfersich Co., 
Philadelphia; J. L. Rill, of the Canadian 
Jewelry Importing Co., Ltd., Winnipeg, 
Man.; Miss Birkenbuhl and Mrs. Bailey, 
of Marshall Field & Co., Chicago; Ray 
S. Lipman, of R. S. Lipman & Co., Phil- 
adelphia; Mr. Kaskel, of D. Lisner & 
Co., New York city; Mr. and Mrs. Rubin, 
of the Millard Novelty Co., Philadel- 
phia; Mr. Allen, of Montgomery Ward 
& Co., Chicago, and Mr. Howell, of Mc- 
Greevy, Werring & Howell, Inc., New 
York city. 








of the entire stock 
of Julius Goodman, 3 S. Main St., 
Memphis, Tenn., was started Jan. 8. 
Gordon & Co. are the auctioneers. Mr. 
Goodman is retiring from the retail field. 


An auction sale 
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“Buy from the Cutters” 





GEMS 


Emeralds Catseyes 
Rubies Star Rubies 
Sapphires 


Chinese Jade 
Black Opals 


and other 


Precious Stones 


Aquamarines 


Star Sapphires 


AMERICAN GEM & PEARL Co. 


“Dealers . (utters . 


SIX WEST FORTY-EIGHTH STREET 


NEW YORK 
London 


Im porters 


P. ‘arts 


Soro. (LL AAA AA AA AAA A AAA A AAA AAA AAA AAA AAA AAA AAA fo wananeey 


OLA hah A Ah I I A A 


— 


fff fn 


= 


‘ 








BRESSERSBEESEREBRERRERRERERSER ARERR RR 
AAA AAA AAA 














SERERRESEOGERECERRERRERESORRORREECROEEE 





ss ee 2 2244244444484 yee ee e2444227 422422 ~ yee ee eee? | 





LEE TT= 


LETT 








BANJO CLOCKS 


Leading jewelers are featuring banjo 
clocks as an attractive aid to home 
decoration. 

In soft hued green, blue, ivory or 
the ever popular mahogany, we 
have them all. 

From the inexpensive new 18-inch 
New Haven strike banjo with 
pendulum movement, at $26.60 
keystone, to the gorgeous Waltham 
creations our stock is complete and 
orders are shipped same day re- 
ceived. Spring or electric models. 


Send for Catalog 


J. F. MANSFIELD 


Wholesale Distributor 
15 Maiden Lane, New York 
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AMWEIZIBIES. 





January 12, 1930 
to be EXACT 


Copyright 1929 


eowee 


President Hoover an- 
nounced his determina- 
tion to appoint more 
fact finding commis- 
sions. 


The President recognizes 
that intelligent action can 
be taken only after the 
true facts are known. 


Prosperous Jewelers, like 
successful Presidents, 
learn the true facts first 
and then act accordingly. 


erent Wage Volz 


10 West 47"Street 
New York. 











‘The Buyers’ 
Directory 








Price, $1.00 





Jewelers Publishing Corp. 
239 West 39th St. New York 
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Beware of Him 
Swindler Fails in Attempt to Obtain Watches 
from New York Jeweler 

A clever swindler was unsuccessful last 
Saturday in his attempt to secure two 
valuable watches from I. Pearl, watch- 
maker and retail jeweler at 60 Fulton 
St., New York. 

During the afternoon Mr. Pearl re- 
ceived a telephone call from a man who 
posed as a neighboring jeweler and who 
wanted several watches on memorandum 
to show a customer. Mr. Pearl had never 
received such a request from this particu- 
lar jeweler whose name the man _ used 
and immediately became suspicious. A 
few minutes later a boy called asking 
for the timepieces but Mr. Pearl refused 
to give them up without a written order. 
As a consequence the boy left without the 
watches and a few minutes later Mr. 
Pearl received another call from the 
same man urging the jeweler to hurry 
the watches over to his place. 

The two watches were given to Mr. 
Pearl’s son and when he called at the 
jewelry establishment from where the 
telephone message was supposed to have 
come he found the place locked. While 
returning to his father’s store he was 
accosted by a stranger who asked him 
whether he had the watches and when 
Mr. Pearl’s son replied that he did not 
have them the stranger walked away. 
Jewelers are warned to be careful in 
accepting such telephone orders. 

It is believed that two men were in 
on the scheme but the only one Mr. 
Pearl’s son saw is described as being 
about 35 years old, five feet nine inches 
tall. He is a good talker and wore a 
gray overcoat and light gray soft hat. 








Caught After Chase 
Safe Burglar Shoots Officer Who Discovers 
Him in Philadelphia Jewelry Plant 


PHILADELPHIA, Jan. 13.—Foiled in an 
attempt to loot the plant of Martin W. 
Abrams, jewelry manufacturer, 1026 
Chestnut St., at an hour shortly before 
daybreak, a burglar, since identified as 
a notorious thief, shot and_ seriously 
wounded John Maxwell, of the Holmes 
Protection Agency, and himself was 
shot by Maxwell and his companion, 
Thomas Duffield. 

Maxwell and Duffield were in the office 
of the agency at Sansom and 11th Sts. 
when the burglar alarm in the Abrams 
plant sounded. They ran to the place 
only a blo k away. Seeing that the front 
door had been “‘jimmied,” the men began 
searching the place with their flashlights. 
They saw a man crouching in a corner 
but before they had a chance to call on 
him to surrender, he opened fire. 

Maxwell was struck in the abdomen by 
a bullet and as he fell he fired at the 
robber, as did Duffield. The burglar ran 
for the door with Duffield in pursuit. 
Maxwell regained his feet and though 
badly wounded ran after the fugitive, 
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USE OF 
DIAMONDS 


SHOWING 


DESIGN 

FANCY CUT 
both he and Duffield emptying their 
guns at the fleeing man. A police car 
with two detectives was at the corner 
of Sansom and 11th Sts. and they seized 
the fugitive as Duffield, followed by 
Maxwell, staggering along, came _ up. 
The burglar attempted some resistance 
and was clubbed into submission before 
the detectives realized he was wounded. 
Both he and Maxwell were taken to 
Jefferson Hospital, while a crowd which 


had gathered, yelled threats at the 
prisoner. 
At the hospital Maxwell’s condition 


was reported as serious. The bullet had 
penetrated the abdomen and torn the 
intestines. The prisoner was shot in the 
leg and arm and his condition also was 
reported serious from loss of blood as 
he ran. 

Nothing in the Abrams store had 
been disturbed but the burglar had just 
started to work on the safe when the 
alarm sounded. Some of his tools, in- 
cluding a jimmy, were found on the 
floor. The capture of this burglar grew 
in importance when police learned that 
he is wanted in Allentown for a long 
series of burglaries, ranging from petty 
larceny to important thefts from homes 
and schools. 

The wounded thief, it was learned by 
the police, is Max Levine, alias “‘Jacques 
Sacks.” He first was listed as “Jake 





Sachs,” after an automobile license card 
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OF THE NEXT PAGE ARE BY A. GREBEL, 

A FRENCH ARTIST AND ARE PUB- 

LISHED BY COURTESY OF ANSEN & CoO., 
NEW YORK 


53 


bearing that name was found in his 
pocket. It was learned, however, that 
the car and card were owned by an AIl- 
lentown man, from whom they had been 
stolen. 








Faces Swindling Charge 
{rrested in Baltimore, Md., Taken to 
Cleveland 


Van 


BALTIMORE, Mp., Jan. 13.—Held pris- 
oner under close guard by Detective W. 
J. McCormick, of Cleveland, Ohio, 
William H. McMahon, 34 years old, an 
alleged swindler who is alleged to have 
victimized many jewelers by giving 
worthless checks ranging from $600 to 
$1,000, is now en route to Cleveland, 
where he will face a charge of swin- 
dling an Ohio jewelry firm. 

McMahon, as reported in these col- 
umns last week, was arrested here a 
month ago by Detective Sergeants Wil- 
liam H. Milholland and Matthew J. 
Dunn after, it is said, the smooth-talk- 
ing visitor had attempted to obtain dia- 
mond rings valued at $1,400 from two 
3altimore jewelers. According to the 
Pinkerton National Detective Agency, 
McMahon has been sought throughout 
the United States for more than a year. 

It was through the cleverness of 
S. Judson Mealy, Charles St. jeweler, 
that McMahon was trapped. Detectives 
seized McMahon as, it is alleged, he was 
attempting to obtain a $600 diamond 
ring from Carl J. Doederlein, Saratoga 
St. jeweler. McMahon, it is charged, 
went to the Doederlein shop after Mr. 
Mealy refused to let him have an $800 
ring when McMahon proffered a non 
certified check for payment and after 
he (McMahon) had represented himself 
to be a Baltimore accountant who, inci- 
dentally, was personally known to Mr. 
Mealy. 

Rochester, N. Y., jewelers have en 
tered two charges against McMahon and 
he is also wanted in several other cities, 
according to Detective Dunn. McMahon 
attempted to wiggle out of the hands of 
the Baltimore detectives but he was held 
for a month until his picture and finger- 
prints had been sent to many cities. 

It was mainly through publicity given 
in THE JEWELERS’ CIRCULAR, according 
to Detective Dunn, that the fact became 
wanted in 


known that McMahon was 
Rochester and Cleveland for alleged 
crooked work committed within a few 


weeks of his arrest here. 








The Bureau of Foreign and Domestic 
Commerce, Washington, D. C., reports 
that a Rio de Janeiro, Brazil, concern 
is seeking the agency and purchase of 
imitation jewelry and the agency for 
high grade watches and clocks. Addi- 
tional details can be secured by writing 
the Bureau at the above address, men- 
tioning File No. 42,999. The Bureau 
announces that a Montreal, Can., 
concern seeks the agency and purchase 
of metal vanity further infor- 
mation being contained in File No 
42,996. 


also 


cases, 
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Jeweler Routs Bandits 


New York Retailer Wounded in Fight with 
Gunmen Who Are Caught 


Unaided, but inspired, perhaps, by 
the memory of his brother who lost his 
life six years ago when shot by thugs 
in his store at 166 Bowery, New York, 
Benjamin Hebald, owner of a shop at 
355 W. 125th St., routed two holdup men 
on the morning of Jan. 8 and started 
a chase which ended in the capture of 
both bandits. 

Mr. Hebald was alone in his store when 
a youth, who afterwards described him- 
self as Jack O’Neill, 20, of 245 W. 112th 
St., New York, entered and asked to see 
some watch chains. Shortly after an- 
other young man, Thomas McGovern, 
25, 166 E. 91st St., joined the “cus- 
tomer,” and drawing a gun forced the 
aged jeweler to the rear of the store. 
As O’Neill started to tie him, Mr. 
Hebald shot both feet out and sent him 
“spinning.” He then leaped at Mc- 
Govern, getting the full force of the 
latter’s revolver butt on his head. As 
the jeweler grabbed for the gun, Mc- 
Govern fired, but the shot was deflected 
to the ceiling through Mr. Hebald’s 
striking the revolver. With blood 
streaming from his face from his scalp 


wound, Hebald retrieved the gun and 
covered the bandits. 
When McGovern whimpered, “For 


God’s sake, don’t shoot,” the jeweler’s 
iron nerve gave way to kind heartedness 
and he refrained from shooting, stag- 
gering after the thieves as they ran 
from the store. Reaching the street, 
O’Neill ran north on St. Nicholas Ave. 
and McGovern south. Bystanders then 
took part in the chase. One followed 
O’Neill in a taxicab and he was cornered 
in a cellar at 328 W. 126th St. by 
Patrolman Smith of the W. 152nd St. 
station, who was attracted to the scene 
by the cab driver’s shouts. 

In the meantime McGovern had been 
chased into a basement at 313 W. 12\st 
St., and Patrolman Goodyear of the W. 
123rd St. station, summoned by a flash 


from his station house, went into the 
cellar and captured him. Police lines 
were established around the block as 


hundreds of pedestrians milled about the 
scene of the capture. 

30th prisoners were taken to the W. 
152nd St. station and booked on assault 
and robbery charges, McGovern in ad- 
dition being slated for violation of the 
Sullivan law. Mr. Hebald had his wound 
treated and resumed his duties in his 
shop, his only comment on the affray be- 
ing, “I guess I was too soft-hearted not 
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to shoot those fellows when I had a 


chance.” 








Damage Estimated at $20,000 Results 
from Fire in Providence 
Jewelry Plant 


PROVIDENCE, R. I., Jan. 11.—The man- 
ufacturing jewelry plant of the Dee 
Jewelry Co., on the top floor of the 
three-story frame building at the north- 
east corner of Public and Eddy Sts., was 
damaged to the extent of more than 
$20,000 by fire, water and smoke early 
this evening. An explosion of celluloid 
in the rear of the company’s plant, that 
sent shattered glass flying into the path 
of arriving fire apparatus and clouded 
the structure with stifling gases, turned 
an otherwise commonplace fire into a 
temporary situation of danger for the 
men obliged to fight a blaze on the top 
of the building. A calendar company 
and a drug firm, each of which occupied 
an entire floor of the building, suffered 
losses that made the aggregate between 
$50,000 and $60,000. 

The blaze, which is thought to have 
been caused by spontaneous combustion, 
started in the rear of the Dee Jewelry 
Co.’s plant on the top floor. Firemen 
fought the blaze from three sides and 
within a quarter of an hour had it under 
control. 








Circuit Judge Holds New Portland. 
Ore., Auction Ordinance Illegal 


PORTLAND, ORE., Jan. 10.—All the 
work done by the Portland Jewelers’ 
Association and the Better Business 


Bureau to make it impossible for jewel- 
ry auctions to be held in Portland was 
made of no avail last Saturday when 
Circuit Judge Tucker, rendered the opin- 
ion that the new ordinance passed Oct. 
23 was illegal. 

The decision was handed down in the 
case of Carl Korber, doing business as 
the Alder Jewelry Co., 263 Morrison St., 
against the City of Portland and the 
city officials. Korber sought a restrain- 
ing order against the municipal authori- 
ties to prevent interference with his 
right to conduct a closing out auction 
of his jewelry stock. Korber has been 
selling jewelry for the last 17 years, and 
alleged that he desired to retire from 
business because of poor health. On 
Oct. 24 he applied to the license bureau 
for permission to hold an auction under 
the previous ordinance. The application 


was denied by the chief of the license 
bureau on the ground that the ordinance 
passed the day before prohibited such 
a sale. 

Judge Tucker held that while the city 
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had a right to regulate auctions, it was 
a violation of the rights of citizens to 
prohibit them from conducting such 
sales. Judge Tucker said “it seems to 
the court, after a survey of the authori- 
ties, that the business of vending jewelry 
is not inherently and necessarily per- 
nicious, and therefore the prohibition of 
public auction of jewelry is a violation 
of the plaintiff’s right. In the light of 
the foregoing conclusion, the court is of 
the opinion that the old ordinance is in 
force, and that under such ordinance 
the plaintiff should be entitled to make 
his formal application.” 








Wisconsin Retail Jewelers’ Associa- 


tion Plans for Next Convention 
in Wausau, May 6 and 7 


MILWAUKEE, WIs., Jan. 10.—All offi- 
cers and directors of the Wisconsin Re- 
tail Jewelers’ Association were present 
at a quarterly board meeting held here 
last Wednesday at the office of Henry 
F. Stecher, treasurer, at which time 
plans were formulated for the annual 
meeting of the organization. The con- 
vention this year will be held at Wau- 
sau, and tentative dates have been set 
for May 6 and 7, 1930. An unusual pro- 
gram of entertainment and educational 
activity is being planned, in view of the 
fact that the association this year will 
celebrate its 25th anniversary. 

An innovation in the way of a regis- 
tration fee will be made at the State con- 
vention this year. A fee of $3 will be 
charged to jewelers and $5 to the whole- 
salers and manufacturers in attendance. 
It will include all entertainment with 
the exception of the ladies’ banquet, for 
which an extra charge of $2 will be 
made. 

The Wausau Ladies’ Auxiliary will 
act as host to the state auxiliary and 
plans are already being made for the 
entertainment of the ladies in attend- 
ance at the convention. 








Ethelburt Stewart, Commissioner of 
Labor Statistics, Department of Labor, 
is authority for the estimate that the 
annual labor turnover of probably 40 per 
cent for workers in all lines taken to- 
gether involves 5,200,000 persons each 
year. He points out that the two weeks 
estimated as the average time elapsing 
between jobs is the equivalent of full 
time employment for 200,000 people. 
The cost of retraining, in addition to 
the cost of spoiled material is estimated 
at approximately $52,000,000 a year, and 
the loss in wages of well over $300,- 
000,000. 


THE BASIS OF ALL 
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Death of Harry A. McKnight 


ALLENTOWN, PA., Jan. 10.—Harry A. 
McKnight, for many years a prominent 
jeweler and who later became a jewelry 
auctioneer, died last Sunday at his home 
after a long illness, in his 61st year. 
Interment took place Monday afternoon 
in Grandview Cemetery. 

Mr. McKnight was a son of the late 
Thomas and Anna McKnight, and was 
born in the North Side section of Pitts- 
burgh, April 28, 1868. At the time of 
his death he resided at 639 Turner St., 
this city. 


Fraternally, he was affiliated with 
New Temple Lodge, No. 720, F. and A. 
M.; Allentown Lodge, No. 41, Tall 


Cedars of Lebanon, and Keystone Con- 
sistory, A. A. S. R. 
Deceased is survived by his widow. 


Alexander Brown 


CLEVELAND, OHIO, Jan. 11.—Alexan- 
der Brown, known to many in the trade 
as “Scotty” Brown, diamond dealer, 
passed away last Sunday night after an 
illness of two weeks. Pneumonia was 
the cause of his death. 

Mr. Brown, who was 63 years old, 
had been connected with the jewelry 
business for the past 35 years and orig- 
inally operated a store on Ontario St. 
where he specialized in diamonds. Fol- 
lowing this venture he joined his brother 
Stuart U. Brown in the Colonial Arcade 
where the business was conducted un- 
der the name of Brown Bros. In 1923 
the partnership was dissolved and Mr. 
Brown virtually retired. Up until the 
time of his death he maintained an office 
in the Union Trust building where he 
specialized in diamonds. 


David A. Buchanan 


RICHMOND, VA., Jan. 13.—David A. 
Buchanan, long identified with the local 
retail jewelry trade, was found as- 
phyxiated in his home here last Satur- 
day morning. Still warm, though life 
was extinct, his body was discovered in 
the bathroom after the door which was 
locked on the inside had been forced 
open. 

Decision to force the door was reached 
when Mrs. Buchanan became alarmed 
upon detecting the odor of gas escaping 
from the room. Mr. Buchanan was 
found with one end of a rubber tube in 
his mouth and the other end connected 
with the gas jet. Worry over financial 
matters was assigned as the cause of 
his act. 

Born in Scotland 62 years ago, he 
came to this country when a youth with 
his parents. In the 80’s, his father, 
David Buchanan opened a jewelry store 
here and the son became associated with 
the business which was operated under 
the style of D. Buchanan & Son. -Fol- 
lowing the death of his father in 1900, 
he continued to carry on the business 
under the same name until last fall when 
it was liquidated. 
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Besides his widow, Mr. Buchanan is 
survived by a son, five brothers and two 
sisters. 


Death of Walter J. Barr 


Prominent Canadian Wholesale Jeweler 


Passes Away in His 75th Year 
TORONTO, ONT. Jan. 9.—Walter John 
3arr, president of the Goldsmiths Co., 
and an outstanding member of the busi- 
ness community of Toronto, passed away 
yesterday at the General Hospital in his 








BARR 


THE LATE WALTER J. 
75th year. A few weeks ago he under- 
went a serious operation from the effect 
of which he never recovered. 

Mr. Barr was born in New York in 
1855 and came to Canada in 1862, re- 
ceiving his education at Hamilton and 
London and the Model School in Toronto. 

He started his career as a messenger 
boy with Foulds Hodgson but later be- 
came junior clerk for the jewelry firm 
of Robert Wilkes. He subsequently be- 
came a traveler for that firm and its 
successors. He was promoted to the 
management of the company and after 
occupying that position for a few years 
organized the Goldsmiths Co. He be- 
came its vice-president and _ general 
manager and finally bought out all other 
interests. This firm has since became 
one of the largest and most widely 
known wholesale jewelry houses in the 
Dominion. 

The late Mr. Barr was active in the 
Canadian Jeweler’s Association in which 
he filled several offices. His activities 
were numerous and varied, as he was 
identified with many institutions for the 
promotion of the public welfare. 

Deceased is survived by his widow and 
one daughter. 








Representative L. Blaine Libbey of 
Milford, Mass., has introduced a bill in 
the Massachusetts House of Representa- 
tives designed to simplify the process by 
which jewelers may dispose of uncalled 
for property left with them to repair. 


i) | 
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Oluf Sherman 


EAU CLAIRE, Wis., Jan. 10.—Oluf 
Sherman, jeweler, in business at Eau 
Claire for the past 32 years, and a 
resident of the city for 56 years, died 
last Saturday, at his home in this city. 
Death was caused by pneumonia. Fun- 
eral services were held from the Stokes 
undertaking parlors at Eau Claire, with 
burial in Forest Hill Cemetery. 

Mr. Sherman was born in Scandinavia 
Wis., July 4, 1869. He began his ap- 
prenticeship in the jeweler’s trade with 
the late George F. Duncan in 1885, with 
whom he remained for five years. Mr. 
Sherman later entered the employ of the 
late John Holt, jeweler, by whom he 
was employed for eight years. In 1898 
he went into business for himself. 

Deceased is survived by his widow, 
four sons and three daughters. 


William F. Fautz 


NEWARK, N. J., Jan. 9.—William 
Frederick Fautz, a member of G. F. 
Fautz & Co., manufacturing jewelers, 
died last Sunday at his home, 88 Arling- 
ton St. Burial was made on Tuesday. 

Mr. Fautz was born in this city, May 
19, 1879, and was the son of the late 
Emil A. and Theresa Fautz. 

He is survived by his widow and a 
sister. 








National Jewelers’ Mutual Fire In- 
surance Co. Shows Substantial 
Growth in 1929 


MILWAUKEE, WIs., Jan. 10.—The first 
quarterly meeting of the National 
Jewelers’ Mutual Fire Insurance Co. 
for the new year was held at the office 
of treasurer Henry F. Stecher in this 
city last Wednesday. 

Reports for the year showed that as- 
sets of the company are in excess of 
$200,000, of which $150,000 represents 
investments in municipal and govern- 
ment bonds. The year just closed showed 
$15,647,145 worth of insurance in force, 
as of Dec. 31, 1929, an increase over 
1928 of $1,160,840. The company paid 
out in losses during the year a total of 


$66,000, which is the largest amount 
paid out since the organization was 


started 16 years ago. 

The usual 40 per cent dividend on all 
expiring fire insurance policies in 1930 
was declared at the quarterly meeting, 
as well as the 20 per cent dividend on 
all windstorm and tornado policies ex- 
piring in 1930. 








Lewis J. Lemp, jeweler and optician 
for nearly 20 years, died recently at his 
home, 214 Parsons Drive, Syracuse, 
N. Y., after a prolonged illness. He was 
associated in business with his father, 
Michael Lemp, who has a store at 113 
N. Salina St. Mr. Lemp entered the 
jewelry business in 1924 after his gradu- 
ation from the old Syracuse Technical 
High School. He is survived by his 
widow, two children, his parents, two 
brothers and two sisters. 
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Jewelry Trade Practice Rules 


Complete Text of the Regulations of the Federal Trade Commission as Amended and 


Promulgated December 12 


NSWERING the requests of many 
 aeiset and advertisers, we are 
again publishing the Trade Practice 
Rules of the jewelry industry issued by 
the Federal Trade Commission in accord- 
ance with the resolutions passed by the 
Jewelry Trade Practice Conference held 
in Chicago last June. The rules were 
originally promulgated Oct. 28, 1929, but 
at the suggestion of the trade, were 
revised Dec. 12, to include the changes 
made by the addition of Rule 6% and the 
modifications made in Rules 7, 8, 9 and 
10. 

Those appearing in Group I, having 
been held by the Commission to con- 
demn unfair methods of competition, 
are affirmatively approved, and those 
appearing in Group II are accepted as 
expressions of the trade. 


Group I 


RULE 1—The marking or branding 
of products of the jewelry industry for 
the purpose or with the effect of mis- 
leading or deceiving purchasers with 
respect to the quantity, quality, grade, 
substance, or source of production of 
the goods purchased is an unfair trade 
practice : 


RULE 2—False and misleading state- 
ments in the sale or offering for sale 
of any product of the jewelry industry 
with effect of deceiving customers or 
prospective customers as to the qual- 
ity, quantity, substance, size, or source 
of production of such product is an 
unfair trade practice. 

*% * * 


RULE 3—To describe any diamond 
as “perfect” which discloses flaws, 
cracks, carbon, spots, clouds, cloudy 
texture or blemishes of any sort when 
examined by a normal eye under an 
ordinary diamond loupe is an unfair 
trade practice. 


* * % 


RULE 4—To use the term “blue 
white’ in the advertising or selling of 
a diamond which, when viewed from 
the front and unset, shows any tint of 
color other than bluish in clear day- 
light is an unfair trade practice. 


*% * * 


RULE 5—To apply the word “dia- 
mond” to any other than the genuine 


stone which is carbon in its crystal- 
line state is an unfair trade practice. 


RULE 6—To describe any imitation 
of a genuine or synthetic stone as 
other than an imitation is an unfair 
trade practice. 


RULE 615—To apply the term syn- 
thetic to stones other than those pro- 
duced by artificial means that have ap- 
proximately the same characteristics 
as genuine precious stones is an un- 
fair trade practice. 


RULE 7—To represent a fresh wate 
pearl as a salt water pearl is an unfair 
trade practice. 


RULE 8—To falsely represent ‘‘Cul- 
ture pearls” as natural pearls is an 
unfair trade practice. 


* * 


RULE 9—To advertise imitation 
pearls for sale without using a word 
or words immediately before the word 
“pearl” conspicuously which clearly 


states that the product is an imita- 


tion and not genuine, is an unfair 
trade practice. 
* * 
RULE 10—The use of the term “in- 


destructible” or its equivalent as ap- 
plied to natural or imitation pearls 
and in the advertising or sale thereof 
is inaccurate and is an unfair trade 
practice. 

* * * 

RULE 11—The payment of secret re- 
bates, refunds, credits or unearned 
discounts, whether in the form of 
money or otherwise, is an unfair trade 
practice. 

*¥ * 

RULE 12—The selling of goods at or 
below cost for the purpose of injuring 
a competitor and with the effect of 
lessening competition is an 
trade practice. 


unfair 





RULE 13—Misrepresentation of the 
character of a business for the pur- 
pose of deceiving sellers or purchas- 
ers, i. e€., deliberately posing as a 
manufacturer, wholesaler or importer 


2 with the Changes in Rules Regarding Pearls and Precious Stones 


when one is not engaged in the man- 
ufacturing, wholesale or importing 
business is an unfair trade practice. 


* * * 


RULE 14—Any discrimination in the 
price of jewelry between purchasers 
of the same class, not including dis- 
crimination in price on account of the 
difference in grade, quality or quanti- 
ty of the product sold, or which makes 
due allowance for difference in cost of 
selling and transportation, or discrim- 
ination in price in the same or differ- 
ent communities not made in good 
faith to meet competition, where the 
effect of such discrimination may be to 
substantially lessen competition or 
tend to create a monopoly is an unfair 
trade practice; provided, however, 
that nothing in this rule shall be 
construed to prevent the publication 
and use of a special quantity price ap- 
plicable to a definite quantity of goods 
which are placed in one order and at 
the option of the seller are moved as 
one shipment. 


RULE 15—The wilful interference 
by any person, firm or corporation by 
any means or device whatsoever with 
any existing contract between a man- 
ufacturer and a wholesaler or between 
a wholesaler and a retailer, or any 
other parties, or with the performance 
of any other contractual duty or ser- 
vice for the purpose or with the effect 
of dissipating, destroying or appro- 
priating in whole or in part the pat- 
ronage or business of another is an 
unfair trade practice. 


RULE 16—Delivering merchandise 
which is inferior to or which differs 
from the samples approved, with in- 
tent to deceive or defraud, is an un- 
fair trade practice. 

* * * 

RULE 17—Commercial bribery in 

any form is an unfair trade practice. 


* * * 


Group II 


RULE 18—It is resolved that the 
term “Oriental pearl’ shall not be 
applied to any pearls except those 
found in salt water. 
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RULE 19—JT IS RESOLVED that 
the term “synthetic” shall not be ap- 
plied to any stones except those pro- 
duced by artificial means that have ap- 
proximately the exact characteristics 
of genuine precious stones. 


Note—T his 
include: 


approximation should 


a. Same hardness with a tolerance 
of 5 per cent over or under the 
extremes of the genuine. 

b. Same dichorism. 

c. Same specific gravity or density 
with a tolerance of 5 per cent 
over or under the extremes of the 
genuine. 

d. Same chemical constituents with 
reasonable tolerance in the pro- 
portion of the constituents. 


* * *% 


RULE 20—Misrepresentation of sell- 
ing policies on the part of manufactur- 
ers and the clandestine departure from 
their announced policies, particularly 
the practice of “direct selling” on the 
part of those who profess to distribute 
their products through the wholesaler, 
is condemned by the industry. 


* * * 


RULE 21—The term jewelry is un- 
derstood to include watches, clocks, 
diamonds, and other precious and 
semi-precious stones, silverware and 
articles for personal wear or adorn- 
ment of any character whatsoever 
commonly and commercially known as 
jewelry. 


* * * 
RULE 22—IT IS RESOLVED that 
such terms as “perfect cut,” “per- 


99 66 99 66 


fectly cut,” “eye clean,” “commercial- 
ly perfect,’ “commercial white,” etc., 
should never be used in advertising or 
selling diamonds. 


* * * 


RULE 23—IT IS RESOLVED that 
the weight of diamonds should be de- 
scribed only in the standard metric 
carats or decimals, and that the use of 
fractional weights be discontinued. 


* * *% 


RULE 24—The industry hereby re- 
cords its approval of the definition of 
a qualified wholesale distributor to be 
one whose principal business is selling 
to the retail dealer, and who does not 
sell direct ‘9 the consumer. Any retail 
merchant who does not stock jewelry 
should be classified as a consumer. 
This is not intended to disqualify as a 
wholesaler one who also maintains a 
regularly established retail store. 


* * * 


RULE 25—The soliciting of orders 
by diamond or other specialty whole- 
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salers, manufacturers or importers for 
merchandise they do not carry in stock 
for the purpose of influencing the re- 
tailer to buy diamonds or other mer- 
chandise is condemned by the indus- 
try. 

* * * 

RULE 26—The soliciting of orders 
by diamond or other specialty whole- 
salers, manufacturers or importers for 
merchandise they do not carry in stock 
and which they are reasonably certain 
cannot be procured for the purpose of 
substituting other merchandise is con- 
demned by the industry. 


* * % 


RULE 27—The listing of merchan- 
dise by wholesalers at net prices in 
trade journals, and also in circulars, 
pamphlets, leaflets and similar liter- 
ature sent to the trade by other than 
first class mail, is condemned by the 
industry. 


* * 


RULE 28—The cancellation of bona 
fide orders accepted in good faith and 
executed in accordance with the terms 
of the contract without first obtaining 
the sellers consent is condemned by 
the industry. 

RULE 29—The use of his power of 
appointment of Watch Inspector by a 
General Watch Inspector for Rail- 
roads to force dealers to buy their 
goods of him, and the furnishing of 
railroad passes by a General Watch 
Inspector to influence dealers to buy 
their goods of him is condemned by 
the industry. 

* * * 

RULE 30—The practice of holding 
for indefinite periods merchandise or- 
dered and executed in accordance with 
the terms of the contract, then at- 
tempting to return it for credit, works 
unjust hardships upon sellers and is 
condemned by the industry. 


* * * 


RULE 31—Failure by consignees or 
addressees to accept merchandise or- 
dered shipped on a C.O.D. basis and 
executed in accordance with the terms 
of the contract is uneconomic and 
wasteful. It tends to unnecessarily in- 
flate distribution costs and is con- 
demned by the industry. 


* * *% 


RULE 32—Contracts, either written 
or oral, are business obligations which 
should be performed in letter and in 
spirit. The repudiation of contracts 
by sellers on a rising market, or by 
buyers on a declining market, is equal- 
ly reprehensible. Such action shat- 
ters confidence, induces violent fluc- 
tuations in prices, destroys stability 
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in business operations to the conse- 
quent injury of the industry as well 
as to the general public and is con- 
demned by the industry. Contracts 
should be subject to no cancellation 
except for legal cause or by mutual 
consent, 


RULE 33—Delivering merchandise in 
quantities in excess of that actually 
ordered and for which the buyer has 
contracted to pay is uneconomic and 
is condemned by the industry. 


RULE 34—Sending unordered mer- 
chandise either to regular or prospec- 
tive customers is condemned by the in- 
dustry. 


* * 


RULE 35—IJnexcusable failure to de- 
liver merchandise at the appointed 
time and promising delivery dates 
which it is certain cannot be lived up 
to is condemned by the industry. 


RULE 36—Taking or attempting to 
take without the approval of the seller 
cash discounts after the discount pe- 
riod has expired is condemned by the 
industry. 


RULE 37—Taking or attempting to 
take discounts in excess of those ac- 
tually agreed upon at the time theorder 
was placed, or to which buyer is not 
entitled under the terms of the con- 
tract, is condemned by the industry. 


RULE 38—Sending invoices con- 
siderably after the merchandise is 
shipped, preventing the buyer from 
marking and placing the merchandise 
on his shelves immediately upon ar- 
rival, is condemned by the industry. 


RULE 39—Sending invoices con- 
siderably in advance of the merchan- 
dise, necessitating the taking of cash 
discounts before the merchandise is 
received and inspected, is condemned 
by the industry. 


* %* * 


RULE 40—The giving or receiving 
of gifts as a means of influencing the 
placement of orders is condemned by 
the industry. 


RULE 41—Selling to retail compet- 
itors of a concern to which an ex- 
clusive agency has been given is con- 
demned by the industry. 

3y the Commission: 

(signed) OTIS B. JOHNSON, 
Secretary. 





























There is an apparent discrepancy 


The pages are either missing or | 


The filming is recorded as the bc 





cy at this point. 


- the pagination is incorrect. 


book is found in the collections. 





62 





FOR AN EARRING 


DESIGN 


AN ARTISTIC 


New Officers Chosen 


Members of Buffalo Retailers’ Association 


Also Arrange for Dinner-Dance 


BurraLo, N. Y., Jan. 11.—John M. 
O’Dea was re-elected president of the 
Buffalo Retail Jewelers’ Association at 
the annual meeting held in the Hotel 
Statler last Thursday evening. George 
J. Schlehr was chosen vice-president, 
Albert Zilliox was re-elected secretary- 
treasurer and O. R. Fanning, assistant 
secretary. 

John J. Hughes was elected a member 
of the board of directors, filling the va- 
caused by the recent death of 
Fred. J. Dorn. These directors were re- 
elected: Edward Leininger, Jerome A. 
Scherer, John J. Diebold and Falk H. 
Carlin. 

Former president Jerome A. Scherer 
echoed the sentiments of the members 
when he paid a glowing tribute to the 
sterling qualities of the late Fred. J. 
Dorn, a past president and charter mem- 
ber of the organization. At the con- 
clusion of his eulogy a resolution of 
sympathy was adopted. 

To further stimulate interest in meet- 
ings of the association, the suggestion of 
George J. Schlehr, vice-president elect, 
that discussions of some phase of the 
jewelry business be led by one of the 
members at each meeting, was approved. 
Mr. Schlehr was requested to lead such a 
discussion at the March meeting. 

Jewelers were urged by one of the 
members present to discourage as far 
as possible the purchase of class rings 
by the various schools in the city. In 
explanation he said that as a consequence 
of the class ring fad, parents were not 
buying rings at graduation time. 

In the expectation of a larger attend- 
ance of representatives of wholesale and 
manufacturing jewelers, it was decided 
to hold the annual joint dinner-dance 
with the Twenty-Four Karat Club, on 
Wednesday, Jan. 29, in the Georgian 
Room of Hotel Statler. Previously this 
affair had been held in February after 
many of the salesmen had left on road 
trips. 

O. C. Blount. Lockport jeweler, re- 
cently elected mayor of that city, and 
Mrs. Blount, will be invited to attend the 
dinner-dance as guests of honor. Invita- 
tions will be extended to jewelers in the 
neighboring cities of Niagara Falls, 


cancy 
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Lockport, North Tonawanda, Tona- 
wanda, Lancaster and East Aurora. 

Dinner will be served at 7.30 p.m., fol- 
lowed by a program of entertainment 
and dancing. The following committee 
was appointed by President O’Dea to 
take charge of the arrangements: Messrs 
Leininger, Scherer, Zilliox, Schlehr, 
Hughes and Carlin. 

The oft-discussed of a sign 
or insignia to identify jewelry stores as 
members of the Buffalo Retail Jewelers’ 
Association again came up for consid- 
eration. President O’Dea appointed 
Messrs. Leininger and Schlehr as a com 
mittee to submit samples of suitable 
designs at the next meeting. 

The Association went on record as 
approving revision of the precious stones 
paragraph of the tariff bill relating par- 


question 





RE-ELECTED 
PRESIDENT 


JOHN M. O'DEA, 


ticularly to diamonds and the secretary 
was instructed to write Senators Cope- 
land and Wagner, urging them to sup- 
port the plan_ sponsored by _ the 
A.N.R.J.A. 








Plans Completed for Banquet of 
Jewelers’ 24-Karat Club of 
New York 
Plans for the annual dinner of the 


Jewelers 24 Karat Club of New York on 
Jan. 25 have been completed, and ac- 
cording to G. H. Niemeyer, chairman, 
the banquet committee has been very 
much embarrassed by the constant de- 
mand for reservations. “The seating 
capacity of the banquet hall has been 
sold out for about a month, and it is 
most unfortunate that so many members 
of the trade will be unable to attend 
what is recognized as one of the most 
important of the social events in the 
jewelry industry,” said Mr. Niemeyer. 
The dinner this year is being held at 
the Hotel Plaza and will be attended by 
prominent men in all branches of the 
industry from coast to coast. A regular 
monthly meeting of the organization was 
held yesterday (Wednesday) as THE 
JEWELERS’ CIRCULAR was going to press. 
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Death of Morris Malawista 


Morris Malawista, president of Morris 
Malawista Son & Bro., Inc., importers 
of diamonds, watches and jewelry, 129 
Canal St., New York, passed away sud- 
denly at his home, 215 W. 92nd St., on 
Jan. 7. Mr. Malawista, who was 64 
years old, had been in the jewelry busi- 
ness for the past 30 years. 

Funeral services were held on Jan. 9 
at the Riverside Memorial Chapel. 
Surviving are his widow, Martha Mala- 
wista; a daughter, Mrs. Hattie M. 
Livingston, and a son, Lawrence B. 
Malawista. 








Market Prices for Silver Bars 


The following are the quotations for 


silver bars in London and New York 
as reported for the past week: 
Selling Price 
London U.S. Gov’t New York 
Date Official Assay Bars Official 
| ER See 2044 47% 44% 
“3 S <a 20 ¥, 4614 43% 
9 Oe 20}3 171% 44%, 
|. 7 2033 46% 44% 
. rer 21% 47% 45% 
13 21 ve 185, 161% 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended Jan. 11, 1930. 

The U. S. Assay Office reports: 


Gold bars exchanged for gold 
EMNMER x 4-5 oie we hiv eiolo ws Gl dbis d a ea @ en $610,882.28 
Gold bars paid depositors..... 75,090.61 
RANE S: h75 idle wana @ gle ve $685,972.89 


Of this gold bars exchanged for gold 
coins are reported as follows: 


Date 
jan, 6... 


Exchange 
$198,436.29 
91,379.27 
60,560.72 
65,596.19 
158,941.38 
35,968.43 


Total $610,882.28 








Hon. Charles D. Brown, former mayor 
and postmaster of Newburyport, Mass., 
died recently, at his home, 16 Sayward 
St., Gloucester, Mass., at the age of 67 
years. Mr. Brown for many years con- 
ducted a jewelry, book, stationery and 
gift shop at Gloucester. Surviving him 
are his widow, a daughter, and three 
grandchildren. 
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NEW YORK NOTES 


Samuel C. Steinmann, manufacturers’ 
representative, 105 Fulton St., will leave 
shortly for a trip through the country. 

Jewelers, Inc., New York city, has 
been granted a charter at Dover, Del. 
The authorized capitalization is listed at 
550,000 shares of common stock. 

Klebanoff & Grossman, manufacturing 





pa 
Sere be 
Wage cia OR 


jewelers, 96 Spring St., were closed on 
due to the death of 
daughter of Mr. 


Tuesday, Jan. 7, 
Rosalind Grossman, 
Grossman. 

William L. Lewy of the William L. 
Lewy Co., importer of diamonds, 48 W. 
48th St., returned last 
Thursday after a visit to the European 
markets. 


on the Bremen, 


diamond 

George A. Tyrrell has engaged in the 
wholesale jewelry business on his own 
account in Room 22 at 90 Nassau St. 
Mr. Tyrrell was formerly with Marcus 
& Co., and William Scheer in this city. 

Reuben N. Popkin, formerly represent- 
ing M. S. Greenebaum & Co., and Mor- 
timer De Vries, formerly with Rifkin 
& Hart, are now associated with the O. 
J. Somers Co., importer of diamonds, 22 
W. 48th St. 

This afternoon (Thursday) the Na- 
tional Jewelers’ Board of ‘Trade will 
hold its annual meeting at the Board’s 
room, 22 W. 48th St. Just prior to this 
meeting the members in the New York 
District will hold a session. 

Betteridge, Inc., whose local stores are 
located at Fifth Ave. corner 45th St. 
and Wall St, corner Broadway, recently 
opened a new shop in the Nautilus Hotel, 
Miami, Fla. The store is said to be one 
of the most exclusive in Florida and 
will be open only for the winter season. 

Edward L. Stern & Bro., Inc., have 
announced the addition of the following 
representatives to their sales force: Andy 
May, South; Jerome T. Agate, Midwest; 
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Harold Viele, South East; Geoffrey Fer- 
guson, East; Hugo H. Adrian, North 
West; Lester W. Chappell, New England 
and Len H. Railsbach, Pacific Coast. 
The firm of Weinschenk & Rothschild, 
manufacturing jewelers, 36 W. 47th St., 
is now liquidating. Edward A. Wein- 








schenk, a member of the concern, has 
announced to the trade that he is now 
with Milton S. Greenebaum 
& Co., diamond importers, 22 W. 48th 
St., and will soon call on the trade in 
the interests of that firm. 

Dave Stocker has joined the sales 
force of the I. Ollendorff Co., 20 W. 47th 
St., and will represent this concern from 
Denver to the western coast and South 
as far as El] Paso. Mr. Stocker has 
traveled this territory for more that 15 
Sam Mendelsohn will leave this 


associated 


years. 
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city next week to cover a part of the 
southern territory for the Ollendorf con- 
cern. Allen A. Judkin will travel 
through the larger cities of the Middle 
West and will make his first trip for 
the Ollendorf house beginning Jan. 20. 
Crafts Asscciation will 
monthly luncheons’ on 
Wednesday, Jan. 22. The first luncheon 
of the year will be served in the His- 
toric Room of the Blue Ribbon Restau- 
rant, 145 W. 44th St., at 12.15 p. m. 
The speaker for the occasion will be 
Meyer D. Rothschild who will take as his 
subject, “Evils of Smuggling.” Mr. 
Rothschild is president of the American 
Jewelers Protective Association. Mem- 
may invite their friends and those 
desiring reservations should communi- 
with Arthur Essing, secretary of 


The Jewelry 
resume its 


bers 


cate 





the Jewelry Crafts Association, 48 W 
148th St. 

The Brooklyn Retail Jewelers’ Asso- 
ciation held its first meeting of the new 
year last Thursday evening at the or- 
ganization’s clubroom in the Johnston 
building, Nevins St. The usual routine 
business was transacted, but the im- 
portant feature of the evening was the 
report on the approaching banquet. 
This affair will be held on Sunday, 
March 2, at the club house of the Brook- 


lyn Lodge of Elks.- President Peters, 
in speaking of this affair, stated that 
he was making an endeavor to have 


Mayor Walker present, but in the event 
that he is unable to come, Joseph V 
McKee, president of the Board of Alder- 
man will be on hand. Mr. McKee’s 
position in the city administration makes 
him familiar with the auction situation 
in which every retail jeweler is inter- 
ested and it is likely that he may speak 
on this. subject. Judge George W. 
Martin of Kings County has consented 
to act as toastmaster at the banquet. 
It is expected that about 1000 jewelers 
and their friends will attend. At the 
meeting Thursday night it was voted 
that the organization take out a sustain- 
ing membership in the American National 
Retail Jewelers’ Association. President 
Peters also made an interesting report 
on the recent conference held in New 
York by the United States Bureau of 
Census, which he attended as a delegate 


(Continued on page 65) 
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Over One Hundred Years the Jewelers’ Bank 
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EST.1850 _— 
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TRUst company 


Capital, Surplus and 
Undivided Profits over 


X A Bank’s Best Friend 
Is a Satisfied Customer 


Hundreds of Jewelry Merchants opened their first bank 
account here and are among our best friends today. 


09000000 


We Welcome New Business 
Main Office—149 Broadway 


Branches—Battery to the Bronx 





Twenty-five 
Million Dollars 


Resources Over a Quarter of a Billion Dollars 











Rings You Will Be Proud to Sell 


ALL PROFIT 


NO STOCK TO CARRY 


Carry one initial ring as sample 
Electros Free 


2 DIAMONDS 4/100 each 


UZ Green or White Gold 
Retail Same Price 
Ne. cave Order on five days’ memo. when 
With largee YOu have a sale in sight. Orders 
Diamonds filled same day received. 
ei All emblems and initials en- 
No. 6183 crusted on ruby and onyx on 
Without hand at all times in every finger 
Diamonds size. 
: O15 Retell Display Emblem Cards for your 
This <@S> Reg. Trade March window im original colors free upon 
vane request. 


OLD RINGS MADE NEW 


We repair and rebuild any ring, also encrust any 
initial or emblem on any stone, or furnish new 
stones in all sizes and shapes. 


Prices Reasonable. 













Prompt Service. Try Us. 





6746—$23.50 List 
HEAVY SHANK 


Genuine one piece, three color, double 
head cameo. Belais white gold (also 
in green gold) 6746—$23.50 List. 
Next size larger stone, $2.00 additional 
BUFFALO JEWELRY COMPANY 
“The Mail Order House to the Jewelry Trade” 
501 Washington St. Buffalo, N. Y. 
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Do yeu buy, sell or use gems and gem materials? 


Here is a new reliable guide packed with up-to-the-minute informa- 
tion about gems, gem materials, imitation stones, treated stones, 
synthetic stones, etc. 


Kraus and Holden’s 
Gems and Gem Materials 


Describes practically every important gem and gem material, 
classifies the materials according to various properties, includes 
tables of comparative gem material characteristics and gives the 
latest available information on manufactured stones. 


222 pages, 6x 9, 256 illustrations, $3.00 


Six features of this new gem book 


1. Valuable statistics on  pro- imitations, bakelite, etc. 


duction and occurrence. 
4. Numerous tables of gems ar- 


ranged according to various 
properties. 


5. Map showing world occur- 
rence of gem minerals. 


is] 


Full discussion of cutting and 
polishing of gems 


3. Full treatment of manufac- 


tured stones, including de- i 
tailed discussions of artificial 6. Summary Table for ready 
rubies and sapphires, glass reference. 


Order your copy to-day from 


Jewelers Publishing Corporation, 239 W. 39th St., N. Y. 

















SAMUEL STERN 
71 Nassau %&., New York 
’Phone Cortland 4346 


Moanufacturce Fine Platinam 
Jowelry—Spectal Order Work. 




















Banking Service for the Jewelry Trade 








E offer to jewelers the special facilities developed through 
years of intimate association with their business, together with 
all the financial and service resources of a great banking institution. 


MARKET AND FULTON OFFICE 


IRVING Trust COMPANY 


81 Fulton Street, New York 
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from the Brooklyn association. After 
the business of the meeting had been 
concluded these present were served re- 
freshments. 

Samuel Waas, jewelry jobber, former- 
ly at 200 Broadway, is now located in 
Room 824 at 87 Nassau St. 

Norbert Kanigel, wholesale dealer in 
watches, 93 Nassau St., has moved his 
office to new quarters at 1984 Flatbush 
Ave., Brooklyn. 

The Timeology Hikers will meet Sat- 
urday at 2 p. m. at the Pelham Bay sta- 
tion of the Lexington Ave. subway for 
a hike in Pelham Bay Park. 

Abraham Cohen of Abraham & Cohen, 
manufacturing jewelers, 74 W. 46th St., 
will leave next Sunday for an extended 
trip through the Middle West. 

Julius Oppenheimer has joined the 
sales force of Joseph Berland, manufac- 
turing jeweler, 64 W. 48th St., and will 
call on the trade in New England, the 
Middle West and South. 

The Lincoln Jewelry Mfg. Co., Inc., 
93 Nassau St., was petitioned into bank- 
ruptcy on Monday by Liguoiri & Borrelli, 
A. E. Carrillo and Giuseppe Scoppa, all 
of 65 Nassau St., with claims of $315, 
$352 and $120 respectively. 

Arthur Bergman has joined the sales 
staff of the Swiss Radium & Dial Paint- 
ing Co., Inc., manufacturer of metal 
watch dials, 30 Irving Place, and will 
carry its lines to the jobbing trade in 
New York, Philadelphia and Boston. 

Next Tuesday evening the members 
of the New York Jewelers Benevolent 
Association will meet and elect officers 
for the ensuing year. This organization 
will hold its annual banquet on Feb. 23 
at the Level Club, 73rd St. and Broad- 
way. 

An involuntary petition in bankruptcy 
was filed last Friday against the West- 
ern Silver Works, Inc., 460 W. 34th St., 
by the Scovill Mfg. Co., the Chase Brass 
& Copper Co., Inc., and the All Metal 
Stamping Corp., each with claims of 
$5,000. 

Gene E. Matsies, is now affiliated with 
Dattlebaum & Friedman, manufacturers 
of rings, 1 W. 47th St. Mr. Matsies will 
cover the far western States and the 
West Coast and will make his head- 
quarters at 500 Metropolitan building, 
Los Angeles, Cal. 

Maxwell Kramer, eastern representa- 
tive for the A. Hirsch Co., Chicago, is 
passing a week at the home offices of his 
concern attending sales conferences and 
assemblins new lines. He expects to re- 
turn to tne East about Feb. 15, visiting 
the trade in Ohio and Pennsylvania en 
route. 

M. H. Shiman of M. H. Shiman & Co., 
Inc., importers of diamonds and precious 
stones, 48 W. 48th St., accompanied by 
Mrs. Shiman, sailed on the Bremen last 
week for a vour of southern France. 
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After their tour Mr. Shiman will visit 
the European diamond markets, remain- 
ing abroad until next summer. 

Among the list of those receiving re- 
cent charters at Albany are the United 
Unbreakable Crystal Co., authorized 
capitalization, 150 shares of common 
stock; the Parawat Co., $20,000; Bar- 





rett’s, $20,000; Labelle Jewels Corp., 
$5,000 and the Roy Jewelry Co., Brook- 
lyn, $10,000. 

Charles E. Gasser, president of H. 
Gasser & Co., Bienne, Switzerland, ar- 
rived here several days ago on the 
Bremen and while in this city is making 
his headquarters at the Hotel Manger. 
Mr. Gasser will remain here for about 
two months calling on the trade and will 
make short trips to Chicago and several 
cities in the West and in Canada. 

Edmund A. Whalen, appointed referee 
in the Supreme Court to pass on legal 
questions involved in the report of the 
Superintendent of Insurance as _ liqui- 
dator of the Jewelers Safety Fund So- 
ciety, which went into his possession in 
1927, has filed his report in which he 
upholds the Insurance Department in 
rejecting certain claims against the so- 
ciety, and recommending compromises 
on others. 

Miss Sadye Kaplan, jewelry buyer for 
J. J. Schmukler, 133 Canal St., was 
honored at a party last night (Wednes- 
day) by her co-workers. Miss Kaplan 
will be married next Sunday at the 
Menorah Masonic ‘Temple, 14th Ave. and 
51st St., Brooklyn, to Murray B. Luck- 
ton. At the party last night her fellow 
employes gave Miss Kaplan a gift as a 





remembrance of her connection with the 
Schmukler firm. 

The Worthray Supply Co., 3 Park 
Place, successor to the tool and supply 
business of Worthington & Raymond, 
Inc., established 26 years ago, was pur- 
chased on Jan. 2 by William Dixon, Inc., 
manufacturer and importer of tools and 
supplies, 32-36 E. Kinney St., Newark. 
The Dixon concern now maintains local 
salesrooms at 110 Fulton St., 36 W. 47th 
St., and 3 Park Place, New York, and at 
headquarters in Newark. 

According to information sent out last 
week by those in charge of the campaign 
to solicit subscriptions for the United 
Hospital Fund of New York, the jewelry 
trade was, on Jan. 8, about $1,000 short 
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of the amount subscribed by the indus- 
try in 1928. The sum raised in the 
trade up to Jan. 8 was $4,906 and those 
who have not already subscribed may 
do so by sending their contributions to 
Nathan Stern of Stern Bros. & Co., 2 W. 
46th St. 

The announcement of the engagement 
of Max Lasko, president of the Monroe 
Watch Case Co., 66 Allen St., and son of 
Joseph Lasko, treasurer of the Diel 
Watch Case Co., 309 Grand St., to Miss 
Charlotte Parkovitz, daughter of Mr. 
and Mrs. Louis Parkovitz, 1533 Findlay 
Ave., Bronx, was made at a reception 
held at the Paramount Mansion, 183rd 
St. and St. Nicholas Ave., on Saturday 
night where a large gathering of the 
friends of the happy couple met. Mr. 
Parkovitz is president of the Etna 
Watch Co., 49 Maiden Lane. 

The Loupe and Tweezer Club will hold 
a dinner, dance and entertainment at 
Jansen’s Midtown Hofbrau, Broadway 
at 53rd St., on Saturday night, Feb. 1. 
Dinner will be served at 10.30 o’clock 
and will be interspersed with dancing 


and an entertainment. Irving Kasoy, 
who is connected with Jerome Rich- 
heimer, 20 W. 47th St., is handling 
tickets for the affair. The following 
committees were selected at the last 
meeting of the organization: Employ- 
ment, Ben Gould and Will Alsitzer; 
Athletic, Herbert Oberman; News, 


Henry Margolis. 

While awaiting the selection of a judge 
to hear the case of the Government 
against the Superfine Watch Co., and 
the Federal Mail Order Corp., as well as 
Joseph Feinstein, Louis Poller and their 


alleged associates, Assistant United 
States Attorney Alvin McK. Sylvester 
secured a warrant for the arrest of 
August Rabkin, son of Paul Rabkin, 


one of the principals of the Superfine 
and Federal companies. The younger 
Rabkin is charged with conspiring to 
smuggle. According to Mr. Sylvester, the 
Government is prepared and anxious to 
present the cases at once, and is seeking 
to have a judge appointed especially for 
the watch smuggling trials as soon as 
possible. 

Pleading guilty to second degree grand 
larceny when he appeared before Judge 
Levine in Court of General Sessions last 
Thursday, Richard Richards, 55 years 
old, who on Sept. 21 last secured two 
diamond rings worth $1,515 from the 
store of Black, Starr & Frost-Gorham, 
Inc., by posing as a representative of 
Governor Roosevelt, was remanded to 
the Tombs for sentence tomorrow (Fri- 
day). Assistant District Attorney Mc- 
Donell, who assented to Richards’ plea 
to grand larceny of a lesser degree than 
that set forth in the indictment, told the 
court he would file an information on 
which the prisoner will be tried to de- 
termine if he is a fourth offender. Police 
say that Richards has been arrested more 
than a dozen times under various aliases 
and that his record shows three con- 
victions for forgery. Life imprisonment 
will be the mandatory sentence under 
the Baumes Law if Richard’s record is 
borne out. 
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PROVIDENCE 


Jerald LeBlanc, retailer, has discon- 


tinued business at 689 Broadway, Paw- 
tucket. 

A mortgage for $5000 against prop- 
erty of Clarence M. Dunbar has been 


discharged by B. L. 
Rodin & Rodin, 


Lyons. 


retailers of jewelry 


and novelties, at 145 Washington St., 
advertise that they are going out of 


business. 

The National 
St., this city, is owned 
by Everett R. Graichen, according to his 
statement filed at the City Clerk’s office. 

J. C. Wolstenholme et ux has given a 
mortgage for $3500 to J. R. Carr on a 
tract of land and buildings on the south 


Refining Co., 92 Nelson 
and conducted 


side of Pleasant St. 
Max Deutz, manufacturing jeweler, 
has removed from 101 Sabin St. to 


larger and better lighted quarters at 36 
Garnet St. 
The Sterling Silver Mfg. Co., this city, 


has arranged with the Feinburg-Slohm 
Sales Co., 28 E. Madison St., Chicago, 
to represent it through the Middle 
West. 

The annual meeting and election of 


officers of the Manufacturing Jewelers’ 
Board of Trade will be held at the Turks 
Head Friday, Jan. 24. The 
final directors’ meeting for the year will 
be held Friday, Jan. 17. 

Pease & Curren, gold, silver and plati- 
num refinérs, now settled in their 
new building at the northeast corner of 
Allens Ave and Chapman St., having 
removed thereto their old location 
on Point St. 

I. Feingold & 


building, 


are 


from 


Son are holding a re- 


moval sale at 20 Main St., Woonsocket, 
where they have conducted a _ retail 
jewelry business for the past 15 years, 


l 
removing, Feb. 1, to 
further up the street. 


preparatory to 
larger quarters 
Wilcox, diamond jeweler, 
St., this city, who 
voluntary petition in 


Howard D. 
Westminster 


filed a 


187 


recently 


bankruptcy, has filed his scheflules of 
liabilities and assets showing debts of 
$26,314 and assets of $21,372. 

Mr. and Mrs. Everett I. Rogers left 


last week for New York and sailed on 
the Pennsylvania for California by way 
of the Panama Canal, stopping at San 
Francisco and returning to Los Angeles 
for a stay of a weeks. They will 
return to this city in April. 


few 


One hundred and ninety-nine concerns 
engaged in the manufacture of 
jewelry in this city, five in Cranston 
and one in Pawtucket, according to a 
classified index of Rhode Island indus- 


are 


tries recently compiled by the Commis- 
sioner of 


Labor of Rhode Island and 
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published for free distribution by the 
State Bureau of Information. 
The Modern Plating Co. Inc., this 


city, has purchased the plant and equip- 
ment of the Silver Service Co., 226 
Eddy St., and will take over the latter’s 
business. This will enable the Modern 
Plating Co., which in the past has 
specialized in chromium, nickel and cad 
mium plating, to conduct an all around 
service for the jewelry industry. 

The Calix Mfg. Co. Inc., this city, has 
been incorporated under the laws of 
Rhode Island to conduct a manufactut 
ing jewelry business with a capital stock 
of 500 shares of common stock of no 
value. The incorporators § ar 
Robinson, 191 8th St., Provi 
dence, and Charles M. Robinson 
Joseph E. Adelson. 

The Tri-Pen Mfg. Co., which was 
granted a charter under Rhode Island 
laws on Sept. 7, has begun the manufac 
ture of a new line of fountain pens and 
pencils, to be placed on the market unde? 
the trade name of “Triad.” For the pres 
ent these goods are being made at the 
plant of the Moulded Products Co., 14 
Blount St., but it is the intention of the 
concern, if the demand for their product 


par 
Maurice 
and 


warrants, to erect a factory building 
either in this city or Pawtucket. The 
new company is headed by George Coby 
as president and Ely Egnatoff, treas- 
urer, who were two of the original 
founders of the Ceco Mfg. Co. 

A youth, 17 years of age, is being 
held in $2000 bail for trial after plead 
ing not guilty in Sixth District Court 
a few days ago to the charge of enter- 
ing the manufacturing jewelry estab 
lishment of Arthur A. Swift, 127 Chest 
nut St., and stealing articles and 
money to the value of $62.50. He wa 
brought back by inspectors from Cam 


bridge, Mass., where he had been serving 
a two months sentence in jail on anothe1 
charge. Police state that the youth with 
a man entered the office of Mr. 
on the morning of July 16, last, and, 
going through the clothing of the owner 
and his stole a and 
a fountain pen, and took $17 in cash. 


Swift 


son, watch chain, 


ATTLEBOROS 


Charles A. Wood, for 56 
journeyman jeweler and one of 
skilled stonesetters in the industry, with 
his wife celebrated their golden wedding 
last week at their home here. Mr. Wood 
is 73 years of age and is at present as 
sociated with the L. G. Balfour Co. 

The old Bushee building on County 
St., has been purchased by George A. 
Sweeney and the present tenants have 


years a 
the most 











January 16, 1930 


received notice to vacate not later than 
March 1. These include, S. & W. Tool 


Co., jewelers’ toolmakers; Thomas 
Heath, die cutter; J. T. Inman & Co., 
manufacturing jewelers; W. J. Hanna 


Co., diecutter and toolmaker, and Harold 


Il’. Brown, electroplater. 





“BOSTON 


George Purrington of the Norling 
Bloom Co. has gone into business on his 
own account. His territory will be cov- 
ered by Cameron Barnap who has been 
with the company five years. 

B. W. Briggs, formerly with Homer’s, 
is now with B. Yaffe & Son, 716 Wash- 
ington building. ‘T. Lancy is associated 
with Mr. Briggs. He was formerly with 
the Waltham Watch Co. 


R. F. Ruggles of the E. B. Horn Co. 
has gone to Florida for several weeks 
‘or a rest. He made the journey by 


automobile and expects to return about 
the end of February. 
Four veteran members of the Smith- 


Patterson organization have formed the 


United Jewelry Co. with headquarters 
n the Washington building. The in- 


are C. H. 
Alfred F. 
Howard 


corporators of that company 
Ramsdell, A. V. Johnston, 
Reed and Clarence L. Quimby. 
4. Martin, manager of the wholesale 
department for years and others are 
negotiating for the formation of another 


group, details of which are expected 
hortly. 
W. L. Stone, president of the Boston 


who has been in Arizona 
months for his health, has 
een advised by his doctors not to re- 
turn East March or April, al- 
though he is much improved. He will, 
therefore, not be able to attend the club’s 
banquet on Feb. 5. In his absence Car! 
KF’. Lawton, vice-president, will preside 
Secretary Albert R. Kerr, announces that 
plans are going ahead for the banquet 
at the Copley Plaza. 

Harry E. Pitcher and Frank 
two of the veteran sales representatives 
of the Smith Patterson Co., are now as- 
sociated with the Albert Walker Co., of 
Providence. The change of employment 
follows the relinquishment of the whole 
ale department of the Smith Patterson 
Co., announcement of which appeared 
recently in THE JEWELERS’ CIRCULAR. 
Mr. Pitcher will cover his old territory, 
Vermont, New Hampshire and North of 
Manchester, while Mr. Silva will visit 
Maine and South East New Hampshire. 
They will leave for the road Feb. 1. 
Mr. Pitcher will make his headquarters 


Jewelers’ Club, 
for several 


before 


Silva, 


in Bellows Falls, Vt., although, of 
course, he will be in Providence and 
Boston at frequent intervals. 





8 SSS 
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CHICAGO NOTES 


George A. Armstrong, Chicago repre- 
sentative of the General Chain Co., re- 
turned on Saturday from his spring 
business trip through the South. 


M. Iralson, diamond broker, with 
offices at 31 N. State St., and Mrs. Iral- 
son will leave this week for Florida, 
where they will spend several weeks en- 
joying a rest. 

A. S. MclIntye, Coast representative 
for Norris, Alister-Ball-Bridges Co., left 
last week for his territory after spend- 
ing about 10 days in Chicago gathering 
together his new spring line. 


In the matter of Leo Jacobsohn, op- 
erating as the Jacobsohn Jewelry Co., 
1624 W. Roosevelt Road, J. M. Braude, 


of Rosenberg, Braude & Zimmerman, 
trustee, has paid out another 5 per cent. 


A. C. Becken and S. C. Lund, of the 
A. C. Becken Co., will leave this week 
by motor for Florida. Mr. Lund will 
remain for about two weeks while Mr. 


Becken will stay there for a couple of 
months. 


Ted Lampert, of M. J. Lampert & 
Sons, New York, arrived in Chicago 
last Friday. He spent his time here 
calling on the trade and left for other 
cities through the Middle West and 
South. 


Harry Hillman, of the Towle Mfg Co., 
left last week for his territory through 
the Middle West, while O. F. Samuelson 
left for the Coast and F. J. Spellman, 
for the South. All will be away for 
sometime. 


Deane Weinberg, has entered into the 
wholesale business for himself under the 
name of Dean & Co. He has offices in 
Suite 706, Heyworth building. Mr. 
Weinberg, was formerly in business in 
New York. 

Sam Lewitan, diamond broker with 
offices in Suite 1104, Heyworth build- 
ing, left on Tuesday accompanied by his 
wife for a tow months’ sojourn in 
Florida. Mr. Lewitan, will devote his 
time to pleasure. 

Frank Moran, manager of the Chicago 
office of the J. F. Sturdy’s Sons Co. has 
completed a business trip through the 


South and will remain home until after 
the banquet of the Chicago Jewelers’ 
Association. 

R. J. Bourgeois, member of the W. D. 
Smith Silver Co., left on Sunday for a 
business trip through the East. He 
expects to spend about 10 days in New 
York visiting with friends and looking 
over the market. 

W. N. Selberg, manager of the Chi- 
cago office of the Bulova Watch Co., left 
last Wednesday for New York where he 





will remain for about 10 days attending 
sales conferences and getting his new 
spring merchandise. 

Mrs. A. H. Whiteside, associated with 
her husband, A. H. Whiteside, in the 
management of the Bay City and Sagi- 
Mich., stores of Olsen & Ebann, 
several days of the past week 
visiting with friends. 


naw, 
spent 
in Chicago 

R. C. Linthicum, of Linthicum- 
Thorson, with headquarters in New 
York arrived at the home offices in 
Chicago last week to attend their an- 
nual sales conference. All salesmen are 
in from their respective territories. 


S$uss- 


Fred Gumm, is now associated with 
Rettig, Stamm & Gruen, and will repre- 
sent them in Iowa, Missouri and Kansas. 
Mr. Gumm has been affiliated with the 


jewelry business for many years and 








has represented other wholesale houses 
in this territory. 


E. L. Gustafson, has been placed in 
charge of the Minneapolis office of 
Rettig, Stamm & Gruen. He will visit 
the retail trade in that city. Mr. Gus- 
tafson succeeds A. E. Madsen who re- 
signed his position to make his home 
permanently in California. 

Arthur L. Fuller, Chicago manager 


for the Towle Mfg. Co., and Mrs. Fuller, 
left on Saturday for California. Mr. 
Fuller will remain there for about seven 
weeks combining business with pleasure, 
and Mrs. Fuller will stay for about three 
months visiting with friends. 


The Stein & Ellbogen Co., announces 
that Howard White and Herman Baratz, 
have joined its sales force. goth men 
have been associated with the jewelry 
business for many years. Mr. White 
will represent the concern in the West 


and Mr. Baratz in the East. 

N. L. Stevens, vice-president of the 
William L. Gilbert Clock Co., arrived in 
Chicago this week and after spending 
a day here visiting with friends in the 
trade left with Fred Buehler, their Chi- 
cago manager for a trip to 
St. Louis, Kansas City and Omaha. 

A voluntary petition in bankruptcy 
was filed last week by B. Schuette, 5 S. 
Wabash Ave. Assets are in excess of 
the liabilities and creditors are contem- 
plating uniting in an effort to have the 
petition dismissed and the estate liqui- 
dated outside of the bankruptcy courts 


business 


W. A. Kinsman, president and gen- 
eral manager, and C. S. Pendill, vice- 
president and sales manager for the 
Towle Mfg. Co., spent several days of 


the past week in Chicago conducting a 
sales meeting. All representatives trav- 
eling out of the Chicago office were on 
hand. 

Ben Swartsberg, who has been in 
charge of the Chicago office of the West- 
field Watch Co., located in the Con- 
sumers building, left for the home offices 
in New York recently. Mr. Swartsherg 
expects to remain in the East and will 
call on the trade in that territory for 


this firm. 
J. M. Braude, of Rosenberg, Braude 
& Zimmerman, counsel for the Adiust- 


ment Committee of the Chicago District 
of the National Jewelers’ Board of 
trade, announces that another 4 per 
68) 
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cent was mailed to creditors of S. J. 

Freedman, 2959 Milwaukee Ave. This 

makes 36 per cent paid to date. 
Announcement was made last week 


that the B. L. Bouer-Goldstein Co., has 
changed its name to Goldstein Bros., Inc. 
This concern is engaged in the manu- 
facture of fine platinum and gold jewelry 
and is located on the 14th floor at 17 
N. State St. S. Goldstein and Harry 





Goldstein, are the brothers interested in 
the business. 

Jacob Euteneuer of Havana, IIl., last 
week celebrated his 50th anniversary in 
the jewelry business in Havana. Half 
a century ago he purchased the business 
from his father and has conducted it 
continuously since. At the age of 73 
years, he is at his desk daily and in good 
health. Twenty years ago Mr. 
Euteneuer’s son, Leo, became a member 
of the firm. 

The 6520 S. Halsted St., store of Olsen 
& Ebann, suffered a small smoke and 
fire loss last week, when an explosion 
wrecked a shoe store two away. 
Olsen & Ebann, occupy one of five stores 
that are located in this building and the 
fire wall separating each store is only 
about three-fourths of the way to the 
ceiling. Workmen will be busy for about 
two weeks making the necessary repairs. 

Members of the Chicago Jewelers’ 
Bowling League resumed activities last 
Thursday evening, after dispensing with 
bowling over the holidays. Baker & 
Co., lead the league with games won, 
American Dental is second, Norris, 
Alister-Ball-Bridges Co., third and the 
others as follows: A. C. Becken Co., 
Team 2; Goldsmith Bros. Smelting & 
Refining Co.; Proessel Bros.; A. C., 
Becken Co., Team 1; American Optical 
Co. 

The Chicago Credit Jewelers’ Asso- 
ciation held their regular monthly meet- 
ing last Monday evening at the Palmer 
House. Many interesting topics were 
discussed and among them was the re- 
tailing wholesaling problem. Action was 
also taken on the question of holding a 
frolic on Feb. 19 at the Green Mill 


doors 


Gardens. Everybody in the trade is 
invited to attend. Mr. Iglow of the 
Wolf Jewel Shop, Broadway and 


Lawrence Ave. will be chairman of the 
coming affair. 

Helm & Soukup, 308 W. Randolph St., 
have been appointed representatives for 
the H. C. Fry Glass Co. in Chicago and 
vicinity. 


immediate Oscar Helm and 
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Rudolph Soukup and their associates 


are well known to the trade. Walter B. 
Lazure, former manager of the Chicago 
office for the United States Glass Co., 
has been appointed manager of the com- 
mercial glass department of the H. C. 
Fry Glass Co. in Chicago and the ad- 
joining districts. C. C. Johnston has 
been appointed assistant sales manager 
in charge of the Middle Central States 
for the company’s lines. He will make 
his headquarters in Milwaukee and cover 
Wisconsin, Illinois, Iowa and Indiana. 








EVANSVILLE 


Jacob L. Thuman, one of the pioneer 
retail jewelers on the West Side here, 
has been reelected president of the West 
Franklin Banking and Trust Co. to serve 
the ensuing year. 

Bitterman Bros., retail jewelers, 204 
Main St., were awarded a judgment of 
$387.87 in the Vanderburg County Su- 
perior Court here in their suit against 
Charles B. Dawes on an unpaid note. 
Dawes failed to appear. 

Charles Hebner, head of Peter Hebner 
& Son, jewelers, Boonville, Ind., was a 
recent business visitor in Evansville and 
reported trade conditions in Boonville 
on the upward grade since the first of 
the year. 

T. S. Bayse, one of the oldest retail 
jewelry dealers in the state, whose store 
at Rockport, Ind., is one of the land- 
marks in that town, states that the 
trade outlook for the year is quite 
optimistic and he is looking for a good 
volume of business. 

Both wholesale and retail jewelers of 
Evansville and other towns in southern 
Indiana report that trade has been im- 
proving gradually since the first of the 
year and that conditions are now more 
promising than they have been at any 
time for several weeks. Collections are 
improving and the general opinion of 
retail jewelers is that 1930 will be a 
good trade year. In Evansville many 
of the manufacturing plants are being 
operated on steady time. 


f 








INDIANAPOLIS 


The Chicago Jewelry Co., Inc., Indian- 
apolis, has been incorporated with a 
capital stock of 1000 shares without par 
value. The incorporators are: Aaron 
Drozdowitz, Edith Riley, Morris Dee, 
Abe Drozdowitz and Mary Drozdowitz. 

The Dee Jewelry Co., Inc., Indianap- 
olis, has been granted a charter of incor- 
poration to do business in this city. The 
capital stock includes 1000 shares with- 
out par value, and the incorporators are: 
Aaron Drozdowitz, Edith Riley, Morris 
Dee, Abe Drozdowitz and Mary Drozdo- 
witz. 
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DETROIT 





Jacob Segal & Co., diamond importers, 
702 Metropolitan building, have recent- 
ly incorporated with a_ capital of 
$300,000. 

The Greater Detroit Retail Jewelers’ 
Association will hold its annual meeting 
and election of officers at the Hotel 
Statler on the evening of Jan. 21. On 
Feb. 4 the annual banquet and installa- 
tion of officers will be held. 

Many wholesale jewelers in Detroit 
are now turning their attention toward 
New York and the eastern markets. 
Among those leaving shortly on buying 
trips is S. Feinberg of the Max-Feinberg 





Co., Metropolitan building. After his 
return S. Max also plans a trip for the 
Same purpose. 

Morris H. Biederman, Detroit, Mich., 
has executed a trust mortgage for the 
benefit of creditors to the Bank of Michi- 
gan. The assets amount to about 
$36,000, while the liabilities approximate 
$30,000. Among the assets are mer- 
chandise, $10,000; accounts receivable, 
$14,000, and furniture and_ fixtures, 
$12,000. 

James Garlick, past president of the 
Michigan Retail Jewelers’ Association, 
reports most gratifying results during 
the holiday period from joint advertising 
methods. Mr. Garlick and several re- 
tailers in different parts of the city 
make a practice of running one adver- 
tisement featuring certain merchandis- 
ing, to which all the retailers’ names and 
addresses are appended. 








IOWA NOTES 


Iowa, has 
business at 


L. J. Shrunk, 
closed out his 
auction. 

W. L. Smith, Malvern, Iowa, has 
bought out and succeeded Harry Stone 
of Malvern, Iowa. Mr. Smith formerly 
owned the business before selling out to 
Mr. Stone some years ago. 

J. C. Brandt, who has operated a jew- 
elry store at Fredericksburg, Iowa, for 
the past quarter of a century, is retiring 
from business and closing out his entire 
stock. 


Anthon, 
jewelry 








George W. Kuehn, engraver, formerly 
with Shreve & Co., San Francisco, Cal., 
has opened his own shop in Room 1219 in 
the Howard building, 209 Post St., San 
Francisco. 
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Vic. Hahn of A. I. Hall & Sons’ Los 
Angeles office is here visiting the home 
office and “Pete” Dardis is also up from 
Los Angeles. 

A. S. McIntyre, of the Norris-Alister- 
Ball-Bridges Co.’s Coast offices in the 
Jewelers’ building is in Chicago, on a 
business trip. 

Arthur W. Bennett, manufacturers’ 
representative of the Bankers Invest- 
ment building, is leaving for his first 
1930 trip, through his territory. 

M. Lipton and E. Uhlman, formerly 
traveling for A. Eisenberg, Inc., have 
severed their connections with that local 
firm and have gone East for lines. 

Phil Lacks, formerly representative of 
the Pennant Watch & Supply Co., is now 
here, representing M. J. Lampert & Son, 
New York city. This is Mr. Lack’s first 
trip in the interests of his new connec- 
tion. 

Leonard H. Railsback of Railsback & 
Dable is in the East, buying merchandise 
for 1930. Percy Wrayton, representa- 
tive of Durand & Co., made the journey 
to New York in company with Mr. Rails- 
back. 

H. W. Stackpole, jeweler, San Jose, 
Cal., who has been located at 155 S. 
First St., that city, for the past 10 years 
has signed a long lease for a well-located 
store at First and San Antonio Sts. 
Mr. Stackpole is now busy having new 
and up-to-date fixtures installed. 

A large proportion of the Interna- 
tional Silver Co.’s force connected with 
the Los Angeles office, came here early 
in the new year to attend conferences at 
the Coast headquarters of the company. 
Edward V. Saunders, Coast manager for 
the company conducted the meetings. 

Samuel Hawkes, president of T. G. 
Hawkes & Co., is expected by the Edson 
Adams Co. to pay a visit to the Coast 
early in February. The Edson Adams 
concern is the Hawkes concern’s Coast 
representative. Mr. Hawkes will visit 
San Francisco and Los Angeles, opening 


up displays in leading hotels in both 
cities. Later, Mr. Hawkes will visit 
Portland and Seattle. 


Joseph. Piateau, watchmaker and in- 
structor, formerly connected with Granat 
Bros., recently returned from a trip to 
Europe and has opened his own shop 
and the Watchmakers’ Academy at 2421 
Mission St. Mr. Piateau holds day and 
night classes for young men interested 
in learning the watchmaking trade, offer- 
ing a three months’ course. He expects 
to expand the facilities and scope of the 
school commensurate with the increase 
in enrollment and interest of his pupils 

Burnett Bros., a jewelry house which 
has retail stores in many leading cities 
of the Pacific Coast, enjoyed a business 
in 1929 »thich was on a par with that 
of 1928 according to Sidney Burnett of 
that firm. M. Schussler & Co., one of 
the leading wholesale firms of the city, 
stated that they had enjoyed a very sub- 
stantial increase in business in 1929. 
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Their Christmas business was about 
equal to that of 1928. They look for- 
ward to a very substantial business in 
1930. Everything points to it. 

According to Budd Rosenberg of the 
Gensler-Lee Jewelry Co., the firm’s busi- 
ness for the year 1929 was equal to that 
of the previous year. Christmas busi- 
ness with the Gensler-Lee Jewelry Co. 
was up to the average. Regarding the 
outlook for 1930, the Gensler-Lee Jewelry 
Co. is planning further expansion which, 
according to Mr. Rosenberg, proves that 
the concern has faith in the outlook for 
jewelry business. Mr. Rosenberg spoke 
for the company’s extensive chain of 
retail stores. 








LOS ANGELES 


& Sons, San 
last week on 


A. Jessop, J. Jessop 
Diego, was in the city 
business. 

GC. &. 
now located at 
moved from 715 
ing. 

Frank Haener, Porterville, spent sev- 
eral days here last week, looking over 
the jewelry lines preparatory to renew- 
ing his stock. 

I. Berg, watchmaker for the trade, 
has opened a shop at 719 S. Los Angeles 
St., where he makes a specialty of re- 
pairing Swiss watches. 

William E. Phillips, president of the 
Los Angeles Jewelers Golf Association, 
is in the East visiting factories with 
which he has connections. 

Arthur C. Griffin has purchased the 
jewelry business of George Butt, Walnut 
Creek, Cal. The latter was compelled 


Weston, jewelry designer, is 
747 S. Hill St., having 
Title Guarantee build- 


to sell because of serious illness. 
A OG: 


Hopper, Phoenix, Ariz., is in 








Earring Design by Philip Reiter, New 
York, which was awarded a medal 
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Los Angeles, looking for a location. Mr. 
Hopper has given up business in Phoenix 
and will probably settle in southern 
California. 

I. Naumoff, platinum and gold jewelry 
manufacturer, 415 Metropolitan build- 
ing, has retired from business because 
of his health and he has been succeeded 
by Goldsmith Bros. & Schrader. 

F. Huber, recently from San Fran- 
cisco, has been placed in charge of the 
jewelry department of the Hollywood 
store of Sears-Roebuck & Co. Mr. 
Huber formerly was employed in New 
York city. 

T. Zimmer, employed for a consider- 
able time by his uncle, William Petry, 
has taken over the business which he 
will conduct hereafter at 424 S. Broad- 
way. Mr. Petry, because of ill health, 
will retire. 

E. Reuben and Charles E. Marcellus 
have entered the jewelry business at 527 
W. Seventh St. Both of the members 
of the firm had previously been con: 
nected with George Feagans, in the dia- 
mond department. 

Arthur P. Care, president of the Cali- 
fornia Material Dealers Association, and 
manager of the material department of 
the E. W. Reynolds Co., left last Friday 
evening for San Francisco to attend the 
quarterly meeting of the organization. 

T. J. Craven, formerly connected with 
J. J. Spurlock, Wright-Callender build- 
ing, has entered business for himself 
and is now located at 403 Judson C. 
Rives building, on S. Broadway. Mr. 
Craven is repairing watches for the 
trade. 

Guy Lauderbaugh, formerly “on the 
road” for the E. W. Reynolds Co., has 
purchased the store of Fred B. King, 
Redlands. Mr. Lauderbaugh will take 
possession Feb. 1. His place with the 
Reynolds company will be filled by L. 
M. Edwards. 

Frank T. Burnett of this city has 
been appointed Pacific Coast represen- 
tative of Henry Freund & Bro., New 
York city, and will have his offices in 
Los Angeles. Mr. Freund will continue 
to make this territory but feels his busi- 
ness requires a permanent local repre- 
sentative. 

H. Préntiss Smith, president of the 
Geo. D. Davidson Co., operating two re- 
tail jewelry stores in Los Angeles, has 
decided to retire from active business. 
His retirement began Jan. 1 and he 
and Mrs. Smith will take a trip East, 
starting some time this month and last- 
ing for about two months. Mr. Smith 
has not announced any plans for the 
future. 

The Southeast Jewelry Trade Asso- 
ciation, composed of retail houses in 
Huntington Park and adjacent towns 
has arranged to hold meetings every 
two weeks this year. At these meetings 
there will be some noted speaker who 
will address the members on subjects of 
interest. Clarence Runyon, 6360 Pacific 
boulevard, president of the association 
was the speaker at the last meeting at 
which the Southwest Jewelry Trade As- 
sociation joined with the Southeast as- 
sociation. 
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LOUISVILLE 


Philip Watkins, jeweler, St. Matthews, 


Ky., recently lost his wife, who died 
after an illness of several months. 
A. J. Berry, formerly with the George 


Katzman Co., as a salesman, but who 
later went with the Letzler Lorch Co., is 
again representing the Katzman com- 
pany traveling Kentucky and West Vir 
ginia, part of Tennessee and Virginia. 


The George Katzman Co., 
jewelers, watchmakers and 
supplies, reported the largest business in 
the history of the house, November and 
December being off, but the first 10 
months carrying the year well ahead ac- 
Katzman. 


jobbers of 
opticians’ 


cording to K. G. 


ATLANTA, GA. 


Johnson, formerly with Ewing 
has joined the 


A. W. 
Bros., wholesale jewelers, 
sales force of the Sterling Jewelry Co. 

o» be 
with the 
will cover the 


this known 


The 


Kerley has accepted a position 
International Silver Co., and 
middle western States for 
wel! firm. 
Jewelry Co., in the 
Piedmont Hotel, was the victim of a 
window smasher on New Year’s night. 
Twelve watches were taken through the 
opening made in the window. This was 
the only crime recorded during the holi- 


LeGrande 


day season. 


John Murrell, well known among 
jewelers in Atlanta, has left the jewelry 
business to become custodian of the new 
$1,000,000 Shrine Mr. Murrell 
was for seven years with Henry Muench, 
with Hilsman & 

Peachtree St 


mosque. 


and for the past 
Haygood, well 
jewelers. 


year 
known 


Visitors in Atlanta during the past 


week included: R. A. Segraves, Griffin, 
Ga.: T. W. Woodham, Jonesboro, Ga.; 
H. S. Banta, and his watchmaker, Mr. 


King, Newman, Ga.; and Ben Mosely, 
Decatur, Ga. Virtually all of them re- 
ported a satisfactory Christmas business. 


The Sterling Jewelry Co. has leased 
space at 116 Peachtree St., in the Pied- 
mont Hotel building, and is planning to 
move about Feb. 15. The move is made 
necessary by the approaching demolition 
of the Aragon Hotel building, in which 


the company is now located, to make 
way for the new $2,000,000 Dinkler 
Hotel. 


Among the manufacturers’ representa- 
tives in Atlanta over the holidays were 
Jack Glazer, the K. K. Importing Co.; 
Louis K. Pond, Kohn & Co.; “Tom” 
Fay, Henry Freund & Charles 
Lochner, the American Perpetual Self- 
Winding Watch Co., and Frank Daw- 
son, the Bulova Watch Co. All reported 
a good Christmas business in the South, 
were optimistic over the prospects 


Pan « 
ro.; 


and 


for the coming year. 
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WASHINGTON, D. C. 


H. Slavin, brother of Jacob Slavin. 


local jeweler, recently opened a new 
watch shop at 843 17th St., N. W. 

J. Laurence Sheldon with S. Mitchell 
jeweler, Homer building, was recently 
married to Miss Eleanor B. Posey of 


this city. 

Nine watches, six rings and a ciga 
rette case were stolen recently from the 
jewelry store of Jacob Slavin, 1104 14th 
St., N. W. A plate glass window 
broken between midnight and six o’clock 


was 


the next morning according to the police 
report. 

FE. Allen Harris of Harris & Shafe 
has been appointed chairman of the 1930 


3usiness Standards of the 
Club. Samuel T. 


Committee on 


Washington Kiwanis 


Schwartz of Schwartz & Son has been 
made a member of the Committee on 
Education and he has also been chosen 


sheriff. 
Pearson & 

a short time 

trophies ever 


Crain have on display for 
one of the most unusual 
made in this city. It is t 
be presented by the Franklin National 
Bank of this city to Elmer H. Johnson 
a Vermont millionaire who won the 151 


unlimited class in the President’s Cup 
Regatta. The trophy is a large ma 
hogany plaque with an etched silvei 


shield mounted on it, displaying a view 
of the Capitol, the Washington Monu 
ment and the Lincoln Memorial in thi 
background. It designed by D. C 
Crain. 


was 


A representative of a well known 
manufacturing house is here for a 


\ | 
WeeK 


demonstrating with a silver spinning 
machine the spinning, shaping, and en 
graving of small silver bonbon dishes 


The demonstration is being made in the 
jewelry department of Woodward & 
Lothrop as a part of the celebration of 
their 50th anniversary in business. In 
connection with this celebration they ar: 
also displaying a pair of evening slip 
pers made by Laird Schober, priced at 
$2,500. They are decorated with dia- 
mond studded heels and diamond buckles. 
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BIRMINGHAM 


Birmingham retail jewelers say that 
Christmas has held up 
better than usual. A number of local 
retailers state that their Christmas 
much better than they had 


business since 


trade was 


expected. 


The Bessemer High School won the 


Jaffe Trophy this year, and the award 


has just been made. Each year Andy 
Jaffe, of the Jaffe Jewelry Co., Birming- 
ham, gives a handsome silver cup to the 
Jefferson County high school team mak- 
ing the highest score in football for the 


season. 
The following out-of-town salesmen 
were in Birmingham the past week: 


Jack Glazer, K. K. Importing Co., New 
York; Vincent Huber, George H. Fuller 
& Sons Inc., Chicago; Harry 
Deutche, Hammel Riglander & Co., New 
York; George Fox, Fox Mfg. Co., Chi- 
cago, and Phil Laks, M. J. Lampert & 
Sons, Inc., New York. 

Charles Hardesty, 60 years old and 
former Birmingham retail jeweler, died 
at his home here recently, after a long 
He is survived by his widow, 
yne son, and one grandson. The funeral 
was conducted by the Rev. Dr. Crossfield, 
of the First Christian Church, and the 
interment took place in Oak Hill Ceme- 
tery. Mr. Hardesty was a member of 
the Knights of Pythias, Odd Fellows and 
Masons, which lodges took part in the 
funeral. 

The Cup,” awarded annually 
by members of the family of the late 
Cc. or Gadsden through the 
Gadsden Kiwanis Club, to the citizen 
performing the greatest unselfish service 

» the city during the year, was awarded 
to Capt. W. P. Lay, founder of the Ala- 
bama Power Co., and pioneer industrial- 

of Gadsden. The outstanding work 
of Captain Lay was the part he played 
n opening the Coosa River from Rome, 
Ga., to the Gulf of Mexico for naviga- 
yn Mr. was for many years 
a prominent retail jeweler of Gadsden 
and an ex-president of the Alabama Re- 
tail Jewelers Association. Since his 
death a few years ago, members of Mr. 
Cross’s family have been giving the cup 
as was his request. 


C0. 


illness. 


“Cross 


Cross of 


Cross 


each year, 








PORTLAND, ORE. 


One indictment returned by the county 
grand jury, now meeting, is that of John 
A. Cline, it being alleged that he broke 
Burnett Bros. jewelry store at 386 
Washington St., Dec. 3. 

Roy Dickson, 23, was arrested by the 
Vancouver, Washington, police Jan. 4, 
while attempting to cash an alleged no- 
account check at the Runyan jewelry 
Dickson attempted to purchase 
a diamond ring valued at $100, and had 
tendered a check for $120. He gave a 
number on W. 23rd St. that does not 
in Vancouver. 


into 


store. 


exist 
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Allsopp Bros., Newark, N. J., Produce 


Attractive Vanity Cases 





Allsopp Bros., 26 Camp St., Newark, 
N. J., have created an original and 
practical vanity which is to be markcted 
through. retail jewelers’ perfume and 
toilet goods departments. In addition to 
the sun-ray pattern, which is illustrated 


THE 
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contains a notice advising the buyer 


what refills fit the case. 








Viande Fork Introduced by the 
International Silver Co. 
An entirely new note has been struck 
into the International Silver Co.’s 1847 
Rogers Bros. silverplate with the intro- 





THIS VANITY CASE 


HAS 


ENGINE 


A DELICATE 


TURNED DESIGN 


herewith, this vanity is obtainable in 
approximately 20 different engine turned 
and brocade pattern tops. These vani- 
ties are made in 14 karat gold, also in 
sterling silver with 14 karat gold inlaid 
stripes, as well as all sterling silver. 
This blending of artistic taste, with the 
craftsmanship of the silversmith pro- 
duces a beautiful effect and makes it an 
appropriate item for the jeweler’s stock. 

The case was constructed around and 


accommodates the standard ‘“Karess”’ 
refills, which may be obtained at the 
leading ~tores in any city. Allsopp 
Bros., supply these vanities “loaded”’ 
with powder, rouge and puffs. Each 


vanity is put up in a distinctive and 
attractive white satin lined box, which 


duction of the Viande knife and the 
Viande fork, created by Eliel Saarinen, 
an eminent architect. The Viande fork 
and knife are now produced in six pat- 
terns, “Silhouette,” “Legacy,” ‘‘Ambas- 
sador,” “Ancestral,” “Argosy” and “An- 
niversary.” 

It is claimed that the Viande knife 
and fork with the long handles and short 
blades “feel” better in the hand than the 
old style knife and fork. The knife 
was first introduced, and announcement 
of the production of the fork was re- 
cently made. 








Blair-Martin, Inc., credit jewelers, are 
opening an establishment at 2 Grove St., 
White Plains, N. Y., on or about Feb. 1. 
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New Adopted on Customs 


Invoices 


The customs autharities at New York 
and other ports of entry throughout the 
country have been instructed by the 
Treasury Department not to accept here- 
after invoices covering importations of 
foreign merchandise unless the docu- 
ments bear the signature of a United 
States consul in his own handwriting and 
the official fee stamp. Consular officers 
all over the world have been notified of 
the change in requirements. 

It is customary for foreign shippers 
of goods destined for the United States 
to have invoices in quadruplicate sworn 
to before the nearest American consul. 
The third copy heretofore has been re- 
tained and forwarded to the Collector of 
Customs at the port of entry, while the 
others have been sent by the shipper to 
the consignee. This procedure will still 
be followed, but only the duplicate will 
do for entry purposes. If it is not re- 
ceived in time bond must be given for 
its later production and one of the other 
copies, bearing the consul’s signature 
made with a rubber stamp, may be used 
temporarily. 

The Treasury Department notice to 
customs officials states that the change 
is made to lighten the work of consuls 
and allow them more time to investigate 
invoices submitted for certifying. It also 
is designed to lessen the opportunity for 
tampering with the documents and to 
make certain that customs officers will 
receive legible invoices from which to 
check values and other data. 








Armed with a heavily padded brick, 
thieves early in the morning of Jan. 6 
shattered a window at the establishment 
of the Carl Greve jewelry store, Port- 
land, Ore., escaping with six watches 
valued at about $500. The manager of 
the American District Telegraph Co. 
said that the burglar alarm attached to 
the window was touched off shortly be- 
fore 6.30. Two of the A. D. T. guards 
and a squadron of police answered the 
alarm immediately but failed to find a 
trace of the robber. A _ pedestrian, 
whose name was not learned, said he 
heard the breaking of glass and saw an 
auto pull away from in front of the 
store. 
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For Your Scrap 


| 
| A Prompt Check 
| 


- 
We remit promptly when you 


ship us your old jewelry, fil- 











| 

ings, polishings and sweepings 
| for refining. Our check covers 
the platinum and palladium 
allowance as well as the gold 


and silver. 


Spyco Smelting & Refining Co. 


51 South Third St., Minneapolis, Minn. 
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S/Haximum 
Returns On 


(weeps 


and other waste 


Gold — Silver — Platinum 


This is a department of a great enter- 
prise which, for 63 years, has played a 
leading part in the fabricating of precious 
metals. Ship your next lot to— 


HANDY & HARMAN 
Bridgeport, Conn. 
Service Plants: 

Fulton & Gold Sts., New York City 
Providence, R. I. 
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That is what you 
want, expect, and will 
receive 





AAY 


HIGHEST 
PRICES 


when you _ ship 
your old_ gold, 
silver, platinum, 
filled and plated 


scrap to us. 















We do not employ 
traveling gold 
buyers. 











Ship direct 


THOMAS J. 


DEE «CO. 


55 E.WASHINGTON ST. 
CHECAGO 
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ins Assay Crucibles and Metallurgical Clay Beets 


Bearing the Dixon Name 


DIXON 


Assay Crucibles 
Wonder Cupels 
Scorifiers 
Muffles 


DIXON-MADE 








There are none better for your metallurgical 
laboratory. DIXON experience in the manufac- 
ture of metallurgical graphite and clay products 
dates back nearly a century. Because of this, 
experience takes the place of guesswork and 
the DIXON name on metallurgical clay and 
graphite goods is your guarantee. 

Let your next order of crucibles, cupels, 
scorifiers, muffles, be DIXON-MADE. Write for 
Booklet No. 77-AA. 


JOSEPH DIXON CRUCIBLE CO. 
Jersey City New Jersey 
Established 1827 
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Escapement Matching 


Analyzed and Elucidated by T. J. Wilkinson 


ParT II 
The Lever Matched and 
Mismatched 


HEN we find the original lever still 

in use in a watch, it may be taken 

for granted that its acting length is at 

least approximately correct and that the 

escapement, when it left the factory, was 
at least commercially matched. 

Not many watches that come into the 

repair shop bear evidence of the lever 


having been altered or mutilated. Work- 
Fig. 1—Tooth discharged 
men as a rule seldom touch the lever. 


This cannot be said about the pallet 
jewels. Evidence abounds that “when 
in doubt shift the pallet stones,” is a 
motto that is over favored. 

But few watchmakers stop to consider, 
that when pallet stones are moved in or 
out, in their seats, the change made in 
their position alters the matching, and 
may injure some of the adjustments. 

Whenever any change is made in the 
position of one or both pallet stones, it 
affects the :ork-roller jewel action, for 
better or for worse. To discover the 
effect the alteration may have produced 


(Continued from issue of Jan. 9) 
on the matching, the angular test must 


be used. 
About the Angular Test 
HE 


angular test is used for many 
purposes. One is to find out whether 
an escapement is in or out of angle. 
The second purpose is that of exactly 
matching the acting length of the lever 
to the amount of drop lock or perhaps 
vice versa. And incidentally we can in 
the average watch reset one or both 
pallet stones correctly without banking 
to drop, by establishing conditions of 
“normal contact” Fig. 3, on each stone, 
as more fully explained later on. 
Angular Test Terms 

Correct or Normal Contact.—These 
expressions imply that a tooth hangs on 
to the impulse face of its pallet jewel, 
and is found at rest at a point in close 
proximity to the letting off corner of 
the pallet, Fig. 3. 

Over Contact or Surplus Contact.— 
Any departure from position recognized 
as “normal contact,” (see definition), 
represents over contact of a tooth with 
its pallet jewel, see Fig. 2 and Fig. 4. 

The drawings mentioned show that 
either tooth would have to move some 
distance in the direction of the letting 
off corner, before it arrives at that posi- 
tion on the impulse face where ‘Normal 
Contact” takes place. 

Contact Wanting.—This term ex- 
presses the fact that a tooth slid over 
the impulse faced its pallet and was re- 
leased from the letting off corner, as 
shown in Fig. 1. 

Commencing the Angular Test 

OMMENCE by inspecting the drop 

lock. 


Should these locks appear to be un- 
equal, or too deep, or too shallow, be 


prepared to make the necessary correc- 
tions after investigating the state of the 
safety actions. 

If the drop locks have every appear- 
ance of being satisfactory, then banking 
to drop will not be necessary. 

At times a watchmaker desires to form 
a definite opinion of the action of the 
roller jewel with the fork and dislikes 
to change the position of the banking 
pins, that is, to bank to drop. He will 
not find it necessary to bank to drop in 
order to obtain exact information about 


Fig. 2—Over-contact 


the fork-roller jewel action when he 
becomes familiar with the angular test, 
the method of “blocking” being especial- 
ly suitable for this purpose. 


Applying the Angular Test 
For convenience in experimenting an 
old 16-size movement will be found use- 
ful. Preference should be given to a 

model whose lever is easily reached. 
For experimental purposes, heat the 
fork and draw it to a light blue so it 
will bend without breaking. The pallet 
stones should be shielded from the heat. 
An old 18-size full plate movement is 
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Customer writes, “The returns are to our satisfaction. We desire to ex- 
press our appreciation of the prompt manner in which this and former 
transactions have been attended to by you.” 


SWEEP SMELTERS, 


BIRMINGHAM, ENc. 











If You are Not Using 


FULCRUM OIL 


a 


Turn over a new leaf this year 


Mi. and try it. Prove to yourself as 

\\ OWA HH) has been proven by the most com- 
petent judges and critics in the 

Watch and Clock trade—that Ful- 

crum Oil is the only perfect lubri- 


cant for Watches and Clocks that 
has ever been produced. 


It will not gum, it will not evapo- 
rate, it will not discolor or become 
rancid from exposure, and it is the 
only Watch and Clock Oil ever 
known which is absolutely free 





from acids. 


AND WE CAN PROVE IT! 


Watch and Clock Oil Chronometer Oil 


50c. a Bottle 60c. a Bottle 


Bracelet Watch Oil 
75c. a Bottle 


Order from Your Jobber 


FULCRUM OIL CO. 


Franklin, Pa., U. S. A. 


One Hand Control 


with the 
ewel 24's Torch | fF 


The flame is adjusted by a touch; you can 
have a sharp needle-shaped flame, hot enough to 
weld platinum, or instantly change to a big 
soft brush flame for annealing or tempering. 

You will like the Hoke-Jewel oxy-gas torch 
for all kinds of work—high grade or novelty, 
gold, silver, platinum, or white gold. 


Ask for free circular C. S. 


@ 22 Albany Street, 
Hi k Inc. New York City 














MESH BEAD 
BAGS — SLLVERWARE —, 46. 


EXPERTLY REPAIRED AND REFINISHED LIKE NEW 


PRECISE ATTENTION TO EACH DETAIL OF 
REPAIR, SKILLFUL REPLACEMENT OF MISSING 
PARTS AND ORNAMENTS, AND EXACTING CARE 
IN HAND FINISHING, POLISHING AND PLATING 
ASSURES THE SUCCESSFUL HANDLING OF EACH 
JOB REGARDLESS OF SIZE, QUANTITY OR CON- 
DITION. YOUR SATISFACTION IS GUARANTEED. 
WE ARE EQUALLY WELL EQUIPPED TO DO YOUR 


PLATING 


GOLD—SILVER—-PLATINUM—CHROMIUM 


10 8. WABASH AVE. SWARTZ & Co. CHICAGO 














Demuth Glass Mfg. Co. 


Manufacturers of 


Glass-Hhades for Figures, 
Clocks and Taxidermists. 
89-97 2. 11th St. Brookipn, N. B 














ARTHUR T. HAGSTOZ 


T. B. HAGSTOZ & SON 
GOLD, SILVER and PLATINUM 


Refiners and Assayers 


709 Sansom Street, Philadelphia 
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desirable for those trying out, for the 
first time, the angular test. 

Having the 18-size movement before 
us, wind it up and set it running. Pre- 
pare a wedge of cork or pith and slip 
this wedge under the lever bar. 

The intention of the wedge is to cause 
the lever to move stiffly when the test 
is being made. 

It is also advisable in all early ex- 
periments to bend the guard point away 
from the edge of the table. Bend it in 


3 


Fig. 3—Correct contact 


such a way that it cannot possibly be a 
factor in moving the lever. Neglect of 
this precaution will spoil the test. 


HE lever being wedged, or blocked, 

whichever method we are using, a 
finger is placed on the balance rim and 
rotation started. Continue the rotation, 
bringing the roller jewel post on corner 
of the fork, into the slot, and as the 
roller jewel moves past the opposite 
corner, cease turning the balance. Very 
carefully remove your finger from the 
balance rim. Then with an eyeglass 
note exactly the position of tooth with, 
or on, the impulse face of the pallet 
jewel. One of two positions will be 
found, either the tooth remains in con- 


Fig. 4—Over contact 

tact with the impulse face of the pallet 
stone, or else the tooth is discharged 
from the stone. 

If the tooth and pallet are found in 
contact, make a drawing, or make mental 
note of the position the tooth occupied 
on the impulse face of the pallet jewel. 

If a state of contact was found, simi- 
lar to that indicated by Fig. 2 or Fig. 
4, the condition present is that of over 
contact; see definition. 

A like tes. to learn the position of the 
tooth on the opposite pallet should be 
made and noted. 
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Watchmakers Certified by the H. |. A. 


By Examining Board in Session in Washington, Jan. 7 


HE following certificates were granted at a meeting of the Examining Board of 
the Horological Institute of America, held at Washington, D. C., on Jan. 7, 1930: 


CERTIFIED WATCHMAKERS 


Name Employed by Address 
WOR DIOR ook ho 5 ee eee eee Stayton, Oregon 
LO ag ||) re W... EB. McHIwaims. ....0.5... Chicago, IIl. 
Hart tt. JONMEON 6. 6.25.05. Student at Elgin School..... Two Harbors, Minn. 
TOMO WE RON oa So ckisccaee awe J. McNeel Jewelry Co...... San Antonio, Texas 
George Ti. Roney:......005% ip kg i Washington, D. C. 
POUR Es VOR. kc emewineds E.G; Hammond .......;... San Diego, Calif. 

JUNIOR WATCHMAKERS 

Name Employed by Address 
Clement J. Bourquin........ Edward J. Geibel .......... Philadelphia, Pa. 
Calvin My BOGt@:. .. eisis« sicc Student at Bradley Institute..Chillicothe, III. 
TACO TONOR Es. 6 5 icccisiecces McCarley Jewelry Store ....Pampa, Texas 


Dorsey Marshall 
George Melrose Murphey.... (not given) 
Joseph Scheidbach 


Student at Bradley Institute... Peoria, III. 
epee hen aie eras: Tyler, Texas 
Davia Oerrielt Co. ..........5.- El Dorado, Ark. 


George William White...... General Electric Co. ........ Darby, Pa. 


Any departure from similar points of 
contact of tooth with pallet, indicates 
the escapement is out of angle. (Para- 
graphs 258, 260, should be consulted). 

As it is not practical to wedge the 
lever in a 16-size watch, the method fol- 
lowed is that of using a fine broach to 
oppose the motion of the lever. See 
“Blocking the Lever” as described in the 
paragraphs just mentioned. 


When the Parts Are Correctly 
Matched 


HEN on inspection we find that the 

drop locks are equal to each other, 
and the amount of this lock is reason- 
ably light, and we find by the angular 
test that each tooth remains in contact 
as in Fig. 3, we are then certain the 
escapement is matched, in so far as the 
drop locks and fork roller jewel action 
is concerned. 

Every escapement that shows contact 
closely approaching that illustrated by 
Fig. 3, on both pallet stones may be con- 
sidered as at least representing standard 
matching. 

If the drop lock on each stone is con- 
servatively light, and conditions of con- 
tact are as shown by Fig. 3, it is cor- 
rect to describe the escapement parts 
involved as being perfectly matched. 


Analyzing Irregular or Unlike 
Contacts 


If a test brings out the fact that 
one tooth is discharged from its pallet 
as in Fig. 1; and on the opposite pallet 
we find contact of tooth with its pallet, 
as represented by drawings Fig. 2 or 3 
or 4, the escapement is out of angle. 

Any dissimilarity in the position of a 
tooth on a pallet stone, as compared with 
the position of tooth on opposite stone, 
means that the escapement is out of 
angle. 


If for additional experimenting we 
bank the escapement to drop, we will 
discover that the relation of the roller 
jewel to each corner of the fork is unlike. 

By means of the corner test we would 
find more freedom (space) between the 
roller jewel and slot corner on one side, 
than on the other. 

We might, depending on the extent of 
error, find the roller jewel touching one 
corner of the slot, and plenty of space 
on the opposite corner. 

To avoid extended discussion we shall 
assume that the drop locks are exactly 
alike. The out of angle fault is then 
attributable to the lever being bent. 

We wish to remind you that a bent 
lever in the present instance is the sole 
cause of the unequal corner freedoms, 
and also of the dissimilar points of con- 
tact, as located by the angular test. 


Correction 


HE most accurate correction of the 

fault is made by means of the angular 
test. Then, when the lever has been 
made straight, each tooth will touch at 
corresponding points on each pallet 
stone’s impulse face, in the manner 
shown in Fig. 3. When contact is as 
illustrated, the escapement is perfectly 
in angle. 


A Faulty Correction 


We discussed conditions of unlike 
freedom of the roller jewel with each 
slot corner, as revealed by the corner 
test, the escapement being banked to 
drop. A fault of this kind discovered 
by means of the test mentioned, misleads 
some workmen into cutting away that 
corner of the fork closest to the path of 
the roller jewel. To prevent injuring 
the fork by uncalled for alterations re- 
quires the use of the angular test. 

(To be continued) 
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Strong, Sturdy, 
Long-Wearing 


LEIMAN BROS. PATENTED 
Jewelers 


Work Benches 


LEIMAN BROS., INC. 


23 (BG) Walker St. New York 












Hard Maple 
Top Benches 


The Kind You Have Always 
Wanted 
1-2-3 and 4-Man Sizes 


Makers of good machinery for 40 years. 














| Ask The Information Department 
of The Jewelers’ Circular 
| Let it help you locate supplies, identify trade marks, 


| locate technical information on processes and meth- 
ods, identify precious and semi-precious stones. 


NYES OIL 


for 50 years the Standard Lubricant 
for Watches and Clocks 


Buy of Your Jobber 


1] 


This service is open to all subscribers. 








Any legitimate question regarding the jewelry in- 
dustry will receive prompt, personal attention, abso- 
lutely without cost, when addressed to— 





Manager, Information Bureau 
THE JEWELERS’ CIRCULAR 
| 239 West 39th Street New York 




















No More Pitfalls. Ophthalmometry made sample and precise by 


OPHTHALMOMETRY 


By E. LEROY RYER 





Shows Why and How 





Price, $3.50 Net a Copy 


JEWELERS emmeeae CORPORATION 


239 W. 39th STREET NEW YORK 
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[— - m = assignor to Rogers, Lunt & Bowlen Co., Ser. 288,660 S. Nat 1 & Co.. INc., New 
United States Patents | | “4 i tae 
~ & > ® * 
Issue of Jan. 7, 1930 \ Fs = * 
‘ Srp ) NATHAN ( 
$2,464. WRISTBAND CLASP. ALEX- S 4 7 r 
ANDER EKLUND, Attleboro, Mass., as- . ® = 
signor to Genera] Chain a o., Providence, 
R. I. Filed Jan. 8, 192 Ser. 330,981 Greenfield, Mass. Filed Dec. 29, 1928 
Ser. 29,450 Term of patent 14 years 


6 claims. 
A clasp for the free ends of a wrist watch ; ; : ; : = 
band, including a body member attached t 50,250 BRO¢ CH OR SIMILAR ARTICLE 
one band end and having sides and ends, a BERNAT MECHLOVITS, New York. Filed 
movable arm mounted in said body member " — ~~ ee 
and extending from one side thereof under 








) SYNTHETICS ( 








No claim is made herewith to the words 
“Tru-Stone, True to Nature,” and “Synthetic” 

















Oct. 23, 1929. Ser. 33,147. Term ot 
patent 3% years. apart from the mark shown on the drawing. 
For Synthetic Stones for Jewelers’ Use. 
80,276. SPOON OR SIMILAR ARTICLE Claims use since May 1, 1929 
JOHN LEECH, Bridgeport, Conn., assigno! 
the body member to receive a portion of the » ke Ser. 291,984. INTERNATIONAL SILVER Co., 
other band end between it and the body mem- Ki Meriden and Bridge port Conn. FF iled 
ber, and manually operable means for mov- \ Nov. 4, 1929. ‘ 
ing the end of the arm toward the body > 7 
member to grip the said band end portion 
between the arm and the body member. a as SUPREME SILVER PLATE 
1,742,982. JEWELER’S TAG. CHARLES T to International Silver Co., Meriden, 
WITTSTEIN, Newark, N. J. Filed March Conn. Filed Oct. 17, 1929. Ser. 33,071. No registration rights are claimed for the 
21, 1929. Ser. 348,967. 1 claim. Term of patent 7 years. words “Silver Plate apart from the mark 
A jeweler’s tag formed of bendable ma- shown in the drawing 
terial having a pair of spaced apertures, a 80,277 FINGER RING. NICHOLAS LEISTEN, For Silver-Plated Flat Tableware 
button having one end permanently mounted Claims use since Oct. 24, 1929. 
n one of said apertures, said button being 
tubular and formed with a large base and a 
Trade-Marks Registered Not Subject to 
IQ Opposition 
i Detroit, Mich. Filed Aug. 3, 1928 Ser. 
27,698. Term of patent 3% years 265,994 (CLASS 28 JEWELRY AND 
PRECIOUS METAL WARE.) BAYER, 
Ab 80,257. POT OR SIMILAR ARTICLE. Et PRETZFELDER & MILLS, INC., New York. 
woop N. CORNELL, Hempstead, N. Y., as- Filed Feb. 11. 1929 Ser. 279.136. 
ie 
! MARTSNAP 
bead at the other end, said bead being of ZEN 
size to pass through the other aperture, said | 1s 
tubular button being made of such material < | 3 » For Snaps and ¢ ‘lasps Used for Bracelet 
that the bead may be enlarged by a riveting VY. mn Watches or Other Articles of Jewelry. 
action, whereby the base and bead will be of So Claims use since Nov 1, 1928 
substantially the same size for permanently V 
ay One eae ae a eee: Peer. Trade-Mark Registrations Granted 
1,743,006. EARRING GUARD. PERCIVAL C 
PRESCOTT-RICHARDSON, New York. Filed signor to The Middletown Silver Co., 265,655 sAR PINS, B mA € Sp 
Feb. 23, 1928. Ser. 256,317. 1 claim. Middletown, Conn. Filed Jan. 24, 1928. BROOK HES, CHARMS, CLASPS, U F a 
An earring guard including a member Ser. 25,007. Term of patent 14 years. LINKS, EARRINGS, EMBLEM RINGS, 
adapted to embrace the helix of the ear at rf ENGAGEMENT RINGS, LAVALIERES, 
the upper forward portion of the former, and United States Trade-Marks FINGER RINGS, STICK PINS, PEND- 
a flexible device attached to said member ANTS, SAUTOIRS, STUDS, WEDDING 
Issue of Jan. 7, 1930 RINGS, AND SIMILAR ARTICLES OF 
JEWELRY FOR PERSONAL WEAR, 
The following trade-marks are published NOT INCLUDING WATCHES. LESLIE 
, n compliance with Section 6 of the Act of LLOYD LINIc K, Chicago. 
\ Feb. 20, 1905, as amended March 2, 1907. Filed Nov. 30, 1928 Ser. 276,085 Pub- 
| Notice of opposition must be filed within 30 lished Oct. 8, 1929 
days of this application 
Marks applied for under the 10-year “‘pro- 965.793 a aa PTC Ta] aa Th 
*y, viso” are registrarable under the provision © SARE Eee We nee eA 
y in Clause (b) of Section 5 of said Act as WARE. ALL MADE OF STERLING 
amended Fes 18, 1231. oe ; SILVER OR SOLID GOLD. Tue STIEFF 
adapted to lie in substantially concealed posi- Tey provided by Section 14 of said Act rs Co., Baltimore, Md., and Richmond, Va. 
tion behind the ear and engage an earring fee of $10 must accompany each notice of Filed Aug. 24, 1929 Ser. 288,992. Pub- 
attached to the ear lobe, said member being opposition. lished Oct. 29, 1929 
shaped to straddle and embrace the helix of Ser. 290,300 L. BAMBERGER & Co., Newark, 
the ear, and offset to accommodate the flange N. J Filed Sept. 27, 192 265,794. TOILET ARTICLES TABLE 
of the helix For Bracelets, Brooches, le But- WARE, HOL LOW WARE, AND FLAT- 
DESIGNS tons, Buckles, Clasps, Combs, Hairpins, and WARE, ALL MADE OF STERLING 
Shoehorns, All Made of Precious Metal SILVER OR SOLID GOLD. THP STIEFF 
80,298. BRACELET. Epwarp A. WILLIAMS Finger Rings; Necklaces; Silver Plated and Co., Baltimore Md., and Richmond, Va. 
Filed Aug. 24, 1929 Ser. 288,991 Pub- 





lished Oct. 29, 1929. 
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WARE, HOLLOW WARE, AND FLAT- 

> 1 Tne 6 goe Sterling Silver Flatware; Toilet Sets Con- WARE, ALL MADE OF STERLING 

akg ‘ae 395 sum Pe ow Aly i ial sisting of Brushes, Combs, Hair Receivers, SILVER OR SOLID GOLD. THE STIEFF 

sass i pate : euinsy Trays, Mirrors, Perfume Bottles, and Boxes, Co., Baltimore, Md., and Richmond, Va. 


80,274. SPOON OR SIMILAR ARTICLE. All Backed with Precious Metal. Filed Aug. 24, 1929. Ser. 288,990. Pub- 
FREDERICK W. KooNnz, Greenfield, Mass., Claims use since July, 1924. lished Oct. 29, 1929. 
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265,792 ARTICLES OF JEWELRY FOR 
PERSONAL WEAR, NOT INCLUDING 
WATCHES JOHN De Bruyn, New 
York 

Filed June 8, 1929 Ser 285,25 Pub- 

Oct. 8, 1929. 

265,796 TOILET ARTICLES, TABLE- 
WARE, HOLLOW WARE, AND FLAT- 
WARE, ALL MADE OF STERLING 
SIL VER OR SOLID GOLD. THE STIEFF 
( Baltimore, Md., and Richmond, Va 

F iled’ Aug 24. 1929 Ser. 288,989 Pub- 

lished Oct. 29, 1929 

265,797 FINGER RINGS AND MOUNT 
INGS THEREFOR BENJAMIN & ED- 
WARD J. Gross Co., InNc., New York 

Filed Aug 24, 1929. Ser 288,959. Pub 

lished Oct. 29, 1929 

265,824 JEWELRY W. REICHERT & ({ 
Ne W York 

Filed Aug. 6, 1929. Ser. 288,204 Pub- 


lished Oct. 8, 1929 

JEWELRY W 
New York 

Filed Aug 6, 1929 Ser 

lished Oct. 8, 1929. 

265,841 JEWELRY CONSISTING OF 
BRACELETS, PINS, FINGER RINGS, 
MOUNTINGS FOR RINGS AND 
BROOCHES, LAVALIERES, AND FINE 
PLATINUM JEWELRY SET WITH 
DIAMONDS FOR PERSONAL WEAR 
NOT INCLUDING WATCHES EDWAR 
fl aR Ng on ton, Mass 


REICHERT & Co 


288,203. Pub 


Filed Sept. 4, 1929 Ser. 289,315 Pub 
lished Oct. 29, 1929 
265,867 BRACELETS, BROOCHES, NECK 
LACES, SHOE BUCKLES, HAT AND 
DRESS ORNAMENTS, ALL MADI 
WHOLLY OR IN PART Ol OR 
PLATED WITH PRECIOUS METAL 
GENSER Merc. Co., IN¢ Providence, R. I 
Filed July 31, 1929 Ser. 287,922 Pub 
lished Oct. 29, 1929. 
265,814 TOILET ARTICLES, TABLE- 
WwW. ARE . HOLLOW WARE, AND FLAT 
WARI ALL MADE OF STERLING 


SILV ER OR SOLID GOLD. THE STIEF! 
Co., Baltimore, Md., and Richmond, Va 


Filed Aug. 14, 1929 Ser. 288,537. Pub 


lished Oct 15 L9Zy. 

265,923 te VER-PLATED FLATWARI 
AND ( TLERY GLASTONBURY SILVER 
co... § thicag 

Filed April 18 1929 Ser. 282,601 Pub 

lished Oct. 29, 1929 

265,982 SYNTHETI( STONES FOR 
JEWELERS’ USE I HELLER & SON 
IN« New York 

Filed April 1 1929 Ser. 282,412 Pub 
lished O . 19°?! 

265,828 WATCH STRAPS AND BANDS 
NECK AND WATCH CHAINS, ee 
ETC RUSSBKS FIFTH Ave., IN New 
York 

Filed July 27, 1929 Ser. 287,775 Pub 
} 1 Oot ® 1929 


Trade-Mark Registrations Renewed 


76,518 SILVER-PLATED FLATWARE 
HOLLOW WARE, AND TABLEWARE 
Registered Jar 25, 1910 ONEIDA COM 
MUNITY LTp., Oneida, N. Y Renewed 
Jal 2 19 

PRINTS 

12,278 Title GIF” THE LEAVES OF 
ja CALENDAR TURN TOWARI 
*‘HR ISTMAS For Jewelry and Preci 
us Met BLACK, STARR & FROST 
GORHAM Ine New York Published 
Nov. 15, 1929 

12,28 Title FORTY NEW POPULAR 
NUMBERS OF FANCY UNBREAK 
ABLE WATCH CR en For Watcl 
Ccrystainz STANI » UNBREAKABLI 
WATCH CRYSTALS, ID “New York. Put 
lished Nov. 1, 1929 








Brotherhood Travelers 


(Continued page 49) 


from 
bers had died, one member had been 
dropped and 10 new members had been 
bringing the total membership 
up to 327. He also reported on the fin- 
ances of the organization, and after both 
the president and secretary were given 
a vote of thanks for their work, the 
meeting was adjourned. 


elected, 


THE JEWELERS’ CIRCULAR 


The Dinner 


After a wait of only a few minutes, 
the members were ushered into a private 
dining room where probably the finest 
and most enjoyable dinner ever held 
the organization was staged. After din- 
ner speaking was taboo but the members 
enjoyed an excellent entertainment pro- 
gram. 

During the serving of the dinner an 
orchestra entertained and at intervals 
the travelers joined in singing many of 
the old and new favorites. The enter- 
tainment, in charge of a capable master 
of ceremonies, included some clever card 
tricks performed by one of the enter- 
tainers, some mystifying demonstra- 
tions of memory reading, followed by a 
singing and dance act. 


BUSINESS RECORDS 








Z. L. Carl, Canton, Pa., is reported 
to be in bankruptcy. 
+ * * 
George Alexander, Shelby, 
executed an assignment. 


* x ’ 


has 


N. Gi 


reported that Bernard Brinks, 
Ill., is in bankruptcy. 
* * * 
Jacob Hartstein, Midland, 
ported to be in bankruptcy. 
x * * 
Leroy N. Bink, Ft. Wayne, 
been adjudicated bankrupt. 
* a * 
Bensam’s Inc., Flint, Mich., has 
a voluntary petition in bankruptcy. 
x cd * 
James A. Lewis, Pittston, Pa., has 
filed a voluntary petition in bankruptcy. 


* 


It is 
Quincy, 


ra, is re- 


has 


Ind., 


filed 


bankruptcy 


A voluntary petition in 


has been filed by Bernard Schuette, Chi- 
cago. 
* * 
Joseph Abrams, Syracuse, N. Y., has 


filed a voluntary petition in bankruptcy. 

Arthur’s Credit Jewelers, Flint, Mich., 
is offering a settlement of 25 cents on the 
dollar. 

The Goldman Jewelry & Optical Co., 
St. Louis, Mo., is offering 25 cents on the 
dollar. 

xk * * 

Max Reiter & Co., Harrisburg, Pa., is 
offering a settlement of 25 cents on the 
dollar. 

* * * 

The Enterprise Jewelry Co., Scranton, 
Pa., has filed a voluntary petition in 
bankruptcy. 

~ * * 
bankruptcy 
New 


petition in 
by Raphael, Inc., 


A voluntary 
has been filed 
Haven, Conn. 

»* * * 

An involuntary petition in bankruptcy 
has been filed against the Donzis Jewelry 
Co., San Antonio, Texas. 


January 16, 1930 
An involuntary petition in bankruptcy 
has been filed against the Exclusive Nov- 
elty Shop, Los Angeles, Cal. 
* ca * 
proceedings 


Involuntary bankruptcy 
Samuel 


have been instituted against 
Eisenberg, Philadelphia, Pa 
* * * 
Walter D. Van Riper has been ap- 
pointed receiver in equity for the Market 
Inc., Newark, N. J. 


* * * 


Loan Co., 


David Levy, proprietor of the Cres- 
cent Jewelry Co., Seattle, Wash., has 
filed a voluntary petition in bankruptcy. 

ao © 

A settlement to creditors of 35 cents 
on the dollar is being offered by The 
Hartman’s Loan & Jewelry Co., St. 
Louis, Mo. 

* * * 


V. C. Jerram, San Luis Obispo, Cal., 
has assigned to the Los Angeles Whole- 


salers Board of Trade. Liabilities are 

given as approximately $5,600 with 

assets totalling about the same amount 
x * «* 

A voluntary petition in bankruptcy 

was filed recently by H. H. Strotman, 


334 Market St., Kittanning, Pa. He lists 

liabilities of $6,366 and assets of $19,- 

591 of which latter sum $6,000 is listed 

as stock in trade and $9,000 insurance. 
. =. @ 

Daniel Lardin and William C. Lardin, 
trading as D. Lardin & Son, Butler, Pa., 
have filed a voluntary petition in bank- 
ruptcy. The liabilities are listed at $35,- 
349 and the assets at $63,378, represent- 


ing stock in trade and other property. 
* * ok 
Hyman Chucnin, manufacturer of 


jewelry novelties, 74 Clifford St., Provi- 
dence, R. L., filed a voluntary petition in 
bankruptcy in the United States Court 
for the District of Rhode Island in which 
he scheduled his liabilities at $6,244 and 
assets nothing. 

x * * 

Ansel M. Lewis, trading as the Lewis 
Jewelry Co., 485 S. Salina St., Syracuse, 
N. Y., filed a voluntary petition in bank- 
ruptcy recently. The liabilities total 
$4,381 and the assets $1,500, consisting 
of merchandise $1,000 and fixtures $500. 
The case was referred to Referee Ben 
Wiles of Syracuse, who will call a meet- 
ing of the creditors. 








In the belief that a watch lost last 
summer on one of the golf links in the 
Niagara Peninsula, Canada, may have 
found its way across the border, jewel- 
ers and pawnbrokers in this country are 
being asked to be on the lookout for the 
timepiece. It has a 14 karat green gold, 
12 size, hunting case and on the inside 
of the case was engraved “Presented to 
J. G. Walker, on his 21st birthday.” The 
movement was a 17 jewel Longines No 
163558. A reward has been offered for 
the return of this watch and anyone lo- 
cating it should communicate with The 
Trader and Canadian Jeweler, Richmond 
and Sheppard Sts., Toronto, Can. 
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Special Notices. 

Payable invariably in advance. 

Rates under all headings except “Situ- 
ations wanted” 5c. a word; minimum 
charge, $1.25. 

SITUATIONS WANTED 50c. for first 
25 words. Additional words, 5c a word. 

Heavy type, 10c. a word; minimum 
charge $2.50. 

Name, address, initials and abbrevia- 
tions count as words, and are charged for 
as part of the advertisement. 

Display cards, $7.50 per inch. 

If answers are to be forwarded, L5c. 
extra to cover postage must be enclosed. 

Advertising matter addressed to Classi- 
fied advertisers will not be delivered. 

Advertisers who are not subscribers 
should send 20c. if they desire a copy of 
the paper containing their advertisement. 

Special notice forms close Tuesday 4 P. M. 

Unless the advertiser instructs us to pub- 
lish his name and address, all answers will 
be directed care The Jewelers’ Circular. 

In answering ads, do not enclose original 
letters of recommendation, send duplicates. 

To avoid unnecessary correspondence 
kindly mention location in advertisement. 


Jewelers Publishing Corporation 
Main Office, 239 W. 39th St., N. Y. 











Situations Wanted. 


Under this heading, 50c. for first 25 
words, 5c. for each additional word; 
minimum charge, 50c. 








ABLE RETAIL SALESMAN seeks position. | 














Address “K., 754,” care Jewelers’ Circular. | 
DIAMOND SETTEI nd round jeweler 
desire I ord Av Da 
ras 
AN ALI \ T D RETAIL MAN wl i 
pr ius I r Lindematl l | 
VW N I J 
SALESMAN, good following, vast acquain- 
tance better retail trade, East and Middle 
West: fine diamond and Swiss watches. 
Address “M., 711,” care Jewelers’ Circular. 
WATCHMAKER, 26, A-1 mechanic, capable 
of stimating and talking in work; can | 


South preferred. 


furnish best of references ; 
” Circular 


Jewelers’ 








Address “G., 824,’”’ care 

SALESMAN with following Middle West 
desire ring and mounting line for retail 
trade Address “D., 871,’"’ care Jewelers’ 
( ilar 

YOUNG MAN experienced in 1 1 and credit 
jewel business nea ippearance; A-1 
eferen¢ Address ‘E 872,” care 
Jeweler Circular 

STENOGRAPHERS, BOOKKEEPERS, typ- 
ists, clerks furnished, no charge Fulton 
Agency, 93 Nassau St., Cort. 5051, New 
York 

DIAMOND SETTER and jewelry engraver; 
first class work on platinum and white 
gold. Address A. Herrera, 301 W. 96th 





St., New York 



























































HUB CUTTER, thoroughly experienced on | YOUNG LADY with seven years’ experience 
ladies’ and gents’ rings can create new in special order work, designing of same 
ideas in wax models Address “J., 957,” can take full charge; A-1 reference. Ad- 
care Jewelers’ Circular dress “K., 1063,” care Jewelers’ Circular. 

| 

HUB CUTTER AND DESIGNER, expert on | ENGRAVER AND DESIGNER, first-class, 
rings of modern character, original ideas “gia position anywhere ; 28 years old; 
for jewelry in general, desiré positior 14 years at bench ; best references. farold 
Address “P.. 934.” care Jewelers’ Circular Golden, 103 S. Oxford St., Brooklyn, N. Y. 

audeesanitaemiitaaaaets pe ee ; : nipraieees 

BOOKKEEPER . eR eae WATCHMAKER, 15 years’ experience on 
ee ae - age bepeae ge Swiss and American; salesman; cash and 
jewelry li e., © pat e taking f e harge | credit store experience; best references; 
rs , adress (4, Care Jewel | make offer. Address “‘H., 655,” care Jewel- 

} ers’ Circular. 

YOUNG MAN, 20, wis! mal hin YOUNG MAN, retail salesman, experienced 
useful in a wholesale or retail concer } dressing windows and writing show cards, 
experienced Addres ‘M 194 ire | desires connection with a progressive con- 
Jewelers’ Circular. | cern. Address “S., 676,” care Jewelers’ 

| Circular. 
| 
| — 

WATCHMAKER, stone setter and : : i : ‘ 
competent, desires employment ithern | HIGH GRADE SALESMAN acquainted re- 
states preferred a dare e GR tail jewelers, department stores, western 
Tawalers’ Clroulas cities, open for good, active line; commis- 

sion, moderate drawing; good references. 
he Address “V., 780,” care Jewelers’ Circular. 

YOUNG MAN, 23, now mp d 1 
office, experienced wholesa um SHIPPING CLERK, age 20, four years’ ex- 
seeks bigger opportunities Addr ( perience, complete knowledge parcel post 

1116,” care Jewelers’ Circular and express, stock and order work: ref- 
erence; wishes position with advancement. 
- Address “F., 750," care Jewelers’ Circular. 

BOOKKEEPER, FEMALE, ful rea 
respondent, stenographer mpor deta 
finance handle stock: selling ab ‘ \d- | ENGRAVER, hub and die cutter, artistic, 
dress “B. D., 1109,” car Jewelers’ ( r. | wishes position with reliable concern: ex- 

| pert in modern making tools for all 
jewelry Address “Q., 837,” care Jewelers’ 
Circular 

MANAGER, cash ! ewelry tore 
wishe Ne) po itl I rby il | oe as — 
jewelry and repairil Ad | . ie es . 
fvena “ar lewelel Cat : YOUNG MAN, 30 years, wants position at 

once as watchmaker, salesman and win- 

EE en ee rn oe - dow dresser: 12 years’ experience; can take 

charge. Address “V., 846,” care Jewelers’ 

YOUNG MAN, 21, high school gradua , Circular. 
years’ experienc novelt jewelry ae I 
position, anything wi future Addr 
“C., 1107,” care Jeweler Circular BOOKKEEPER, EXPERT, 37, married, ca- 

pable assuming full charge office; buying 
and selling experience; 17 years’ jewelry, 
nrecious « > i 1S y. 9 9 vi 

HIGH GRADE WATCHMAKER, Swiss ana | Dreclous Stone Pnes. Apt. 4b, 201 David- 
American; 50-50, or steady: good apps asi sh 
ince references “Watchmaker, 138 | 
Locu Gibson, I I., New York | 

|} ALL AROUND MAN, jeweler, watchmaker 
and optical edge grinder, capable man- 
ager, open for position; salary not to be 

YOUNG MAN de po N under $50. Address “C., 820,’’ care Jewel- 
manufacturing or ret ewelry ers’ Circular. 
fi ears’ exp ¢ hest I 
Addre I 1111 ( Tew Cir I 

= _ _ | FIRST $60 OFFER and permanent position 
gets expert engraver only, or any com- 

YOUNG MAN. several vears of experience bination you need, watches included; 
reference, desires connect , Ww South preferred. Address “E., 822,” care 
rr jewelrv house Ad I , Jewelers’ Circular. 

Jewelers’ Circular — ane — 
= * - WATCHMAKER, German, 22 years’ experi- 

oe Datta 6 ; : | ence, Swiss and American watches, de- 

YOUNG MAN OF 20, four ye expe sires position with New York or Brooklyn 
us jeweler, desires connection with | concern. Address “Z., 907,” care Jewelers’ 
liable firm; New York preferred Addr | Circular 
“ 1053,” care Jewelers’ Circular. 

BOOKKEEPER, STENOGRAPHER, over ten 

SALESMAN WANTS CONNECTION 4 years’ experience in jewelry line; thorough 
mond jewelry concer te year roa knowledge all detail work; capable taking 
experiences best fers Addr Oo complete charge; reference Address “R., 
1059,” care Jeweler ( ul 894,” care Jewelers’ Circular. 

LOOSE DIAMOND SALESMAN. WATCHMAKER, experienced voung man 
road experience, desires nneé on pu now employed, would like to make change; 
table concern: A-1 I eS Adare can do jewelry repairing and wait on trade 
“P1058.” care Jews Circular | Address “Watchmaker,” Box 422, Salis- 

| bury, N. C. 

ew — —_ ai cen seceeimas 7 

SALESMAN aving long acquaintance wit r ~ ‘<> ; 
department store. buyers, retail jewelers, | 4-1, WATCHMAKER. age, 30. married: 13 
Middle West territory, would like to con- = gah tee are t “se gigglieaetrepa 

: a : , rep nage pert on Swiss_and American bracelets 
neck with # manufacturer, Address “He- | Feferences, "Address “N., #63,” care Jewel: 
‘ , _— , ers’ Circular. 

JEWELRY STORE MANAGER, high class, HIGH GRADE WATCHMAKER wishes posi- 
15 years’ executive experience including tion in retail store; 13 years’ experience 
financial; age 40, married; salary $100 per in all departments; best references; mar- 
week. Address “X. Y. Z., 521,” care ried; South preferred. Clarence Pilgrim, 
Jewelers’ Circular. General Delivery, Mobile, Alabama. 
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SITUATIONS WANTED—Continued 





RETAIL SALESMAN, young man, con- 
scientious, wishes to connect with rep- 
utable concern which caters to better class 
trade. Address “D., 950,” care Jewelers’ 
Circular. 





ENGRAVER, hub and die cutter, open for a 
position with any first class school ring or 
fraternal house; South or South West pre- 
ferred. Address “F., 951,” care Jewelers’ 
Circular. 








YOUNG LADY, bookkeeper, stenographer, 
typist, nine years’ experience with two 
diamond importing firms; capable of tak- 
ing charge of office; references. Address 
“G., 921,” care Jewelers’ Circular. 

CLOCKMAKER, young man, German, also 


experienced on watches, wishes permanent 
position. William Bundschuh, 19 Van 


Cortlandt Park Ave., Yonkers, N. Y. Tel. 
Nepperhan 3397. 
YOUNG MAN, 12 years’ experience, high 


class platinum jeweler, with knowledge of 
designing, desires position with reputable 
firm; best references. Louis Molnar, Jr., 
44 Howell Arlington, N. J. 


ae 
1aCe, 


SPLENDID RETAIL SALESMAN, experi 
enced watchmaker, engraver, window trim- 


mer, buyer and manager; 12 years’ ex- 
perienee; age 30, single; highest refer- 
ences. Reply Box 606, Steubenville, Ohio 


WATCHMAKER, 15 years’ experience, Swiss 
and American watches, also repeaters, em- 
ployed, desires change; salary sixty dollars 
per week. Address ‘'J., 1003,” care Jewel 
ers’ Circular. 


POLISHER AND COLORER, wants steady 
work; make and maintain all solutions 
years of experience; will go anywhere 
references. Address ai 110z,” care 
Jewelers’ Circular. 








YOUNG MAN, experienced, discriminating 
in selling jewelry and watches of the bet 
ter kind, seeks connection with a reputable 
store. Address ‘O., 1095,” care Jewelers’ 
Circular. 

RETAIL SALESMAN, a young man with 
wide experience, wishes situation with re- 


liable establishment where good and honest 
work will be recognized Address “Q., 
1096,’ care Jewelers’ Circular 





YOUNG MAN, 23, desires position as dia- 
mond picker, order or repair clerk, with 
reliable concern; five years’ experience; 
best references. Address “G., 1112,” care 


Jewelers’ Circular 





SALESMAN, experienced watch and jewelry 
i whole 


lines, desires position with either 

sale watch or jewelry concern; has fol- 
lowing in New York City; references. 
Address ‘A., 1113,”’ care Jewelers’ Circular. 





stenographer, correspondent ; 
knowledge bookkeeping ; five years’ jewelr; 
experience; take charge stocks, orders, 
repairs, wait on trade; best references 
Address ‘“T., 1099,’’ care Jewelers’ Circular. 


YOUNG LADY, 





POSITION WANTED by 15 years’ experi- 
enced watchmaker; can take full charge 
of repair department; good adjuster; best 
of references. Address Box 424, Montrose, 
Pa. 





POSITION WANTED by watch, clock and 
jewelry repairer; two and one-half years’ 
experience; can wait on trade; age 19; 
high school vraduate. Rodger Avery, Hart- 
ford, Ala. 





age 38, 


New 


WATCHMAKER, 
years’ experience in 
i make a 


FIRST CLASS 
Christian, 18 


York, now employed, desires to 
change; reliable retail store preferred. Ad 
dress “G., 1051,” care Jewelers’ Circular. 


knowledge 
repairs; at 
man for a 
1081,” care 


SALESMAN, has 
of credit detail, can take in 
present employed; just the 
credit house. Address “G., 
Jewelers’ Circular. 


INSTALMENT 





ten years’ experi- 
importing, export- 
charge excellent 
“A., 1076,’ care 


BOOKKEEPER, TYPIST, 
ence in manufacturing, 
ing lines; complete 
references. Address 
Jewelers’ Circular. 


SALESMAN, credit jewelry, knowledge of 
jewelry and credit routine; employed at 
present; ambitious voung man; permanent 
position only. Address “H., 1082,’’ care 
Jewelers’ Circular. 





MAN, 50, many years’ experience 
wants inside position 


CAPABLE 
in wholesale jewelry, 





where intelligence, character, and integrity 
s important. Address “B., 1077,” care 
Jewelers’ Circular. 

SALESMAN: experienced traveling sale 





man, 82, desires connection reputable con 
cern: novelty jewelry or fancy goods line: 
no side lines. Abraham Weisbard, 3524 
Hull Ave., New York. 

YOUNG MAN, 21, five years’ experience 
watches, also watch case factory knowl 
dg filling orders, taking charge, sale 
competent, willing references. Addre 
“K., 1062,” care Jewelers’ Circular 





SALESMAN desires gold jewelry or sterling 
silver rings and costume jewelry, $1 retail 
rtment stores, retailers, New York 

Citv, State, New Jersey, Pennsvlivania 
Address ‘““W., 1070,” 4 Jewelers’ Circular 


den 





are 





YOUNG MAN DESIRES POSITION as 
watchmaker: just coming out of watch- 
making school; willing to start at $12 per 


week: hard worker and willing: South 
preferred. Address “S., 777,”’ care Jewel- 


ers’ Circular. 








EXPERT SWISS WATCHMAKER all 
grades, all round engraver, jeweler, flat 
top diamond setter, window dresser: go 
anywhere; permanent position, or don’t 
want it: state wages. Address “F., 823,” 
care Jewelers’ Circular. 

DIAMOND SETTER and manufacturing 
jeweler, wishes position with retail store; 
13 years’ experience; some letter engrav- 
ing: references; married; sixty dollars 
week Address “S., 98,” care Jewelers’ 


Circular. 





CONFIDENCE! Here is a young man worth 
his salt to you: business minded, 
minded five yvears with leading jewelry 
and watch house have taught him how to 
work Address “B., 994,” care Jewelers’ 


Circular 


sales 





EXPERT (French), in precious stones, past 
11 years with one of the most prominent 
New York jewelry firms, desires to repre- 
sent an American firm in Europe on com- 
mission basis: A-1 references Address 
“Cc 996,” care Jewelers’ Circular 





STENOGRAPHER, several 
years full charge office details, handled 
complete set of books, trial balance, con- 
trols; excellent stenographer: highest ref- 
erences. Address “W., 1100,” care Jewel- 
ers’ Circular. 


BOOKKEEPER, 





A PROGRESSIVE manufacturer or importer 


could use me to great advantage as their 
New York representative; over 12 years’ 
experience; would also consider road 
proposition. Address ‘“Q., 1097,” care 


Jewelers’ Circular 





DIAMOND SETTER, first’ class _ all 
around; excellent jewelry appraiser; 
ean take charge. Address “ A., 993,” 
care Jewelers’ Circular. 


YOUNG MAN SEEKS CONNECTION with 





a reputable retail concern where he can 
demonstrate his ability for salesmanship 
ind creative window displaying experi- 
enced and recommended. Adress “K., 
1093,” care Jewelers’ Circular. 

AT LIBERTY first time in 15 years, high 
class salesman able to produce results 
has established trade New York City, 
Brooklyn, New Jersey, Long Island 


has own car. 
Circular 


willing to travel if 
Address “A., 1103 


necessary 


care Jewelers’ 








SALESMAN, 18 years in the retail business, 
experienced in all its branches; live wire; 
‘an prove results and give very little ex- 
will work gratis one day and con- 

you. Address “‘A., 1039,” care Jewel- 

rceular 


cuses,; 
vince 


ers €¢ 


WATCHMAKER, 24 years at tne bench, 
American, can handle all grades of watch 


- 





work, best of refere nce, desires permanent 
place, or would buy repair shop doing 
good business C. A. Brandenburgh, 401 
Oliver St., Pine Bluff, Ark. 

JEWELER, first class, all around on new 
and repair work, wishes position, or work 
to take home; reasonable will consider 
out of town; store preferred; best of ref- 
erences. Address “N., 1065,’’ care Jewel- 


ers’ Circular. 





YOUNG MAN, now employed by leading fine 
jewelry manufacturer, having wide knowl- 
edge of stones and office management, 
seeks connection with firm offering pos- 


finest references Address “E., 


Jewelers’ Circular. 


sibilities ; 


1079,”’ care 





CREDIT MANAGER, Christian, ten years’ 
experience, now employed in New York 
City, desires connection where construc- 
tive ability will be rewarded. Address 
“M., 1064,” care Jewelers’ Circular. 

SALESMAN, age 27, married, 13 years’ 
experience in retail and wholesale jewelry 
business, employed for past two years 14th 
Street, New York City store, seeks change; 
permanent position only; A-1l references. 


Sidney Tolkan, 352 Pulaski St., Brooklyn, 
N: & 
FIRST CLASS TOOL-MAKER wishes posi- 








tion with reliable jewelry manufacture! 
man capable of taking complete charge of 
tool room; start low with concern that 
has an opportunity for quick advance 
ment Address “R., 1029,” care Jewelers’ 
Circular. 

YOUNG MAN of 25, experienced in the 
jewelry and silverware business, desires 
position, salesman or clerical, with a rep- 
utable wholesale or retail concern promis- 
ing a future; salary desired $35-$40 
week: references. Address “G., 1000,” 


care Jewelers’ Circular. 





SALESMAN will consider one important re- 


liable line; best possible following; having 
sold all best trade in South and Texas 
for past 20 years; have sold diamond 


goods, stone rings, mountings, watches and 
excellent credentials. Address 


silverware ; 
“i)., 1110,” care Jewelers’ Circular. 





A MAN 38 YEARS OLD, of excellent per- 
sonality, desires a permanent connection 
with a good retail concern as watchmaker, 
engraver, and salesman; capable of taking 


full charge of any or all branches of the 
retail jewelry business. Address “C 
1042," care Jewelers’ Circular. 





(Special Notices continued on page 82) 
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Lines Wanted. | 


5c. a word; minimum charge, $1.25 














SITUATIONS WANTED—Continued 








WATCHMAKER, age 34, American, 12 years 
at bench, can do first class work, wants 
permanent position with first class firm 
can repair Swiss and American watches; 
can come at once good reference. Herbert 
R. Smitl Main St East Haven, 
| Tir 





FRENCH-AMERICAN, married, energetic, 


speaks fluently French, English; expert 
diamond setter, now employed by leading 
Fifth Avenue firm: long experience stone 
line: executive and salesman; capable of 
taking charge; seeks connection: would go 
out of town. Address “L., 959,” care 
Jewelers’ Circular. 

YOUNG MAN, 24, with thorough knowledge 


of instalment jewelry business, desires to 
make a change; would like to connect with 
some concern where hard work and knowl- 
edge will be appreciated: can furnish high- 
possible references both as to ability 
integrity Address “H., 969,” care 
Circular. 


est 
and 
Jewelers’ 


SALESMAN, thoroughly conversant with 
Middle West territory, and having resi- 
dence in same, is open for position; 
would prefer specialty proposition to 
general line. Address “J., 923,”’ care 
Jewelers’ Circular. 


BOOKKEEPER, STENOGRAPHER, young 
lady, desires responsible position with op- 
portunities jewelry or gem _= concern 
thorough knowledge office routine; seven 
years’ experience taking full charge office 
of fine diamond jewelry house excellent 
references Address “N., 1018,” care 


ers’ Circular 


Jewel 





SALES CONTROL AND COST SYSTEM 
expert, experienced specialist jewelry busi- 
! S: present methods revised and reduc- 
tion in costs shown; references from well 
known jewelry manufacturers; why not 
correct old unsatisfactory methods, com 
petition requires it Address “B., 1108,’ 
ire Jewelers’ Circular 





EXECUTIVE, 35 years of age, married, 
expert diamond man, thoroughly expe- 
rienced in managing office, buying as 
well as selling; well known; best refer- 


ences. Address “W., 1074,’ care 
Jewelers’ Circular. 

A-1 WATCHMAKER, with 15 years’ experi 
ence on all grades of watche ind thorough 
knowledge f jewelry business, wishes per 
manent p tion with good firm capable 
of taking fu charge of repair depart 
ne would consider repair department 
on comn n, but must e good future 
prefer souther states but will go any 
where ean make change by middle of 
Febru Address “F O80," care Jewe 
ere’ Cir — 

SALESMAN having long experience M 
complete je welry line a mond watche 

verware jewelry, and novelties, now 
readv to make new connections: territory 
Brooklyn, New York, New Jersey and New 
York State; with a following of one thou 
sand active rated accounts at present 
employed: average business approximat 
$200,000 per year only first class lines 
and manufacturers of good reputations 
need reply excellent references; purely 


Address 


commission basis, no guarantees. 
“E., 1046,” care Jewel Cireular 


rs’ 
le! 








SALESMAN with extensive following in New 
England desires side line to retail jewel- 
ers; best references. Address “N., 713,” 
care Jewelers’ Circular. 





PACIFIC COAST REPRESENTATIVE de 
sires good line Swiss watches on commis- 
sion basis must be direct importer Ad | 
dress “T 1032,” care Jewelers’ Circular. | 

PACIFIC COAST SALESMAN desires one 


commission bas 


or two good lines on s 
has covered territory 17 years; has good 
following; in New York this month Ad 


dress “S., 1031, care Jewelers’ Circular 





SALESMAN SEEKS LINE of watch «¢ 


for New York City, Philadelphia and Bo 
ton: has covered watch jobbers for ma 

years. Address “H., 1057,’’ care Jewelers 
Circular 


WELL KNOWN SALESMAN, 22 years’ 
established retail trade south and 
Pacific Coast, wants representative 
mounting or mounted lines. Address 
“N., 766,” care Jewelers’ Circular. 








SALESMAN, with office and residence in 
Los Angeles, is now in New York after 
platinum and gold mounting lines and 
costume jewelry line for Southern Cali- 
fornia and the Coast; straight com- 
mission; only connection with well es- 
tablished houses desired ; highest refer- 
ences. Address “B., 1104,” care 
Jewelers’ Circular. 





SALESMEN with large established following 
in jewelry and department stores throug! 
out New York and New Jersey, wisl 
good side line purely commission bas 
no guarantees Address “D 104 ( 


Jewelers’ Circular 


FIRST CLASS traveling salesman, with 
15 years’ experience calling on the 
jewelry and departmenta! store trade 
throughout the Middle West, will be 




















free March 15th to make arrangements 
with reliable firms to sell on commis- 
sion basis, preferable specialty lines 
for sales purposes to department 
stores. Address “H., 1052.” care 
Jewelers’ Circular. 
Hide Lines. | 
5c. a word; minimum charge, $1.25 
WANTED, SALESMAN to carry line of | 
sterling silverware, Southern territor ( 
A. Vanderbilt, 116 E ith St New York 
ee 
SALESMAN WANTED arry a fine e | 
of ladies’ and gent § mountins t } 
the city jobbers Addr the rh. 
Jewelers’ Circular 
| 
_—— — ' 
WANTED, SALESMAN to carry our product | 
as a side lings one calling on jewel trade | 
preferred Address “W., 883,” care Jews 
ers’ Circular. 





SALESMAN WANTED, we know! 
leather watch straps ill on jewelr ul 
department stores; side nes, comn 
basis: good territories oper Addre I 


1067,” care Jewelers’ Circular 


ALL South Western and Southern territories 
open for salesmen to carry a side line of 
watch materials and findings for delivery 
and taking orders. Address J. La 
Mednikow & Co., Memphis, Tenn. 





City and _ the 
imported wrist- 
commission 
Jewelers’ 


SALESMAN for New York 
to carry side line of 
nickel chains and fobs; 

Address P 37 care 


1037,” 








SEVERAL SALESMEN to sell 
watch bracelets on the market as 
side line; a good opportunity for the 
right party; easy to carry, and considered 
the best bracelets made. Address “P. 
1023,” care Jewelers’ Circular. 


WANTED, 


the best 





WANTED, SALESMAN with following to 





carry among retailers and department 
stores exclusively, side line of costume 
jewelry and necklaces, on strictly com- 
mission basis; state territory covered. 
Address “M., 1016,” care Jewelers’ Cir- 
cular 

HIGH CLASS REPRESENTATIVE to 
earry an exclusive diamond novelty 


line; must have good following selling 


only fine retail houses; commission 
basis. Address “K., 1008,” care Jewel- 
ers’ Circular. 


SALESMEN WANTED to carry a popular 
priced line of watches with a well known 
trade name; also watch attachments, to 
carry on commission basis only; those who 
have a good following on the Pacific coast 


with the retail trade preferred; also New 
York and New Jersey. Address “E., 912,” 
care Jewelers’ Circular. 





CHARLES M. LEVY & SON, 40 West 
48th St., New York, require the services 
of efficient salesmen with following 
among best rated retail trade, to sell 
our line of 18 karat white gold wed- 
ding rings; all territories open; state 
full particulars in first letter as to ex- 
perience, present and past connections, 
and territory you cover. 


aoeheietnnine 


Help Wanted. 


5c. a word; minimum charge, $1.25 




















WATCHMAKER WANTED with good ex- 
perience’ B. Sternfeld, 34 Smith St., Perth 
Amboy, N 

ENGRAVER, competent, honest, must have 


knowledge of polishing and lacquering 





Write Leven & Son, N. E. Cor. 8th & San- 
som Sts., Philadelphia, Pa. 

MATERIAL MAN FOR THE SOUTH: with 
1 future for the right man; give particu- 
lars Address “Las 880,” care Jewelers’ 


Circular. 





* ONCE, first class watchmaker, 








engraver, diamond setter: fine mechanic 
top salary: permanent Address “A., 864, 
are Jewelers’ Circular. 

WANTED, combination watchmaker and er 
graver for retail credit jewelry store. 
App Mr Aaron, Eypel’s, 853 Manhattan 
Ave Brooklyn, N. Y. 

EXPERIENCED REPAIR CLERK wanted 
by Swiss watch house; replies strictly con- 
fidential Address “P., 1025,” care Jewel- 
ers’ Circular 
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HELP WANTED—Continued 








SALESMAN with road experience, wholesale 
jewelry, wanted for Michigan, Indiana and 
Central Western States; established trade. 
Address “L., 1091,” care Jewelers’ Circular. 





for counter 
write full 
Address 


SALESLADY, neat appearing, 
trade in catalog jewelry house; 
details; good references required. 
“B., 1041,” care Jewelers’ Circular. 





FIRST CLASS platinum jeweler wanted, one 
who can set his own work; no railroad 
fares paid. Apply Housey & Zekman, 211 
America Theatre Building, Denver, Colo 





BOOKKEEPER, experienced, neat, accu- 
rate. Write “V., 1069,” care Jewelers’ 
Cireular. 


WANTED, watchmaker and optician with 


North Carolina licenses; permanent posi- 
tion and good future; good salary and 
commission. Write “V., 722,” care Jewel- 
ers’ Circular. 





SALESMAN, to sell diamond mounted jewel- 
Penn- 


ry in Ohio, Michigan and western 
sylvania; must have experience in this 
territory. Address “E., 854,’’ care Jewel- 


ers’ Circular. 





SALESMAN, for Chicago and Middle West: 
complete line of mounted jewelry and 
loose diamonds; only one with a good fol- 
lowing; expenses and commission. Ad- 
dress “F., 855,” care Jewelers’ Circular. 





IMPORTERS of good popular priced Swiss 
watches, want salesmen living in the Mid- 


dle West and on the coast to sell retailers 
on commission basis. Address “T., 938,” 
care Jewelers’ Circular. 





WANTED, GOOD WATCHMAKER able to 
do plain engraving and ordinary jewelry 





jobs; best of working conditions; perma- 
nent position. Andrews Jewelry Co., Union 
City, Tenn. 

SALESMAN for Pacific Coast; line of cos- 
tume jewelry for the fine jewelers and 
department stores wanted by well known 
manufacturer. Address ‘“A., 1119,” care 


Jewelers’ Circular. 





EXPERIENCED wholesale jewelry salesman 





wanted for Western Pennsylvania and 
Ohio; with car preferred; 20 years’ estab- 
lished trade. Address “M., 1092,’ care 
Jewelers’ Circular. 

WANTED SALESMAN to carry a line of 
high grade emblem rings for better class 
of jewelers and credit trade as a side 
line; all territories open. Address “Cir- 


cular, 201,” 1104 Heyworth Bldg., Chicago. 








old established 
carrying popular 
mountings 
1084,” care 


SALESMAN to. represent 
firm in Middle West; 
priced platinum and white gold 
and novelty line. Address ‘“‘J., 
Jewelers’ Circular. 





WANTED, first class watchmaker and 
engraver, in finest store in El Paso; 
state salary and reference in first let- 
ter. Feder’s, El Paso, Texas. 





WANTED, first class combination platinum 
worker and diamond setter, for trade shop 
in large Southern city; only a steady high 
class workman considered; state salary, 
age and give references in first letter. 
Address “D., 821,’ care Jewelers’ Circular. 





SALESMAN with 
store following, to 
line of sterling silver 


jobber and department 
earry a high grade 
marcasite jewelry 





through Western territory, with head- 
quarters in Chicago. Address “B., 853,” 
care Jewelers’ Circular. 

WANTED, high grade salesman now calling 


store trade to handle high 


on department 

class line of crystal and pearl bead neck- 
laces as a side line: good commission 
Vogue Jewelry Co., 43 Dover Street, Provi 
dence, RP 





SALESMEN, to carry our line of costume 
jewelry, who have a following with jewel- 


ers, gift and specialty shops, for the coast, 
also Missouri, Kansas, Oklahoma and 
Texas. Address “C., 1105,” care Jewelers’ 


Circular. 





WANTED, combination watchmaker and 
optometrist, with Michigan license, or 
one able to get it; steady position; 
highest salary paid. Address Jos. 
Gumm, Jackson, Michigan. 





PACIFIC COAST REPRESENTATIVE 
wanted by high grade watch house selling 
retailers direct, with following, California, 
Washington, Oregon; commission basis 
Address replies to “F., 1050,” Jewel- 
ers’ Circular. 


care 


SALESMAN WANTED, capable of selling 
Swiss watches; must have established 
following among retail jewelers; all 
territories open except Manhattan; 
state full particulars in letter as to 
experiences, present and past connec- 
tions, and territory you cover. Roxy 


Watch Co., 9 Maiden Lane, New York. 


SALESMAN WANTED to call on manufac 


turing jewelers and diamond setters in 
New York City to represent a _ refiner, 
whose name is well established; prefer 
man with record of past performances in 
same line; state full particulars and ref- 
erences in first letter. Address “B., 1106,” 


care Jewelers’ Circular. 


OPTOMETRIST WANTED, registered in 


Ohio, one with sales experience in 
credit jewelry store, or combination 
watchmaker preferred; good steady 


position to right man; good pay; by 
firm who gives their optical depart- 
ment real backing. Write Rotbart 
Bros., 2070 E. Ninth St., Cleveland, 
Ohio. 








Sor Sale. 


Stores, Stocks and Businesses 
5c. a word; minimum charge, $1.25 








STORE, good 


rea location, near Jamaica, I I 
Write “T., 


1068,’ care Jewelers’ Circular. 
FOR SALE, stock of merchandise consisting 
principally of diamonds and jewelry; also 








very fine fixtures. Apply “S., 720,” care 
Jewelers’ Circular. 
JEWELER’S SHOP FOR SALE or bench 


spaces to rent; fully equipped; north light, 
good location. Apply Room 501, 2 W. 47th 
St., New York. 


JEWELRY STORE, two doors off Broadway, 


New York; reasonable rent, good leas¢ 
$900: good reason for selling Apply “R., 
1033,’’ care Jewelers’ Circular. 


ON ACCOUNT OF ILL HEALTH, 50 year 


established jewelry and optical business 
in good factory city; good clean new stock 


Address “B., 1049,’’ care Jewelers’ Circular. 


FOR SALE, oldest and best located jewelry 
store in Yorkville, established 28 years; 
owner retiring from business; can be 
bought with or without stock. Address 
“Y., 729,’ care Jewelers’ Circular. 








FOR 
store ; 
store; 
be released; 


SALE, 23 years’ established jewelry 
nice mahogany fixtures; very light 
good location; lease is expiring, can 
located in Maine. Address 





“R., 841,’ care Jewelers’ Circular. 

ONLY JEWELRY STORE in county seat 
town; watch inspection Rock Island Div 
sion; a good paying proposition I intend 
to go into exclusive optical business. Write 


W. F. Parker, Phillipsburg, Kansas. 


| 











FOR SALE, store 
located in 
ness street; 
ing; retiring from business 

1007,” care Jewelers’ Circular. 


old established jewelry 
Philadelphia, Pa., on good busi- 
can buy with or without build- 
Address ‘ 


STORE, lease, stock 


FOR SALE, JEWELRY 


and fixtures; unusual opportunity f 
watchmaker or jeweler; excellent buying 
location; retiring Address F. Broman & 


Son, 397 Lenox Ave New York 


REAL OPPORTUNITY for go 





who wishes to buy a watch repair 

Fifth Avenue, New York work ave 
$400 a month; repairs. Address 

1120,” care Jewelers’ Circular 





SPLENDID OPPORTUNITY for right party 


jewelry and novelty store, established, in 
Bronx; excellent trade; fine fixtures; with 
or without stock. Address “P., 1101,” car: 


Jewelers’ Circular. 





FOR SALE, JEWELRY SHOP, downtowr 





location; easy hours; plenty of repair 
work; exceptionally low rent. Inquire 
Precker-Arcade, 15 Maider Lane, New 
York. 

JEWELRY STORE, established business ! 
sale cheap; with or without stock; suit- 
able for watchmaker; located in dowr 
town business section, New York Ad- 
dress “S., 1034,” care Jewelers’ Circulat 

ONE OF THE FINEST jewelry stores in 
New Hampshire; established 25 years; 


owner retiring; unusual opportunity for 
good watchmaker; up to date city of 15,000 
inhabitants. Address “S. M. B., 466,’ care 
Jewelers’ Circular. 





FINE JEWELRY STORE, including three 
wall cases, five show cases, two safes, 
window and show case displays; also small 
fine stock; established 15 years. Black- 
man’s, Inc., 998 Main St., Bridgeport, 
Conn, 

JEWELRY AND NOVELTY STORE for 


sale; established 34 years; owner going 
into a different wholesale line good watch 
repair trade; best spot in Yorkville. 
FE. Stendig, 1613 First Ave., corner 84th 


St., New York City. 


JEWELRY AND NOVELTY STORE for 


sale: wonderfully located in the neighbor- 
hood of 23rd St. and 4th Ave., New York 
City; fine fixtures, good repair trade and 
up to the minute stock; a splendid oppor- 
tunity for the right man; excellent trade. 
Address “A., 945,” care Jewelers’ Circular. 





JEWELRY STORE in beautiful Rio Grande 
Valley, Texas, for sale; “The agi Tal- 
ley.” new small store and stock, modern; 
best location, reasonable rent: an oppor- 


I 
Jewel Shop, 
owner, L. H 


tunity for a watchmaker. 
Raymondville, Texas Write 
Bainbridge, Marion, II] 


FOR SALE, up-to-date jewelry store in Mil- 


waukee, Wis.; can buy with or without 
building; has railroad inspection; up-to- 
date fixtures, clean stock; good income; 


established in 1914; located on good busi- 
ness street; selling because of il! health. 
For further particulars write ‘“A., 266,” 
care Jewelers’ Circular. 





JEWELRY STORE established 25 years 
to be sold at a sacrifice; located at 
Davenport, Iowa; will sell fixtures 
without stock if preferred; nice living 
assured. Write to Robert Young, 5 
South Wabash Ave., Chicago, Illinois. 





11 Notices continued on page 84) 
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FOR SALE—Continued 








col- 


PAYING JEWELRY BUSINESS in live 

lege town in Vermont County seat; trade 
center for surrounding towns; store doing 
a good business; splendid college trade; 
lots of repairing excellent opening for 
optical department; no optometrist in 
town; this is a rare opportunity for some 
one: other business requires my time. Ad- 
dress “O., 889,” care Jewelers’ Circular. 


LOAN OFFICE and jewelry store; owner 
retiring; established 40 years at same 
location on prominent business street; 
loans made on jewelry only which aver- 
age over one million dollars per year for 
the past six years; purchase of stock 


optional; window jewelry sales more 
than cover all overhead expenses. For 
further details write “X.Y.Z., 1083,” 
eare Jewelers’ Circular. 

UP TO DATE JEWELRY STORE in good 
location in Cleveland; dealer compelled to 
retire on account of stroke; watch work 
two hundred per month up; will sell fix 
tures only if desired; large burglar proof 
safe, good show cases, cash register, add 
ng machine; all complete for continuing 
an established: business; rent $150 a 
month. Address Wagner-Gilger-Cohn Co., 
Wholesale Jewelers, 416 Hippodrome Bldg., 
Cleveland, Ohio. 





JEWELRY STORE, large Mid-West City; 
wonderful corner location in heart of 
shopping district; eighty feet display 
window on two streets; beautiful fix- 
tures; fireproof building; long lease, 
attractive rental; catering to cash and 
instalment trade; sell with or without 
stock; traffic count more than 60,000 
daily average; due to excellent location 
this is the greatest offer on the market 
today; little cash required; business 
good; personal reasons for selling; act 
quickly. Address “H., 1001,” care 


Jewelers’ Circular. 








For Sale. 


Tools, Equipments, Merchandise 
5c. a word; minimum charge, $1.25 








DISPLAY FOR SALE 
soardwalk Art Galerie, 
Atlantic City, N. J. 


very 
1607 


WINDOW 
nable 
Boardwalk, 


reast 





SAFE SUITABLE FOR JEWELER, bar- 
gain. Martin, 193 Centre St., New 
York. Canal 2795. 





FOR SALE, Howard street clock, two dials; 
$400 f.o.b.; cost $800. Address Clarence 
E. Daniels, Rockland, Me. 





SAFES, burglar and fireproof, at unheard 











of prices; terms to suit. Acme, 44 
West 29th St., New York. Bogardus 
3252. 

CLIP THIS AD; attach $1 bill and you will 
receive a genuine German cleaning for 
mula for cleaning watches; guaranteed not 
to rust; cleans like new; no cyanide used; 
easy to make; cheap; money back if not 
satisfied Fuermann & Co., 102 E. Third 
Road, Amarillo, Texas 

FOR SALE, one of the finest sets of jewelry 
fixtures in the United States; these are 
offered at approximately ten per cent on 
the dollar of what they would cost to 
duplicate; can be delivered any time after 
February 25th; inquiries invited. Julius 
Goodman, 3 South Main St., Memphis, 


Tenn. 





Business Opportunities. 


5c. a word; minimum charge, $1.25 








EVERY EFFORT is made by The Jewelers’ 
Circular to keep its advertising columns 
clean. Advertisers under Business Oppor- 
tunities, etc., must furnish trade references. 
Announcements must pass the strict censor- 
ship requirements of the Jewelers’ Circular. 





MR, JEWELER, do you want cash for your 
stocks and fixtures. Write or wire, J. A. 
Conn., 415 Swetland Building, Cleveland, 
Ohio. 


DO YOU WANT CASH for any part of your 
stock or stock and fixtures? Write or wire 
S. Siegel & Co., Keith Theater Bldg., Cin- 
cinnati, Ohio. 

I PAY HIGHEST CASH 
jewelry, stock and fixtures; communiciate 
at my expense before you sell S. A. Kap- 
lan, Room 95, 373 Washington St., Boston, 
Mass 


HIGHEST CASH PRICES PAID for dia- 
monds and diamond jewelry; bank 
references given. I. Efrus, Ine., 12 


John St., New York. 








PRICES for 








WANT TO PURCHASE a moderate size 
factory making gold rings for the retail 
jeweler, preferably located in downtown 
section of New York. Address “G., 856,” 
care Jewelers’ Circular. 


ALWAYS PAID HIGHEST CASH PRICE 
for complete jewelry stocks and fix- 
tures. Sell out to old reliable Joseph 
M. Gordon, Room 603 Province Bldg., 
Boston, Mass. 








YOUNG MAN, age 24, seven years’ experi 
ence in jewelry business, has capital t 
invest in legitimate business will trade 
references. Address “E., 999,” care Jewel- 


ers’ Circular 


I HAVE PAID the highest cash price for 
jewelry stores for 40 years; I am a 
positive buyer if you really want to 
sell. Isaac Rich, Room 516, 387 
Washington St., Boston, Mass. 





JEWELRY STORE WANTED by two young 
men; residential section New York o01 
suburbs; small inventory preferred; finest 
references. Address ins 1115,” care 


Jewelers’ Circular. 


WILL PAY SPOT CASH for your entire 
stock or part of it; our immense retail 
jewelry business places us in a posi- 
tion to pay you more than anybody; 
check by return mail; best bank ref- 
erences; business confidential. M. 
Bennett & Co., 59 E. Madison St., 
Chicago, II. 








WANTED TO BUY a small town jewelry 
store with an established trade in the 
Eastern states; must be 15 or more miles 
from a bigger town. Address “P., 1085 


care Jewelers’ Circular. 


WE PAY MORE; before selling your 
jewelry stock or fixtures, see us; small 
or large stock; we will see you per- 
sonally at our own expense and give 
you a bona fide cash offer; (or send 
surplus stock and get cash by return 
mail) ; best references. Colmes Broth- 
ers, 11 Beacon St., Boston, Mass. 








FIRST CLASS WATCHMAKER, plain en- 
graver, and jewelry repairer, 30 years of 
age, wishes to purchase small jewelry 
store, or would consider partnership with 


elderly gentleman in old established store. 
Address ‘“O., 1021,” care Jewelers’ Circular 

NEW YORK CORPORATION with many 
years’ highest business reputation, 
wants to take over or finance on mu- 
tually satisfactory basis, manufactar- 
ing and selling of a jewelry or optical 
novelty or kindred line having annual 
sales of 25 to 50M. Address “Q., 
1026.”’ care Jewelers’ Circular. 





HIGHEST CASH PRICES PAID for your 
surplus stock of diamonds, watches and 
jewelry; send your stock to me and 
receive money by return mail: national 
bank references; all business strictly con- 
fidential. Emil Noel, 29 E. Madison St., 
Chicago, IIl. 





WE PAY highest spot cash prices for 
complete jewelry stores. Do you want 
to retire from business? Do you wish 
to raise ready cash or close out your 
old stock? No matter what your prob- 
lem might be, we can solve it for you; 
write, wire or phone 8-2251 for imme- 
diate action. Perel & Lowenstein, 144 
South Main St., Memphis, Tennessee. 

ARE YOU GOING OUT OF BUSINESS? We 
pay highest cash value for entire stock or 
part of jewelry, diamonds and fixtures; 
communicate with us, it will be to your 

advantage; rating and _ references of the 


highest order. Van Praag & Co., 653 
Broadway, New York, established 1889. 


ARE YOU IN NEED OF MONEY? We 
will pay you highest market price for 
your entire stock or part; check sent 
by return mail; will hold merchandise 
for your approval; reference: First 
National Bank of Chicago; business 
strictly confidential; give us a trial on 
old gold and silver; established 1900. 
Emanuel Maltz Co., 1005 Mallers 
Bldg., Chicago, III. 


DO YOU WANT TO REALIZE MORE for 
your entire stock and fixtures? Then sell 
out completely to us, get your cash and 
retire; it is the only logical way; you can 
profit from our many years’ experience 
in the jewelry market by receiving our 
appraisement quickly and accurately; all 
correspondence kept in strictest confidence: 
ship your dead or surplus stock to us, 
express collect and realize the cash by 
return mail; remember that you are under 
no obligation to keep the check if it is 
not satisfactory; but others have been 
satisfied, so no doubt you will be too; 
bank and trade references furnished upon 
request; wire or write today to have our 
representative call on you, or send in that 
surplus goods and receive your cash. 
— Bros., 333 Washington St., Boston, 

ass, 














Wanted to Purchase. 


Sc. a word; minimum charge, $1.25 








ESTABLISHED JEWELRY STORE near 
New York City; must have long lease and 
reasonable rent Address “H., 811,’ care 


Jewelers’ Circular. 





WANTED, 16 and 18 size Swiss and English 
plain and complicated watches and move- 
ments; also pocket chronometers. B. Kidd, 
1222 Wilson Ave., Chicago, IIl. 


MODERN WALL CASES, horse shoe, elec- 


tric fixtures: delivery any time in year: 
store liquidating or consolidating should 
write full description and cash price. Ad- 
dress “X., 3255,” care Jewelers’ Circular. 








Special Order Mork and 
Repairs for the Trade. 


5c. a word; minimum charge, $1.25 


GUN REPAIR WORK for the trade; e rt 
shotgun, rifle, revolver and automatic pistol 
repair work: send for wholesale gun and 
ammunition catalogue. A. F. Stoeger, Inc., 
509 Fifth Ave... New York. 


Watch Work for the Trade. 


5c. a word; minimum charge, $1.25 




















FIRST CLASS WATCHMAKER, awarded a 
medal from British Horological Institute, 
London, England, is able to handle extra 
repairs of all kinds; all work guaranteed 
and delivered like new; prompt delivery; 
moderate prices. Felix Pyms, 464 Main 
St., New Rochelle, N. Y. 
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WATCH WORK FOR THE 


Continued 


TRADE— | 








WATCH WORK; 25 years’ ex- 

a few regular customers desired : 
to trial packages. J. C. 

Box 7, Waterloo, N. Y 


RELIABLE 
perience ; 
prompt attention 
Denniston, P. O. 





John New 
about watches, 
plain or com 
reason 


BOSSERDET, 12 St., 
repairs everything 
clocks, chronometers, timers 
plicated 30 vears of experience ; 
able; conditions guaranteed. 


LOUIS 
York, 


] 


HAIRSPRINGS of any description for 
watches, chronometers and clocks re- 
paired or rebuilt by Swiss expert; ali 
work is absolutely guaranteed as to 
precision; prompt attention to mail 
orders; correspondence in English or 
French. Jean Gingras, 108 Hicks St., 
Brooklyn, N. Y. Tel. Main 7470. 


Co Let. 


5c. a word; minimum charge, $1.25 




















SPACE TO LET, three windows, north light, 
suitable for manufacturing jeweler. Eman- 
uel Goldman, 36 West 47th St., New York 


DESIRABLE SPACE TO LET, two windows, 
very light, finest building uptown, suitable 
reasonable rent. Apply 











any business; 

Room 1006, 2 West 46th St., New York. 
VERY DESIROUS SPACE with private of- | 

fice; exceptional light and pleasant sur- 

roundings. toom 1104,° 62 W. 47th St., | 

New York. 





FOR RENT, part of store with show window 
‘ Victor 


for high grade jewelry or novelties. 
N. Nunes Co., Opticians, 6 East 46th St., 
New York 


FULLY EQUIPPED SHOP to let, for manu- 
facturing jewelry or metal novelties; rea- 
sonable rent: best location. Acdress “L., 
1010,” care Jewelers’ Circular. 





HALF OFFICE TO SUBLET, partitioned 
good light ; unfurnished or furnished. Apply 
M. L. Lorentz, Inc., 48 West 48th St., New 
York. 


OFFICE TO LET, 11x36, with private office; 
best north light suitable for diamonds; 
will rent furnished or unfurnished or sell 
safe and new fixtures at sacrifice. Inquire 
Superintendent, 10 W. 47th St., New York. 











TO LET, OFFICE SPACE approximately 
1000 sq. ft.; also smaller office 600 sq. ft.; 
very desirable: reasonable rental. Joseph 
Fahys & Co., 5th Floor, 20 W. 47th St., 
New York. 

OFFICE TO SUBLET, equipped with finest 
of fixtures, 300 sq. feet, corner, five large 
windows: retiring from business; cheap 
rental; fixtures at a_ sacrifice. Inquire 


Room 1210, 48 West 48th St., New York. 





FOUR ROOM OFFICE TO LET; two rooms 





north light; will rent furnished or unfur- 
nished at a sacrifice; safe, Holmes Pro- 
tection, Room 1104, 48 West 48th St., 
New York. 

WINDOW SPACE FOR RENT, suitable for 
watchmaker or jewelry repairer; two- 
seater bench on premises. M. Barnett, 155 


Corner Bowery, New York City. 
Dry Dock 2130. 


Canal St., 
Telephone 





SPACE TO LET, three windows, exceptional 








light, for watchmaker, setter, engraver, 
dealer; furnished, safe, benches, desk, or 
unfurnished; rent $35. Room 1202, 64 
West 48th St., New York. 

FOR RENT, store room 13 x 100 in highly 
desirable 100% retail location: three doors 
from city’s large department store; we 
invite inquiries from credit or cash jewel- 
ers: available for occupancy April 10th 
Address communications to The Hub, Wil- 
liamsport, Pa. 

Phone 435 Office: 107% Broadway 


JEWELRY 


AUCTIONEER 


MILTON B. WITT 


FARGO, N. DAK. 


References—M orchants’ National Bank, or 
Royal Jewelers’, Fargo. 




















HOTEL LENOX | 
Buffalo, N. Y. | 


140 North Street—Just West of Delaware Ave. 


new Peace 
Only 20 miles 


Three minutes to H 
. H 

Close to busi- | 
i 

| 


Bridge to Canada. 
to Niagara Falls. 
ness, shopping and 
tricts. 


Rooms $2 Up 
Single $2 to $4 Double $3 to $6 | 
Family Suites, 2 or 3 rooms $7 up f 
Abundant curb. parking 
All night car storage 
class garage for $1. 
Management. Free 

and hotel booklet. 
Write or Wire for Reservations 
CLARENCE A. MINER, President 


theatre dis- 


space. 
in first 
Ownership 
road maps 




















We Will Buy-- 


your entire business or part 
of your stock and also estates, 
and will pay highest cash for 
same; records show we 
bought out some of the larg- 
est concerns throughout the 
United States; bank and mer- 
cantile references of the high- 
est character; it will be to 
your advantage to communi- 
cate with us. 


BROOKLYN 


PURCHASING SYNDICATE 


FRANK WALKER, PROPRIETOR 
610 Broadway Brooklyn, N. Y. 


32 Years at the Same Address 























THE WASHBURN 
MAGIC NUT 
for EAR STUDS—SCARF PINS, ete. 


~h— 


——— 


Now Made in 
18K. WHITE GOLD 
Platinum—18K.—14K.—14K. R.P.—Sterling 


== Also 
SAFETY CATCH — J 


Open For Brooches, etc. Closed 
18K. White. 18K., 14K., Large and Small Size. 
lescriptive Circular on Application 
Pearl Drilling, Stringing and Adj. a Specialty 

Special Order Work and Repairing 


C. IRVING WASHBURN 102 £Fulton st. 


NEW YORK 





T 
i 














‘ xX € 
SLECTRIC > 








Fidelity Electric Products 





FIDELITY 


Motor 


Watchmaker’s Lathe 





Pelishing Motors $20 to 





Special Taper Shape Motor 


“FIDELITY | 
ELECTRIC CO. | 
LANCASTER, PA. 
See 














es Des 





RECULATOR 


Combination Drill and Grinder 


FIDELITY ELECTRIC CO. 


Lancaster, Pa. 











HAIRSPRINGS? 


Go to a with your hair- 
spring troubles send balance 
wheel and bridge, stud and collet to 
vibrate Flat or Breguet hairsprings, 
Swiss and American, all sizes. 


SWISS HAIRSPRING SERVICE, Inc. 


116 Nassau Street, New York City 


specialist 


Just 














Gillette Electric 


STREET CLOCK 
COMPANY 


728 Buckingham Place 
Chicago 


Catalogue and terms, free. 
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“AMERICA’S LEADING JEWELRY AUCTIONEER” 
JAMES L. HAND New York 


Cable Address 
FIRST BY MERIT 


“Handsale” New York 
The Hand contribution to the cause of honest retailing is the Hand Auction! A 
dignified sale, the advertising value of which, and the stimulation of yourself and 
your clerks to Better Salesmanship and more up-to-date Merchandising following 
the sale, will be worth Ten times its Cost! You can prove our Leadership by 
investigating our record! We must stand or fall on that record! The actual facts 
and figures are an illuminating record of unequalled success in the field of auction- 
eering. The customers we have served; the wholesale jewelers who know us per- 
sonally; the Banks and Trust Cos. and United States and Canadian Courts who 
have placed in our hands Estates for liquidation; these can furnish the evidence 
upon which you must decide who is best fitted by character, by experience and by 
You are advised and helped in every way by 


14 Maiden Lane 


Telephone 
Cortland 6496 





proved ability to conduct your sale. 
one who, because of long experience in adjusting the financial ills of his thousands 
of clients, is able to give you the kind of help that will mean to you a Hopeful 


Prospect of Future Prosperity ! 
Hand can sell only your 


Hand conducts all sales personally! No substitutes! 
Associated and 


own stock! No inferior merchandise sold under your reputation! 
conducting all sales with me is Mr. Chas. J. Wilbur, an auctioneer of great talent! 





IN CANADA! 


114 Metcalf St., 





EWART, SCOTT, KELLEY & KELLEY, 
Barristers, Solicitors 
To James L. Hand, Esq. 
Auctioneer, 
New York, U. S. A. 
Dear Mr. Hand: 


For the past few weeks, you have 


my clients’ appreciation of the manner 
handled this sale. 


from prospective clients in this district. 


conducted this sale in Ottawa. 


With best wishes to both yourself and Mr. Wilbur, 
LEE A. 


been 
clients of mine an auction sale of a jewelry stock in this city. 

I do not wish to let this opportunity pass without conveying 
Throughout you have looked after their 
interests and your dealings both with themselves and with 
the public have been fair and above reproach 

You are at liberty at any time to refer to me any enquiries 
I shall be only too 
glad to advise such people of the manner in which you have 


Ottawa, Canada 


IN CUBA! 


From the “JEWELERS’ CIRCULAR,” April 4, 1929 

James L. Hand, Jewelry Auctioneer, 14 Maiden Lane, New 
York, while conducting a stock reduction sale for L. H. Rowe, 
Daytona Beach, Fla., was recently called to Havana, Cuba, 
to sell the art collection belonging to Francis Faurez, a 
prominent sugar planter. Despite the fact that two-thirds 
of Mr. Hand’s audience spoke only Spanish the sale was a 
success. He had interpreters on the floor to assist him with 
the sale, 

After disposing of this collection, Mr. Hand returned to 
New York, and last Tuesday night left for Ottawa, Can., to 
sell out the stock of C. A. Olmstead & Sons, in business in 
that place for many years. 


conducting for 


which you have 





KELLEY. 





The aggregate stocks of fifty representative stores, selected at random from the many 


satisfied Hand clients, amounted to 


OVER FIVE MILLION DOLLARS! 


No Doubt the Largest Selling Record of Any Auctioneer in America! 





» Deal Miller, Detroit, Mich 
’.. L. Haskins, Saratoga Springs, N. Y. 
Reininger Estate, Easton, Pa., for Easton Trust 
Co., Executors 
A. C. Thomas Jewelry Co., Wheeling, West Va. 
F. W. Hoffman Estate, Albany, New York. 
David Goldman, Milwaukee, Wis 
J. Chas. Ernst, Charleston, West Va 
Kranich Beros., York, Pa 
Davis & Freeman, Atlanta, Ga 
Hadley B. Dodge, Lynn, Mass 
Stelfox Co., Austin, Texas 
C. E. Wheelock & Co., Peoria, Il 
The Fred Brodegaard Co., Omaha, Neb 
J. M. & W. Westwater, Columbus, O 
Duhme Jewelry Co., Cincinnati, O 
Freidberg’s, Detroit, Mict 
A. Thoma & Sons, Piqua, Ohio 
Kingsbacher Bros., Pittsburgh, Pa 
Edwards Jewelry Store, Pittsfield, Mass 
O. J. Fuchs, Chillicothe, O 
Wells & Wikander, New Haven, Conn 
Meyer-Leach Jewelry C Chattanooga, Tenn 
Cc. R. Bennett Co., Palm Beach, Fla 





Henry Healy, Brooklyn, N. Y Green-Joyce Co., Columbus, O 

J. W. Nichols, Uniontown, Pa Geo. Kapp, Toledo, O 

R. 8S. & J. D. Paterson, Pt. Huron, Mich W. A. Sturgeon Co., Detroit, Mich 

August Jacobs, Quincy, Ii 4 W. Vilsack, Pittsburgh, Pa 

Harvey Fritz, Oil City, Pa J. Lohmiller, Escanaba, Mich. 

Chambers & Stewart, Mt. Clemens, Mich entz & Price, Sharon, Pa 

H. J. Bridger, Brooklyn, N. Y 8. Roehm, Detroit, 

Estate of S. Goodman, New Haven, Conn William Frasier, Durham, N. 

Hasbrook China Co., Columbus, O Geo. W. Feldman, Franklin, a 

H. J. Shupp, Wilkes-Barre, Pa Philip Present, Rochester, N. Y. 

A. E. Seidel, Pittsburgh, East Liberty, Pa H. Leffert, Council Bluffs, Iowa 

F. C. Kaekel, Prop., Werner Jewelry Store, Grand ; Hueg, Jersey City, N. J. 
Rapids, Mich Taylor Chapin, Oneida, N. Y. 

Welte & Wieting, Peoria, Tl Castelberg’s, Chester, Pa 

E. C. Wettengel’s Gem, Cincinnati, O Henricksen Jewelry Co., Duluth, Minn. 

Holts, Incorporated, 4 sales, Newark, Paterson, New E. Gundlach & Co., Hartford, Conn. 
srunswick and Plainfield, N. J Owens-Cotter Co., Tampa, Fla 

J. D. Wood & Co., Lancaster, Pa Button-Oliphant Co., Bridgeport, Conn 

Desoullons, Savannah, Georgia L. H. Rowe & Co., Daytona Beach, Fla 

Chas. L. Bryant, Danbury, Conn. W. G. Corwin, Southampton, Long Island. 

Cross Co., Chester, Pa Wr H. Enhaus & Son, New York City. 

Estate Chas. Hartdegen, Newark, N. J E. H. Wetherhold & Son, Allentown, Pa. 

Carl Mayer Co., Austin, Texas Scott & Bousquet, Montreal, Canada 

os Beaudry. Montreal, Canada Olmstead & Son, Ottawa, Canada 





J. Sheer, Rochester, N. 


Investigate the Record, the Character, the Financial Responsibility of the man to whom you entrust not only your stock but your 


reputation as well. 





SEND TO-DAY 


FOR THE 
“HANDBOOK ON AUC TIONS” 
IT’S YOURS FOR THE ASKING 











Be sure he is the kind of man you wish behind your counter, the type you can 
safely introduce to your friends and customers—one to whom you can trust your 
reputation and business welfare. 

It tells of the methods that have made “HAND SALES” so invariably successful. 
It gives facts and figures it is essential you should know before deciding who shall 
conduct your sale. Every statement in this interesting book is based upon facts 
and every statement can be proved by the written word of reputable jewelers. 
SEND FOR IT TODAY. 


To all Jewelers, no matter how large or small their stocks. the Hand services and methods are available! 


WRITE ME TODAY! DO IT NOW! 
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FOR SALE 


One of the Finest Sets of 


JEWELRY FIXTURES 
IN THE UNITED STATES 


These are offered at ap- 
proximately 10% on the 
dollar of what they 
would cost to duplicate. 
Can be delivered any 
time after February 25th. 
Inquiries Invited. 


JULIUS GOODMAN 


3 SOUTH MAIN ST. 
MEMPHIS, TENNESSEE 

















AVIATION EMBLEMS 


CLUB—SCHOOL AND FRATERNITY PINS 


attsorts MEDALS Att sports 
O.E.S. AND PRESENTATION JEWELS 
SEAL CUTTING AND ENGRAVING FOR THE TRADE 


JOHNSON CO. 
352 W. 13th ST. “Wing Building” NEW YORK CITY, N. Y. 
Write for Aviation Catalog 











LEARN DIAMOND SETTING 


In all of its branches. We recommend a residence 
course in New York, but where this is not possible, 
we teach every kind of stone setting through corres- 
pondence. Our advanced students actually set dia- 
monds for the trade. Each kind of setting taught 
separately by mail at a charge of $15.00 to $95.00 
per section. Write us. 


as JEWELERS’ INSTITUTE OF NEW YORK Be 
48 W. 48th ST., N. Y. C. 


JOHN KRISCH, Instructor 


B. ROEDE & SONS 


PLATINUMSMITHS 
SPECIAL ORDER WORK FOR OVER 45 YEARS 


THAT’S ALL 
142 FULTON STREET 











NEW YORK 








Th e © 
Protection Ring Guard 
For thin rings get our num- 
ber 0. It is a new addition 
to our regular sizes. 

The Lien Safety Pin Clutch Co. 


20 W. 22nd St., New York Pat. May $8, 1920 

















I CAN 
MOVE 
YOUR 
STOCK 
ATA 
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PROFIT 
Chas. Qi. Hubbard 





* Y’ Monarch 
a of 
-) The Hammer 
B UT—profit is not all. When you 
reduce your stock or liquidate your 


business, it must be done by irreproach- 
able methods. Let me show you how a 
HUBBARD PUBLIC SALE 


bring the largest possible returns both in 


will 


money and good will. 


Every sale is personally conducted, and 
[ can offer you testimonials of character, 
ability, and integrity which have come 
to me as a result of my efforts during 17 


successful years. 


Let’s talk over your ideas and require- 
ments. It will cost you nothing to be- 
come better acquainted with me—and 
you may be assured that your inquiries 
will be treated with the strictest con- 
fidence. Let me show you what a 


HUBBARD PUBLIC SALE will do 


for you. 
Write me today at my Chicago office. 
ig Wi 5 
BCa(eD, 


CHAS. A. HUBBARD 


Public Sales Expert, Suite 511-512 


10 South Wabash Ave., Chicago, III. 


\ 























































THE JEWELERS’ CIRCULAR January 16, 1930 














The Publications of the 
yo 2 
Cover a Variety of 
Important Fields 


Metal Trades 
The Iron Age 


& i 

Hardware Trade ge 

Hardware Age 

Hardware Age Catalog 
Textile 

Dry Goods Economist 

National Dry Goods Reporter and Drygoods 

man } 
National Dry Goods Reporter Wholesale 


Shoes and Hostery 
Boot and Shoe Recorder 
Hosiery Age 
Jewelry & Optical 
Jewelers’ Circular 
Optical Journal 
Jewelers’ Circular Buyers Directory 





1 utomotive 
\utomotive Industries 
Automobile Trade Journal and Motor Age 
Motor World Wholesale 
Commercial Car Journal and Operation & 
Maintenance 
Automotive Industrial Red Book 
Chilton Catalog & Directory 
Chilton Aero Directory and Catalog 
Oil 
Oil Field Engineering 
Petroleum Register 
\llen’s Superintendents Hand Book 
Toys 
Voy W orld 
Plumbing © Heating 
Sanitary & Heating Age 











Warehousing 
Distribution & Warehousing 





Insurance 


Snectator 
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United Business Publishers, Inc. 


239 West 39th Street New York City 
OFFICERS: 


A. C. Pearson, Chairman C. A. Musselman, Vice-Pres. 
F. J. Frank, Pres. Arnold L. Davis, Sec’y F. C. Stevens, Treas. 
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50,000 Sales Managers 
Must Not Go Wrong 


The shift in the country’s business affairs is going to 
put an unusual burden on Sales Managers for 1930. 
This burden is by no means an unbearable one. But 
it will mean that the Sales Manager will have to use 
every last ounce of effort to wind up with success at 


the end of the year. 


Sales Managers throughout the country—50,000 of 
them—are going to win by using their experience, 
plus information obtained from reliable sources. 
Much of this information will come from the trade 
papers. Much of it will come through the editorial 
pages of publications controlled by the United Busi- 


ness Publishers, Ine. 


It is quite natural for one, when seeking experience. 
to turn to sources that have proved helpful in the 
past. In this way thousands of Sales Managers will 
turn to U. B. P. publications for guidance—for they 
have learned as part of their experience, that what- 
ever the field served, the information is authentic— 


the product of the best thinking in each individual 


field. 


During such periods of closer-than-ever scrutiny. ad- 
vertising in the editorially accepted business papers 
becomes even more valuable than ever. Hence, any 
advertiser directing his message to any of the fields 
served by the U. B. P. will find unusually profitable 
reaction to his advertising in the U. B. P. publica- 
tions during 1930. 


UNITED BUSINESS PUBLISHERS, Ine. 


239 West 39th Street New York City 
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ROYAL WORTRH 


(formerly The Pennsylvania) 
ON THE SHORES OF LAKE WORTH 


WEST PALM BEACH 
FLORIDA 





A LUXURIOUS, modern fire- 
proof hotel in a setting of tropical palms 
and vari-colored flowers. 


European Plan. Courtesy cards to Golf 
Courses. Booklet sent on request. 


HENRY J. DYNES, Manager 








ONE OF THE FLORIDA- COLLIER COAST HOTELS 


Hotel Manatee River, Bradenton Hotel Royal Worth, West Palm Beach 
Hotel Sarasota Terrace, Sarasota Hotel Dixie Court, West Palm Beach 
Hotel Lakeland Terrace, Lakeland Hotel Floridan, Tampa 

Hotel Tampa Terrace, Tampa 


HOSTS OF THE FLORIDA COASTS 
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Micca of the selling strength of the Antique pattern in Wallace Sterling 








lies in the fact that it is bought by smart people. leaders in their set. Seen 
in their homes by their many friends it bears a valuable stamp of approval. 
And anyone can tell at a glance that here is a distinctive pattern, 
one whose beauty ts that of an heirloom. Its rich, massive look and 
velvety surface at once mark Antique as an aristocrat: among 
patterns... A beautiful new brochure shows a variety of Antique 
pieces in charming settings. We shall be glad to mail you a copy 


together with a sample of the pattern and a complete price list. 








WALLACE STERLING SILVER. In addition to the wide line of flatware, Antique is available 
in a complete service of hollow ware. There are Coffee and Tea Sets, Water Pitchers. Bowls, 


Bon Bon Dishes and a great many other pieces. You can see them in the new Antique brochure. 


R. WALLACE & SONS MFG. CO., 


Silversmiths — Wallingford, Conn. 






NEW YORK CHICAGO PHILADELPHIA SAN FRANCISCO 
411 Fifth Ave. 10 So. Wabash Ave. 1204 Chestnut St. 140 Geary St. 


Wallace are designers and makers of tableware, dresser silver and trophies in Sterling; tableware and trophies 


in Silver Plate; Early American reproductions in Pewter . . ae . Founaed tn 1835 
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The charm and smartness of “Debutante”, newest design in Wm. A. Rogers Heir- 


loom, are effectively interpreted in a series of distinguished advertisements to the 
consumer. These advertisements were especially created for the use of selected 


Heirloom dealers. They are in harmony with an entire new policy which assures 
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these selected dealers not only the most modern merchandising cooperation but 


direct dealing with the manufacturer for greater protection and larger profits. 





A- ROGERS HEIRLOOM 





Ww" 












LOELF 






























